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S.R Perrott, Inc.

4 NORTH PERROTT DRI VEOOOM CHELE P. CONNORS
ORMOND BEACH, FL 32174000PRESI DENT
386/ 672-2275 « FAX: 386/ 676- 1555

Sept enber 9, 2003

Attn: TTB Notice No. 4

Chi ef, Regul ations and Procedures Division
Al cohol and Tobacco Tax and trade Bureau
P. O Box 50221

Washi ngt on, DC 20091- 0221

Gent | enen:

S.R Perrott, Inc., would like to show its support for the proposed rule that was announced March 2003
by your agency, which describes the al cohol content required in flavored malt beverages so that they
woul d be classified as beer. The Tax and Trade Bureau offered that for flavored malt beverage to be
considered a beer that it’'s alcohol content fromdistilled alcohol could not exceed 0.5%

Beer is a distinctive product that is being regulated and taxed in a manner unlike any other al cohol
beverage. The Tax and Trade Bureau's rule is consistent with the past understandi ng of what

determ nes beer and other nalt beverages. The distinct rigid treatment of beer is based on its age-old
production process. The explanation in the Internal Revenue Code dates back to 19th century when
Congress first inposed the Beer Excise Tax. Acceptance of the Tax and Trade Bureau “0.5 by vol une
standards woul d guarantee the integrity of beer and the brew ng process.

Regul atory policies are inportant, while each state enjoys regul atory power over alcohol; the majority
follows federal regulatory procedure. This proposed rule would preserve an organi zed market pl ace and

avoid costly and confusing disruptions in state licensing, taxation and distribution policies, any of these
whi ch woul d deal a brutal blow to beer whol esal ers nationw de.

Beer is a distinct product made through the brew ng process and the 0.5%standard will ensure that the
integnty of beer remains.

S.R Perrott, Inc. encourages the Tax and Trade Bureau to give its final approval to the proposed 0.5%
standard on flavored malt beverages.

Si ncerely,

M chel e Connors
Pr esi dent / CEO

MCP: ntb
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