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March 26, 2007

Director, Regulations and Rulings Division
Alcohol and Tobacco Tax and Trade Bureau
1310 G Street NW

Suite 200

Washington, DC 20220

Re:  Commonwealth Brands, Inc.’s Comments in Response to Notice No. 65: Tax
Classification of Cigars and Cigarettes

Dear Director:

I'am the Chief Executive Officer of Commonwealth Brands, Inc. (“Commonwealth”).
Commonwealth submits the following comments on the Alcohol and Tobacco Tax and Trade
Bureau’s (“TTB”) Notice of Proposed Rulemaking No. 65 (71 Fed. Reg. 62506), proposing
changes to the regulations that govern the classification and labeling of cigars and cigarettes for
federal excise tax purposes.

Commonwealth manufactures and sells cigarettes in the United States, providing high
quality products at discount prices. Commonwealth was the first tobacco company that had not
been sued by any State to join the Master Settlement Agreement. It has been making the MSA’s
substantial annual payments and observing its marketing and advertising restrictions since
November 1998. It is the fourth largest cigarette manufacturer in the country, with a market
share of about 3.7 percent. It has over 700 employees in the United States, in its manufacturing
facility in Reidsville, North Carolina, its headquarters in Bowling Green, Kentucky, and its
nationwide sales and distribution force.

Commonwealth wholeheartedly supports TTB’s initiative, in the proposed regulations, to
ensure that products sold as cigarettes are classified as cigarettes and taxed as cigarettes. For a
number of years, sellers of so-called “little cigars” — products that are labeled and taxed as cigars
— have advertised and marketed their products to consumers as cigarettes. These so-called “little
cigar” products have an unfair advantage over products classified as cigarettes because they are






