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M. WIIliam Foster

Chi ef Regul ations and Procedures Division
Attn: Notice No. 4

Al cohol Tobacco Tax and Trade Bureau

PO Box 50221

Washi ngt on, DC 20091- 0221

Der M. Foster:

| amwiting in reference to the TTB's proposal to linmt alcohol contribution to flavored malt beverages to .5% al cohol by volune. As an enployee of Mark Anthony Brands, |

am extrenmely proud of the integrity of our products. W have successfully produced malt flavored beverages and have thrived anbng the conpetition of the corporate giants. |

amurging the TTB to adopt a nore reasonabl e standard that would allow | ess than 50% of the al cohol content in flavored malt beverages to cone fromflavoring material s. 000000

I am concerned with the drastic .5% proposal that clains it is necessary to prevent consuner confurion. Being enployed in the alcohol industry for over 12 years, | have

become very know edgabl e regardi ng consuners and retailers alike. It is with confidence that | state that there is no confusion regarding the flavorings, rather it is taste

and cost that essentially create the demand for the flavored malt beverage products. 0000000000000000000000000000O0000000O0O000O0OC0O000000DO0O0O0O0O0OODO0O0OO00O0OO0O0OO00DO0O00000O000O0ODOO0OOOO

In closing, | would urge TTB to reject the 5% standard and to work within the flavored nalt beverage industry to attain nore resonabl e standands that can be attained by all.



Thank You,

Ki m Beaudry



