(212) 572-7000

Joseph'E. Seagram & Sons, Juc.

EXECUTIVE OFFICES
375 PARK AVENUE « NEW YORK, NEW YORK 10022

May 15, 1980

Director
Bureau of Alcohol, Tobacco and Firearms

P.0. Box 385
Washington, D. C. 20044
Attn: Chief, Regulations and Procedures Division

Re: Notice of Proposed Rulemaking No. 338
Proposed Viticultural Area: "The Pinnacles"

Dear Sir:

We are writing in response to the above referenced Notice
of Proposed Rulemaking to supplement the oral presentation which
we made on behalf of Paul Masson Vineyards, Inc. and Joseph E.
Seagram & Sons, Inc. at the public hearing held in Salinas,
California, on May 2, 1980. Our position is that the proposed
viticultural area, regardless of its boundaries, should not be  ?
named ''The Pinnacles'. As more fully explained below, our
position is based on the following:

1. Establishment of the proposed viticultural area named '"The
Pinnacles'" would violate Paul Masson's common law and statutory
rights as owner of the trademarks PINNACLE, PINNACLES and

A PINNACLES SELECTION.



2. Establishment of an area with the name '"The Pinnacles' would
deprive Paul Masson of its common law rights as user of estab-
lished tradenames, which include "The Pinnacles Vineyard(s)",
"Paul Ma;éoﬁ‘ Pinnacles Vineyard Estate" and '"Paul Masson
Vineyards Pinnacles Estate."

3. Establishment of such an area named '"The Pinnacles" would
unfairly deprive Paul Masson of the value of the good will and
reputation which it has built around the words PINNACLE(S),

A PINNACLES SELECTION and "Pinnacles Vineyard(s)" over the past
eighteen years.

4. Establishment of an area named '"The Pinnacles'" would confuse
and mislead wine consumers who know and recognize wine labeling
and advertising references to A PINNACLES SELECTION and
"Pinnacles Vineyard(s)'" as trademark and tradename designations
used in conjunction with Paul Masson's finest estate-bottled
varietal wines.

I. Paul Masson's Pinnacles Vineyard

In 1935, wviticulturists of the University of California
began analyzing precise climatic measurements of California val-
leys, classifying them into distinct regions according to their
suitability, from the standpoint of temperatures, to produce
grapes for premium quality wines. As a result of this extensive
research, published in 1944, the temperatures in the Salinas
Valley were found ideal for the growing of superior table wine

and champagne grape varieties.



The University classified the Salinas Valley climate as
being in District II. The University also conducted research on
the moisture requirements of vines. The results of these
investigations showed that it would be practicable to supplement
the light rainfall of Monterey County with artificial rain, by
using overhead sprinklers.

In 1955, Paul Masson Vineyards, foreseeing a growing
demand for fine wines by the 1970's, began a search for suitable
land to supplement the crops of its mountain vineyards in
Saratoga and 1its San Ysidro Vineyard in the coast range foot-
hills east of Gilroy, Santa Clara County. In Santa Clara
County, urbanization was threatening existing vineyards and or-
chards and it was necessary to look elsewhere. Jointly, with
the Mirassou Brothers, whose vineyard at Evergreen was already
in the path of approaching subdivisions, Paul Masson surveyed

potential grape growing areas throughout the state, from the

foothills of the Sierra to the Coast Range. The University's
research pointed to Monterey County. Paul Masson's studies not
only agreed, but also showed additional advantages -- ideal soil
composition and freedom from frost damage and from sunburn. In

1960, Paul Masson purchased approximately 1,000 acres east of
Highway 101 in Monterey County while Mirassou acquired land to
the west. This Paul Masson land is identified on the U.S.G.S.
map provided to BATF with the pending petition as ''Pinnacles
Ranch'. In 1962, planting of the Paul Masson and Mirassou

acreage was begun and was completed in the following year. Also
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in 1962, Wente Brothers of Livermore purchased land and planted
a vineyard in the same area. From that time forward, all Paul
Masson land and operations in the vicinity have been known as
the "Pinnacles Vineyard'" or "Pinnacles Vineyards'.

In 1968, Paul Masson built a winery on this vineyard
property. Accompanying Exhibits 1 and 2 hereto are photographs
of the sign on the winery building showing the name 'Pinnacles
Vineyard" and a sign at the roadside outside Paul Masson's
vineyard office, adjacent to the winery, which also identifies
the "Pinnacles Vineyard". The first crush was in 1968. Present
crushing capacity is 40,000 tons; cooperage capacity is
11,000,000 gallons. Operations consist of receiving and
crushing grapes, fermenting the must, filtering, stabilizing,
finishing aging, and storing the wines. The Company's Pinnacles

Selection wines also have been bottled at this location.

The letters, attached as Exhibits 3, 4, 5, 6 and 7

hereto, show that other Monterey County vineyards recognize the

*Paul Masson's use of the word PINNACLES over the past two
decades has included both singular and plural forms of the word
Vineyard. This variation results from the fact that two of the
three parcels of 1land which today make up the Pinnacles
Vineyards, prior to their acquisition by Paul Masson, were
locally known by the family names of their previous owners.
From the time of its original purchase by Paul Masson in 1960,
one of these parcels always has been mnamed the Pinnacles
Vineyard. It consists of approximately 700 acres. Since Paul
Masson's purchase during the period 1969-1971 of approximately
950 additional acres, the entire area of more than 1,600 acres
has been referred to as the Pinnacles Vineyards and the
Pinnacles Vineyard. All Paul Masson vineyards designated the
PINNACLES are outlined on the U.S.G.S. map provided by the
Petitioner. For convenience, all references in this text will
be to the Pinnacles Vineyard.

T



Pinnacles name as referring to Paul Masson's Monterey County
vineyard and winery. Mr. Peter M. Mirassou, Mirassou Vineyards,
pertinently states:
"It has been my experience with Paul Masson's
Pinnacles Vineyard, that it has always been known
by that name.'" (Exhibit 3).
Mr. Don Johnson, General Manager, General Vineyard

Services, writes:

"We have been involved in the production and
marketing of grapes in Monterey County for over

ten (10) years. Our principal operating area
is the valley floor between Gonzales and
Greenfield."

"When the term 'Pinnacles' wine is used, we

immediately think of the Paul Masson vineyard and

winery at Soledad. This awareness and recognition

and promotion, and by our interest in seeing Monterey
County gain label distinction on a nation wide basis."
(Exhibit 4).

Mr. Ralph D. Riva, Wente Bros. writes:
"...I have always felt that (Paul Masson's) entire
vineyards in the Soledad area would come under the
classification of Pinnacles Vineyard. Since 1961,
when (Paul Masson) vineyard was planted, it has always
been referred to as 'Pinnacles Vineyard' which is
realistic for that location.' (Exhibit 5).
In a statement opposing the pending petition Mr. Ron
Lopopolo, Ranch Manager, McCarthy Farming Co., Inc., writes:
"We feel that the exclusion of or the loss of Paul
Masson's Pinnacle Vineyard name due to formation of
this new region, is not justified at this time. We feel
that a viticultural region should designate specific wine
characteristics without the exclusion of well established
names and wine quality associations.'" (Exhibit 6).
Examination of the foregoing exhibits leaves mno doubt
that these Monterey County wine industry members perceive the
word '"Pinnacles" as the name of Paul Masson's Soledad area

vineyard and winery. The wine press is in accord. Exhibit 7
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hereto, includes an excerpt from an article written in approxi-
mately 1976 by John Gillespie, Jr. of The Wine School, Denver,
Colorado. Mr. Gillespie comments on Monterey County:

"To be sure, there are other vineyards in the county

most notably the Monterey Vineyard and Paul Masson's
Pinnacles Vineyards. (emphasis supplied) (Exhibit 7).

Interestingly, this article was written primarily about Chalone
Vineyard, the Petitioner herein, which the writer described as
sitting 'higher in the Gavilan mountain range'. The entire
article contains no reference to the '"Pinnacles'" except in
conjunction with Paul Masson.

When wines made from the 1966 grape harvests from the
Pinnacles Vineyard were bottled by Paul Masson in 1968 and 1969,
their quality more than fulfilled the University's predictions,
equaling in flavor, bouquet and aging characteristics the finest
wines from Santa Clara and other climatically favored coastal
California counties. For Monterey County, this meant a new
industry and the addition of the county to the recognized fine
wine districts of coastal California. It was also something new
in wine history, for the area is the world's first fine district
to be established as the direct result of scientific temperature
research, an achievement of the University of California. This
endeavor was so successful that from 1969 through 1971, addi-
tions of 942 acres were planted by Paul Masson, enlarging the
"Pinnacles Vineyard" to a total of 1,662 acres, containing the

following grape varieties today:



Paul Masson Pinnacles Vineyard

Grape Varieties Acreage

White Grapes:

53.57
Pinot Blanc 141.12
Chenin Blanc 101.34
Sauvignon blanc 61.47
Emerald Riesling 119.95
Semillon 51.20
Johannisberg Riesling 129.60
Gewurztraminer 25.13
Sylvanner 153.30
Pinot Chardonnay 179.93
Flora 39.00

Black Grapes:
Cabernet Sauvignon 280.61
Napa Gamay 78.80
Gamay Beaujolais 140.67
Pinot Noir 95.60
Souzao 10.50
Total: 1,661.79 acres

Having decided over a decade ago that the names PINNACLE
and Pinnacles were words around which it would develop both wine
industry and consumer recognition, Paul Masson's management took
steps on several fronts to further establish and protect its
considerable interest and investment in the words. In addition
to determining to develop PINNACLE and A PINNACLES SELECTION as
trademarks, which are discussed in detail below, Paul Masson
invested millions of dollars in advertising these marks, as
discussed below, and filed public registrations for appropriate
variations of these words with both the State of California and

the United States Government. In California in 1971 Paul Masson



registered three Fictitious Business Names with the County Clerk
for Santa Clara County:

1. PINNACLE VINEYARDS (statement filed
May 1, 1971) (Exhibit 8); 1

2. PAUL MASSON VINEYARDS PINNACLES ESTATE
(statement filed August 20,1971) (Exhibit 9);

3. PAUL MASSON PINNACLES VINEYARD ESTATE
(statement filed August 20, 1971) (Exhibit 10).

In full compliance with California law, these three name
statements were renewed for five year terms on December 2, 1976.
(Exhibits 11, 12, and 13). These registrations are valid until
1981, at which time Paul Masson intends to renew them.

Correspondingly, at the Federal level in 1971 Paul Masson
applied to the Alcohol and Tobacco Tax Division of the Internal
Revenue Service on Form 698 to add two bottling trade names to
its Federal Alcohol Administration Act Basic Permit:

1. PAUL MASSON VINEYARDS PINNACLES ESTATE

2. PAUL MASSON PINNACLES VINEYARD ESTATE
These requested additions were approved and accepted by the
Division on September 10, 1971, and this approval remains wvalid
today. Exhibits 14 and 15 are copies of Paul Masson's approved
registration application and a copy of Paul Masson's current
Basic Permit which includes these bottling trade names.

IT. Paul Masson's Pinnacles Selections

As the Pinnacles vines matured in the mid-1960's, Paul
Masson evaluated the wines being produced from the grapes grown
in its Pinnacles Vineyard. When analysis showed that those
wines were of the highest quality in flavor, bouquet and related

characteristics, Paul Masson determined to develop its PINNACLES



mark and name to communicate to the industry and to consumers
(L) the name and identity of its vineyard and (2) the fact that
its wines sold under the mark and name PINNACLES and

A PINNACLES SELECTION would be of the highest quality.

Originally referred to as '"Pinnacles Estate Selections'
in 1970, these varietal wines included: Pinot Chardonnay, Pinot
Blanc, Johannisberg Riesling, Pinot Noir and Cabernet Sauvignon.
(Exhibit 16, pages 1-2). These wines were aptly described as
""the latest and proudest addition to the Paul Masson line of
varietal table wine'. The shoulder label of each of these wines
bore a cuvee number, designating the specific blends in each
bottle. The purpose of the PINNACLES SELECTION designation was
two-fold (1) to distinguish these exceptionally fine wines from
the regular 1line of Paul Masson wines and (2) to clearly
associate the wines with the vineyard where their grapes had
been grown.

Beginning with the 1975 wvintage for still wine and the
1974 vintage for champagne, and continuously thereafter to the
present, Paul Masson has designated its five premium estate-
bottled and vintage-dated wines as A PINNACLES SELECTION.
(Exhibits 17 and 18). Each of these wines and all subsequent
wines in this 1line have contained on their face 1labels the
trademark A PINNACLES SELECTION, written underneath the name
PAUL MASSON VINEYARDS and crest design within a circular logo.
(Exhibit 19). A trademark application has been filed at the U.S.
Patent and Trademark Office for A PINNACLES SELECTION for wine,
claiming use at least as early as December 1976, and is pres-

ently pending. The presence of the mark A PINNACLES SELECTION,



written in a distinctive manner, has come to denote to members
of the wine trade and the public fine wine emanating from a
single source of origin, mnamely, Paul Masson Vineyards. A
PINNACLES SELECTION wines are vintage-dated and are notably
higher priced than the rest of the line. Suggested consumer
prices range from $4.50 to $9.00 per bottle.

As an example of the degree of care and pride which the
entire Paul Masson organization has for these wines, we note
that one lot of Cabernet Sauvignon (Vintage 1973), which had
been prepared for public release, was determined to have failed
to mature sufficiently in the bottle to correspond to the high
level of quality which Paul Masson demands for the wines labeled
A PINNACLES SELECTION. Accordingly, all 5,000 cases of this
wine were withdrawn from the program and the one page sales
flyer (Exhibit 18), which had been specially designed to des-
cribe this wine, was not released to the trade or the public.

Since 1974-75, Paul Masson has produced and bottled under
the designation A PINNACLES SELECTION only those varietal wines
meeting its high quality standards. These wines include the
following:

1974 Vintage Johannisberg Riesling
Champagne (Exhibits 17 and 20)

1975 Vintage Pinot Chardonnay (Exhibit 18)

1975 Vintage Johannisberg Riesling (Exhibit 18)
1976 Vintage Pinot Chardonnay (Exhibits 20 and 21)
1976 Vintage Johannisberg Riesling (Exhibit 20)
1976 Vintage Gewurztraminer (Exhibits 20 and 21)

1977 Vintage Chardommay (Exhibits 22, 23, and 24)
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1977 Vintage Gewurztraminer (Exhibits 22, 23, and 24)

1977 Vintage Fume Blanc (Exhibits 22, 23 and 24)

1977 Vintage Johannisberg Riesling (Exhibits 22, 23 and 24)
1978 Vintage Gewurztraminer (Exhibits 25, 26 and 27)

1978 Vintage Johannisberg Riesling (Exhibits 25, 26 and 27)
1978 Vintage Chardonnay (Exhibits 25, 26 and 27)

1978 Vintage Fume Blanc (Exhibits 25, 26 and 27)

1976 Vintage Johannisberg Riesling
Champagne (Exhibits 25 and 27).

The sales promotional and educational materials distrib-
uted to the trade and the public in conjunction with these
specially-designated wines all highlight the Pinnacles Vineyards
and underscore the importance of the designation A PINNACLES
SELECTION on each face label. The brochure released with the
1976 vintage, for example, pertinently states:

'"The ability to respond favorably to bottle aging
distinguishes the white wines of the Pinnacles

Selection varietals....Vintage-dated estate-bottled
red varietals are an integral part of the Pinnacles
Selection wines...." (Exhibit 20).

"Paul Masson Vineyards is one of the ten largest wine
producers in California, and its success is what enabled
it to begin experiments long ago with an eye to these
Pinnacles Selection wines. Personal integrity and a
sense of pride lie behind this limited edition program."
(Exhibit 20).

Moreover, the consumer brochure released with the 1978
vintage A Pinnacles Selection wines added:

"Personal integrity, uncommon skill, an artist's touch,
and a sense of pride lie behind this limited edition
program....As pioneers in the Monterey County region
it has been a challenge to bring all our viticultural
and enological energies and talents to bear in creating
a few select varietal wines which, by their exceptional
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quality, advance the reputation of California wines...
Instead of planting immense blocks of each (grape) variety
the emphasis fell upon locating those micro-climates
within each parcel of the Pinnacles ranches for maximum
varietal character." (Exhibit 25).

In addition to its face label 1logo and brochures and
publications discussed above, Paul Masson has made substantial
marketing investments to establish national recognition of its
PINNACLES mark and names and the wines derived primarily from
the superior quality grapes grown at the Pinnacles Vineyard.
Specifically, these investments have included national tele-
vision commercials, national full-page and two-page magazine ad-
vertising, trade and consumer-oriented merchandising and sales
promotion materials, press releases, publications, consumer and

industry group tours and related presentations and marketing

seminars for members of the trade.

National Television. Exhibit 28 is a copy of the story-

board representation of a Paul Masson television commercial
(1972) which featured the Pinnacles Vineyard. The narrator is
shown standing in the midst of the Pinnacles Vineyard while he
states:

"There are other great vineyards, but there's no
earth on earth...like this vineyard: The Pinnacles."

"Only Paul Masson can give you wines from The Pinnacles
Vineyard." (Exhibit 28).

National Magazines. Additionally, Exhibit 20 contains a

summary and reprints of national magazine advertising which was
published in 1972-73. These advertisements which were published

in Newsweek, Time, Esquire, Cosmopolitan and Psychology Today,

highlighted '"the good earth of Paul Masson' as follows:
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"For wine, no earth on earth matches the Pinnacles"

"There is an ancient toast among winemakers--a toast to

the fruition of the vineyard. They pour the first glass of
each batch of wine back into the earth from which it
came...And that earth--our Pinnacles Vineyard--is like

no other...For growing grapes for wine, this piece of earth
is like no other place on earth." (Exhibit 20).

The foregoing full-page and two-page magazine advertisements in
the above-referenced magazines were exposed more than 190 mil-

lion times (Exhibit 29).

A second nationally-published advertisement which high-
lighted the Pinnacles Vineyard mname and its link with Paul
Masson 1is shown as Exhibit 30 hereto. Headlined '"'Our New
Factory'", this full-page ad, created in 1970, contains a photo-
graph of the Pinnacles Vineyard and describes it in the fol-
lowing manner:

"Prettier than most, we think you'll agree. Larger, too.
Covering thousands of acres in California's Salinas Valley.
Few factories can be so pleasing to stroll through. Few
machines more soothing to watch than a vine making grapes.
But before you drop what you're doing and rush into the wine
business, one word of caution.

Our new factory is already ten years old. Yet it went into
full production only last Fall. So to join our profession
you're going to need a large slice of patience (not to
mention capital).

Unfortunately, if you're dedicated to the making of fine
wines (as opposed to just good wines) there are no short
cuts available.

Leo Berti, our philosophical production head, sums it up:
"In our business patience pays rich rewards. Particularly
to our customers."

Last year, the rewards were thousands of tons of the finest
wine grapes ever grown on this continent.

As the wines they produce appear in stores and restaurants,
we hope you'll put our claim to the test.

When you sip, one thing will be crystal clear: why we named
our new vineyard The Pinnacles.'" (Exhibit 30).
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Paul Masson expenditures on television and print adver-
tising of both the name and unique nature of its Pinnacles
Vineyard and its fine A PINNACLES SELECTION wines have exceeded
two million dollars ($2,000,000). Additional expenditures on
merchandising and publicity during the past ten years are
approximately two hundred thousand dollars ($200,000).

Furthermore, Paul Masson has identified the Pinnacles
Vineyard in a multitude of promotional and publicity materials
developed since the purchase of its first properties in the area
in 1960. Some examples of brochures and other promotional and

publicity materials are included herein as Exhibits 16, 20-27,

and 30. Some of these as well as other materials are used in
export markets as well as in the United States. Moreover, in the
audiovisual presentation which is part of all tours of Paul
Masson's Saratoga winery, transparencies of the Pinnacles
Vineyard are shown, and the vineyard is identified in the
narration. This tour presentation has been seen by more than
one million (1,000,000) visitors. Paul Masson's Pinnacles Winery
in Soledad adjoining the Pinnacles Vineyard (Exhibit 1) is also
visited by numerous members of the industry and distinguished
guests from overseas.

During the past ten years Paul Masson has sold 11,478,000
cases, the equivalent of 138 million (138,000,000) standard

(fifth/750 ml) bottles, all of which bore the PINNACLES name,

either identifying the ''Pinnacles Vineyard'" or A PINNACLES

SELECTION. Exhibit 32 hereto contains a summary of total cases
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éhipped by fiscal year and type of wine. The PINNACLES logo and
identification and the quality of these wines has been recog-
nized by wine consumers, the wine industry and the wine press.
Exhibit 33 hereto contains excerpts from twenty-eight different
complimentary reviews of A PINNACLES SELECTION wines -- all
published during the 1977-1978 period. Furthermore, Exhibit 34,
an' article by noted wine writer Ruth Ellen Church, favorably
comments on Paul Masson's Pinnacles Vineyard 1975 and 1976
vintage A PINNACLES SELECTION wines.

Additional newspaper and magazine articles, Exhibit 39,
are enclosed as examples of media coverage which accompanied the
development of the Pinnacles Vineyard and winery. We direct

your attention to a May 1966 article from the San Francisco

Examiner which announces Paul Masson plans to build a new winery
at its mnew Pinnacles Vineyard; a feature story from the November

1966 Fresno Bee which traces the background of the Pinnacles

Vineyard; a 1971 cover story on the Pinnacles Vineyard in Wine

Illustrated magazine and a January 1972 article on the vineyard

published by the Watsonville Register-Para jonion.

To include copies of all Paul Masson labels bearing the
names PINNACLES or A PINNACLES SELECTION would create an un-
wieldly volume of exhibits. Suffice it to say that our review of
Paul Masson's files turned up more than ninety BATF-approved
Form 1649 Certificates of Label Approval containing these refer-
ences. Exhibit 35 hereto contains a sampling of these approved
labels to show the manner in which these references have oc-

curred over the past ten years.
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ITI. Legal Points and Authorities

A. Nature of Chalone's Petition
B. Nature of Paul Masson's Rights
C. Limited Scope of the BATF Authority in this Proceeding

D. Conclusion

Paul Masson has acquired through adoption and use as early
as the 1960's common law rights in trademarks and tradenames
containing the word PINNACLE(S). These rights have been afforded
statutory recognition under California and Federal statutes. If
the BATF grants the pending petition, it would be nullifying and
violating subsisting trademark and tradename rights of Paul
Masson Vineyards.

In order to grant Chalone the right to use "The Pinnacles"”
as an appellation of origin for wine, BATF would have to conclude
that Paul Masson's common law and statutory proprietary rights
are invalid. Such a determination is beyond the scope of the
BATF's authority under applicable statutes and Treasury Depart-
ment regulations. Such a determination by BATF in this rule
making proceeding would deny Paul Masson due process of law as
guaranteed by the Fifth Amendment of the United States Constitu-

tion.

A. Nature of Chalone's Petition

Chalone seeks to have a delimited geographic area desig-

nated as "The Pinnacles" viticultural area. If granted, the
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proposal would allow wine producers within the proposed area to
use the appellation of origin "The Pinnacles™ upon wine labels
used in intrastate, interstate and foreign commerce.

Paul Masson, not having a vineyard or winery within the
proposed area, would, if the proposal is granted, surely be barred
from using PINNACLES in any way in connection with the labeling
and advertising of its wines. As discussed in sections I and II
hereof, Paul Masson presently uses variations of the name PINNACLES,
such as PINNACLE, A PINNACLES SELECTION, and "Paul Masson Pinnacles
Vineyard", in the labeling and promotion of wine.

The pending proposed rule, if enacted, would irreparably
damage Paul Masson in two distinctive ways:

1. it would effectively deprive Paul Masson of the
ability to continue using the term PINNACLES as
a trademark and tradename; and

2. it would grant to other parties the right to use
"Pinnacles" in connection with the labeling, ad-
vertising and sale of wines, thus infringing upon
Paul Masson's proprietary rights.

The proposed action would take away valid and subsisting
rights from one party and create similar rights in other parties.

Such a "Robin Hood" operation would amount to a classic case of

denial of due process of law.

B. Nature of Paul Masson's Rights

Paul Masson commenced using PINNACLES as a trademark for
wine in or around 1966 after acquiring a plot of land known as
"The Pinnacles Ranch" in 1960 and developing productive vine-

yards there. The United States Lanham Trademark Act of 1946,
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15 U.S.C. § 1052 et seq, which is the current Federal law, de-

fines a "trademark", at § 1127 as follows:

"Trademark. The term 'trademark' includes any word,
name symbol, or device or any combination thereof
adopted and used by a manufacturer or merchant to
identify his goods and distinguish them from those
manufactured or sold by others.’

Under the foregoing statutory definition, PINNACLE, as well as

PINNACLES and A PINNACLES SELECTION, are bona fide trademarks of

Paul Masson.

In addition, the designations "Pinnacle Vineyards', "Paul
Masson Pinnacles Vineyard Estate”, and "Paul Masson Vineyards
Pinnacles Estate', are tradenames as this term is defined in the

Lanham Act, 15 U.S.C. § 1l27:

"Trade name, commercial name. The terms 'tradename' and
'commercial name' include individual names and surnames,
firm names and trade names used by manufacturers, indus-
trialists, merchants, agriculturists, and others to
identify their businesses, vocations, or occupations;

the names or titles lawfully adopted and used by persons,
firms, associations, corporations, companies, unions,

and any manufacturing, industrial, commercial, agricul-
tural, or other organizations engaged in trade or com-
merce and capable of suing and being sued in a court.®

Paul Masson has registered these tradenames in California
(Exhibits 8-13). Furthermore, it has added appropriate varia-

tions as bottling names to its Federal Basic Permit (Exhibits

14 and 15).
Use of the trademarks PINNACLE, PINNACLES and

A PINNACLES SELECTION by Paul Masson in the United States for

its wines serves three distinct purposes:

1. Identification of wine products and their
origins;
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2. Guarantees of the quality of the products; and

3. Advertisements for the products.
As identifying symbols, these trademarks l1ldentify Paul Masson
wines and distinguish them from competing products sold by others.
As an indication of origin, these trademarks signify that all
wine bearing said marks comes from a single source. The trade-
marks need not disclose the speciflc name of the corporation that
made the product or the place of manufacture; but consumers are
entitled to assume that all products carrying the same trademark
are somehow linked with, or sponsored by that single_spurce.
As a guarantee of quality, the trademarks signify to consumers
that all goods sold under them are of equal and consistent qual-
ity. As an advertising device, the trademarks are instrumental
in the creation and retention of consumer demand and function as
objective symbols of the goodwill which has been established in
products bearing the marks.

Commencing in the early 1960's, Paul Masson adopted and
began using the trademarks PINNACLE and PINNACLES. In 1976 it
adopted A PINNACLES SELECTION. All were developed for the pur-
pose of identifying Paul Masson wines and distinguishing them
from the wines of others.

On November 5, 1974, the United States Patent and Trade-
mark Office issued to Paul Masson Federal trademark Reg. No.
997,378 PINNACLE, covering "wine". A certified copy of this
registration is attached as Exhibit 36.

In May, 1980 Paul Masson filed in the United States Patent
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and Trademark Office an Affidavit of Use for Reg. No. 997, 378
PINNACLE as required by 15 U.S.C. § 1058(a); said registration is
presently valid and subsisting.

Paul Masson previously had registereé the trademark
PINNACLE as Reg. No. 825,038, granted February 28, 1967, for
"light red wine”, claiming use since December 29, 1965. A certi-
fied copy of this registration is attached as Exhibit 37. This
registration was subsequently replaced by Reg. No. 997,378
PINNACLE as specified above.

In addition, Paul Masson has filed a trademark application
for A PINNACLES SELECTION, for wines, at the U.S. Patent and
Trademark Office, claiming use in intrastate and interstate com-
merce as least as early as March 1977.

Presumptive rights are guaranteed to Paul Masson by reason
of its Federal registration. Title 15 U.S.C. § 1057(b) perti-
nently states:

TA certificate of registration of a mark upon the prin-
cipal register provided by this Act shall be prima facie
evidence of the validity of the registration, registrant's
exclusive right To use The mark In commerce in connection
with the goods or services specified In the certiiicate

subject to any conditions and limitations stated therein.”
(Emphasis supplied).

The Lanham Act provides national constructive notice of
all registrations granted, 15 U.S.C. § 1072, and creates rights
in the national registrant (Paul Masson) which are superior to
any user who adopts a conflicting or confusingly similar mark
after the date of the registration.

According to 15 U.S.C. 3§ 1072, Federal registration of a
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mark gives '"constructive notice of the registrant's claim of
ownership", and entitles the registrant to the procedural and sub-
stantive benefits of the Lanham Act, including injunctive relief
against an infringer, whether or not either "statutory" or "actual”
notice of registration has been given. The Act provides that a
registrant "may give notice that his mark is registered by dis-
playing with the mark as used the words 'Registered in U.S. Patent
Office' or 'Reg., U.S. Pat. Off.' or the letter R enclosed in a
circle..." 7Unless such actual notice is given, the owner of a
Federally registered mark will be unable to recover damages or
profits from infringers. In other words, the use of the statutory
registration notice is optional, and its omission will not deprive

the trademark owner of any other substantive or procedural rights

under the Lanham Act, nor deprive him of any common law rights
acquired through use. As a matter of fact, sihce the trademark

A PINNACLES SELECTION has been used, but is not yet registered,
it would be improper for Paul Masson to use the Federal registra-
tion notice adjacent to that mark, and there is no statutory re-
quirement for the use of any other form of marking next to non-
registered marks. The display of such nonregistered marks in a
prominent and distinctive manner, such as by use of capital let-
ters, as shown, for example in Exhibit 19, is sufficient to es-
tablish trademark rights. It is well understood that ownership
of a mark is obtained and maintained through use, and such use of
the trademarks PINNACLE(S) and A PINNACLES SELECTION by Paul

Masson in connection with the sale and advertising of wine estab-
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lishes rights in Paul Masson to these marks.

Paul Masson's present trademark Reg. No. 997,378 PINNACLE
for wine (Exhibit 36), granted November 5, 1974, has now been on
the Principal Register for more than five years. Since the Affi-
davit of Use required by 15 U.S.C. 8 1058 has been filed as stated

above, the registration cannot now be cancelled. The pertinent

provision of the Lanham Act is 15 U.S.C. § 1064(a) which states
in part:

"Cancellation of registrations. A verified petition

to cancel a registration of a mark, stating the grounds
relied upon, may, upon payment of the prescribed fee,
be filed by any person who believes that the is or will
be damaged by the registration of a mark on the princi-
pal register established by this Act, or under the Act
of March 3, 1881, or the Act of February 20, 1905 -

(a) within five years from the date of the
registration of the mark under this Act;. . .V

Further, the California Business and Professional Code,

Chap. 2, Division 6, 14200, 14330, relating to the protection of
trademarks states:

"Article 12. Dilution. 14330. Likelihood of injury

to business reputation or of dilution of the distinc-
tive quality of a mark registered under tThis chapter,
or a mark valid at common law, or a trade name wvalid

at common law, shall be a ground for injunctive relief
notwithstanding the absence of competition between the
parties or the absence of confusion as to the source of
goods or services." (Emphasis supplied).

Chalone's proposed use of Paul Masson's PINNACLE(S) trade-
mark and tradename, as an appellation of origin for its wine, will
materially dilute the value of Paul Masson's trademark, tradename,
and the substantial goodwill and reputation which have been ac-

guired by the expenditure of substantial sums of money and effort.
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The dilution theory grants protection to well-recognized marks
even in the absence of a likelihood of confusion, if the objected
to use is such as to dilute the distinctive quality of the senior
user's trademark or tradename.

It is clear from the foregoing that Paul Masson has estab-
lished undeniable property rights both under Federal and California
law in the names PINNACLE, PINNACLES, and A PINNACLES SELECTION.

We are aware of the geographic location called "The Pinnacles
National Monument'", located primarily in San Benito County, Cali-
fornia, established as a Forest Reserve by Proclamation of Presi-
dent Theodore Roosevelt on July 18, 1906, and proclaimed a National
Monument on January 16, 1908, Chalone Vineyard uses the word
"Pinnacles'" as part of its post office address on its labels,
which indicate:

"Bottled by Chalone Vineyard, The Pinnacles, Soledad,
. Monterey County, California'.

This usage by Chalone of the word "Pinnacles'" as part of

its address, conveys no properietary rights whatsoever in the

word, whereas, Paul Masson's use of PINNACLE(S) as part of its
trademarks and tradenames clearly conveys common law proprietary
rights, which have been afforded statutory recognition by their
registration as trademarks and tradenames.

The Lanham Act provides (15 U.S.C. § 1052(e)) that regis-
tration shall be refused on the Principal Register if a trademark
“...when applied to the goods of the applicant is primarily geo-
1

graphically descriptive or deceptively misdescriptive of them...'

This objection was not raised by the Patent and Trademark Office
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when Paul Masson sought and obtained registration for the trademark
PINNACLE 1in respect of wine. The word "pinnacle" has other meanings
and connotations in the English language, and is not "primarily
geographically descriptive or deceptively misdescriptive™ of wine.
In fact, the marks PINNACLE and A PINNACLE SELECTION are arbitrary
and distinctive in connection with wine, and Paul Masson has worked
diligently and earnestly over the &ears to build up an enviable
reputation for its trademarks and tradenames containing the word
PINNACLE(S). This was done as a result of the expenditure of large
sums of money over the years in the promotion of products under
this mark and name.

To allow Chalone, and other potential wine producers in the
proposed viticultural area to use the name "The Pinnacles" as an
appellation of origin, would constitute an infringement of Paul
Masson's trademark Reg. No. 997,378 PINNACLE. Trademark infringe-
ment as a Federal statutory matter is controlled by 15 U.S.C.

§ 1114(1) which provides in part:
"(1) Any person who shall, without the consent of the
registrant - (a) use in commerce any . . . colorable
imitation of a registered mark in connection with the
sale, offering for sale, distribution, or advertising

of any goods or services on or in connection with which
such use is likely to cause confusion, or to cause mis-

take, or to deceive; . . . shall be liable in a civil
action by the registrant for the remedies hereinafter
provided.™

The test for trademark infringement, as recently enumerated

is as follows:

". . . to determine whether there is similarity of sound,
sight and of meaning of the respective marks, . . . and
likelihood of confusion and deceit of actual or pros-
pective customers. It is not necessary that an infring-
ing mark can be considered confusing on each of the
three elements. A likelihood of confusion as to either
sound, sight or meaning is sufficient . . . infringe-
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ment may exist where the substantlal and distinctive part

of the trademark is copled or imitated." The Coca-Cola
,Comp?ny v. Cahill, 350 F.Supp. 1231, 1234 (W.D. Okla.
©1972).

Where there is total identity of two marks in sound, sight,
and meaning, as in the instant case, the likelihood of confusion
of customers is beyond question. The proposed use of the appella-
tion "The Pinnacles™ on the wines of Chalone, and others in the
proposed viticultural area, clearly is likely to cause confusion,
mistake and deception, in that purchasers and prospective purchas-
ers and-prespeebive—purehasers are likely to believe that wine
produced, marked, advertised and sold by Chalone and others in said
area, 1is produced by, approved, sold, sponsored or otherwise re-
lated to, or connected with, Paul Masson, the owner, user and re-
gistrant of trademarks and tradenames containing the word PINNACLE(S).

When one considers the number of choices for names of the
proposed viticultural area, such as "Chalone Bench" or '"Chalone
Peak" or "Gavilan", etc., the choice of "The Pinnacles" for an
area which clearly was drawn in a manner to purposely exclude
Paul Masson's Vineyards, appears to have been made precisely be-
cause of the well-established value and goodwill developed in the
PINNACLE(S) marks and names by Paul Masson. It should also be
noted that Mr. Richard Graff, speaking on behalf of Chalone at the
May 2 hearing, announced that his primary goal was obtaining a
viticultural area designation -- not obtaining the name
"The Pinnacles”. Furthermore, review of the hearing transcript
will reveal that Mr. Graff stated for the record that he would
consider other names if "The Pinnacles™ was found to be unavail-

able. We submit that names such as "Gavilan'™, "Chalone Bench" or
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"Chalone Peak" appear to us to be entirely appropriate in the
circumstances. They are geographically descriptive and clearly
are "locally known" in the vicinity in question.

Historical evidence supports the appropriateness of
""Chalone Peak™, "Chalone Mountains', "Chalone Bench" or "Gavilan/
Gabilan'. Exhibit 40 is a copy of a Department of the Interior

Base Map, dated 10/19/33, which refers to Chalone Mountain and

Gabilan. Exhibit 41, an excerpt from California Place Names by

Erwin Gudde (1969), states that the Chalone name is traceable in
the vicinity as least as far back as 1816. The U.S. Department of
the Interior more recently has recognized the significance of
Gabilan and Chalone in the vicinity: its 1974 edition of the map
of the National Monument Grounds identifies the "Gabilan Range",
"Chalone Annex", "Chalone Creek”, "Chalone Trail", "North Chalone
Peak"”, and "South Chalone Peak' (Exhibit 38).
Granting Chalone's petition for the use of the name

"The Pinnacles" to designate its proposed viticultural area, not-
withstanding Paul Masson's use since the 1960's of trademarks and
tradenames containing the word PINNACLE(S), would have the effect
of creating a false designation of origin as to the goods made
available by Chalone, and be in violation of Section 43(a) of the
Lanham Act, 15 U.S5.C. 8 1125(a):

"Any person who shall affix, apply or annex or use

in connection with any goods or services . . . a

false designation of origin, or any false description

or representation, including words or other symbols

tending falsely to describe or represent the same,

and shall cause such goods or services to enter into

commerce . . . shall be liable to a civil action
by any person who believes that he is or is likely to
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be damaged by the use of any such false description
or representation.”

The use by Chalone on its wine labels and elsewhere of "The Pinnacles™
appellation, would falsely suggest to members of the trade and
public that Paul Masson is affiliated with or sponsoring these
products. Such a false representation concerning Paul Masson's
purported affiliation or sponsorship, and the attendant likelihood
of confusion, are within the purview of Section 43(a) which is
remedial in nature and broadly construed in accordance with the in-
tent of the Lanham Act to protect against unfair competition. The
intent of the Lanham Act includes the intent of Congress:

". . . to regulate commerce within the control of

Congress by making actionable the deceptive and mis-

leading use of marks in such commerce; to protect

registered marks used in such commerce from inter-

ference by State, or territorial legislation; to

protect persons engaged in such commerce against

unfair competition; . . ." Lanham Act Section 45,

15 U.S.C. § 1127

While Paul Masson's trademark rights are now secured by

Federal and State statutes, those rights were originally derived
from the common law through adoption and use by Paul Masson of the
name PINNACLE(S) as a trademark. These common law rights are still
valid and protectable as a species of private property, as can be

seen from a Supreme Court decision which is as valid today as when

it was rendered in 1879. In United States v. Steffens, 100 U.S.

82; Trademark Cases, 10 Otto 82, 99; 25 L.Ed. 550, 551 (1879)

the Court held:

"The right to adopt and use a symbol or device to dis-
tinguish the goods or property made or sold by the per-
son whose mark it is, to the exclusion of the use of

that symbol by all other persons, has been long recognized
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by the common law and the chancery courts of England
and of this country, and by the statutes of some of
the States.”

The Supreme Court, through Justice Miller, stated that trademark
rights are private property rights, enjoying the same status and
protection as other kinds of property rights, enjoying the same
status and protection as other kinds of property, Id., at 551:

"Tt is a property right, for which damages may be re-
covered in an action at law, and the violation of which
will be enjoined by a court of eqguity, with compensa-
tion for past infringement. This property and the ex-
clusive right to 1ts use were not created by the Act of
Congress, and do not now depend upon that Act for theilr
enforcement. The whole system of trademark property
and the civil remedies for its production existed long
anterior to the Act of Congress, and remain in full
force since its passage.

These propositions are so well understood as to need
no citation of authorities or elaborate argument to
prove them.

The property in trade marks and the right to their
exclusive use resting on the laws of the States in
the same manner that other property does, and de-
pending, like the great body of the rights of per-
son and of property, for their security and pro-
tection on those laws, the power of Congress to
legislate on the subject, to establish such condi-
tions on which these rights shall depend, the period
of their duration, and the legal remedies for their
protection, if such power exist at all, must be
found in some clause of the Constitution of the
United States, the instrument which is the source
of all the powers that Congress can lawfully exer-
cise. ™

The proposition that trademark rights are private property
is universally accepted and not debated under modern law. See,

Eg., Interbank Card Assoc. v. Simms, 131 F.Supp. 131, 133, 135

(M.D.N.C. 1977).

The United States Constitution guarantees that rights in

- 28 -



property, including trademarks, cannot be confiscated or destroyed
except by due process of law. Final action by the Treasury Depart-
ment on the instant petition nullifying or interfering with Paul
Masson's common law and statutory rights in the name PINNACLES
would amount to an expropriation of property without due process
of law.

In the context of the instant matter which concerns only
fthe Chalone petition:

1. Does the Director of BATF have the authority to
effectively declare that valid common law trade-

marks are null and vold?

2. Does the Director of BATF have the authority to
effectively cancel Federal trademark registrations?

3. Does the Director of BATEF have the authority to
take the rights of one party and disburse them to
another merely on the other's application?
These questions must be answered in the negative. As discussed
below, the BATF authority in the instant rulemaking proceeding 1is
limited to designation of a delimited viticultural area. To grant
the pending petition with the name which the Petitioner has pro-

posed, the Director would have to ignore both the proprietary rights

of Paul Masson and the recognized standards of due process of law.

C. Limited Scope of the BATF Authority in This Proceeding

The Director of BATF on behalf of the Secretary of the
Treasury has extremely broad regulatory powers over the alcoholic
beverage industry to eradicate unfair competition, deception of
the public and unlawful practices, pursuant to Title 27 U.S.C.

§ 205. We do not question or challenge the general scope of

authority of the Director.
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Inasmuch as this proceeding is designated as a "rule making”,
pursuant to 5 U.S.C. 8 553 (see Exhibit 39 Notice No. 338, U5 Fed.
Reg. 17027, dated March 17 1980); it must be limited to the formu-
lation of "an agency statement of general or particular applica-
bility and future effect . . ." (see 5 U.S.C. § 551(4)).

The rule making function has been described by Federal

courts as "legislative" in nature. Alaska Steamship Company v.

Federal Maritime Commission, 356 F.2d 59 (9th Cir. 1966); Ameri-

can Bxpress Company v. United States 472 F.2d 1050 (C.0.P.A. 1973).

Thus, rule making involves the promulgation of concrete proposals,
stating generally applicable policies binding on the public, and
does not adjudicate the rights of particular parties. PBW Stock

Exchange, Inc. v. Securities and Exchange Commission, 485 F.2d

718 (3rd Cir. 1973).

We respectfully submit, however, that, in the context of
the instant proceeding, concerning designation of a viticultural
area, where the substantive rights in the mark PINNACLE(S) pos=-
sessed by Paul Masson have not been challenged or called into
question, any agency action which deprives Paul Masson of its
substantive rights would be improper. and not in accordance with
law.

The authority of BATF to designate viticultural areas
arises from Treasury Decision ATF-53 (43 F.R. 37672) which
amended the regulations on labeling and advertising of wine to
include a system for appellation of origin labeling under 27

C.F.R. Part 9. Section 9.3 thereof provides that a petition may
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be made to the Director of BATF for establishment of a viticul-
tural area. Nothing 1n new Part 9 empowers the agency to nulli-
fy or curtail rights possessed by private parties in the process
of designating viticultural areas. The Director would have to
rely upon other statutes and regulations and greatly expand the
scope of the instant proceeding to deprive a party of substantive
rights in the process of granting this Petition. Failure to do

so would be a patent denial of due process of law.

D. Conclusion

The foregoing discussion with the accompanying exhibits 1is
respectfully submitted to supplement the comments made on May 2,
1980 by Messrs. Jon A. Wells, Vice President -~ Public Relations,
and Morris H. Katz, Executive Vice President - Production, both
representing Paul Masson Vineyards, and the undersigned on behalf
of Joseph E. Seagram & Sons, Inc.

We have established that Paul Masson possesses common law
and statutory rights, both State and Federal, in its trademarks
containing the word PINNACLE(S), which are threatened by this
proceeding. Paul Masson's commitment to and substantial invest-
ments in its trademarks and tradenames is obvious. The Petitioner's
use of the words "The Pinnacles™ purportedly as part of its post
office address, is of no legal significance in these proceedings.
The hardship on the Petitioner 1f its viticultural area is not named
"The Pinnacles" is de minimus; while the potential damage to Paul
Masson's property rights is obvious and compelling. The Petitioner's
use of the term "The Pinnacles" as the designation of origin for

its wines would be an unfalir taking of Paul Masson's acquired
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property rights in its trademarks and tradenames and constitute
actionable infringement, dilution, and unfair competition. Finally,
The public interest would be best served by the designation of a
different name for the proposed area inasmuch as any delimited
"Pinnacles" vitilcultural area would clearly confuse and mislead con-
sumers who have been exposed and come to know PINNACLE(S) and
A PINNACLES SELECTION as distinctive marks and names on the wine
products of Paul Masson Vineyards.

For all the foregoing reasons, we respectfully submit that
"The Pinnacles” 1s totally inappropriate as the name of the viti-

cultural area proposed in Notice of Rulemaking Number 338.

Very truly yours,

JOSEPH E. SEAGRAM & SONS, INC.

Arnold Spjitz/
Associate Counsel

/%W//M

Gregbry W. Altschuh
Assistant Regulatory Counsel
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April 23, 1980

To Whom it May Concern:

It has been my experience with Paul Masson's Pinnacles
Vineyard, that it has always been known by that name.

Ever since Paul Masson established the Pinnacles label,
I always think of Paul Masson when the Pinnacles Monument
is mentioned.

The name Pinnacles has always impressed me as representing
Paul Masson's premium line of fine wines.

Slncerely,\
‘ ’/ .
)4«/ )“
//i.r/ Vfﬁd&/wt-w
Peter M. Mirassou
Mirassou Vineyards
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Exhibit 4

GENERAL VINEYARD SERVICES

P.O.BOX 1010. GONZALES.CALIFORNIA 93926 (408)675-2311

April 23, 1980

TO WHOM IT MAY CONCERN:

We have been involved in the production and marketing
of grapes in Monterey County for over ten (10) years. Our
principal operating area is the valley floor between Gonzales
and Greenfield.

When the term "Pinnacles" wine is used, we immediately
think of the Paul Masson vineyard and winery at Soledad.
This awareness and recognition was initiated and developed by
Paul Masson's labeling and promotion, and by our interest in
seeing Monterey County gain label distinction on a nation wide
basis.

GENERAL VINEYARD SERVICES

Oy 1V
gpﬁ JohpSon
eneral Manager
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VINEYARDS and WINERJES TECE#RONE 415 447 3803

Fine Wine Growers Since 1583
5565 TESLA ROAD
LIVERMORE, CALIFORNIA 94550

April 22, 1980

Mr. Ken Weber
Paul Masson Vineyard

Soledad, California

Dear Ken,

In regards to our conversation questioning the boundaries
of the term "Pinnacles", I have always felt that your
entire vineyards in the Soledad area would come under .
the classification of Pinnacles Vineyard. Since 1961,
when your vineyard was planted, it has always been refered
to as " Pinnacles Vineyard " which is realistic for that
location.

I should hope that area names that have grovn with
development of vineyard in Monterey County will continue to
refiect and enhance the grape-growing areas in our

County.

Sincerely,

/@74 4{: vy

Ralph D. Riva, Wente Bros.
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P.O.Box 667 Exhibit g
King City, Ca. 93930

April 23, 1980

To Whom It May Concerm:

The purpose of this letter is to inform the decision making,
body of our opposition to the formation of a new viticultural region,
specifically the Chalone area, which is under discussion.

We feel that the exclusion of or the loss of Paul Masson's
Pirmacle Vineyard name due to formation of this new region, is not
justified at this time. We feel that a viticultural region should
designate specific wine characteristics without the exclusion of

well established names and wine quality associations.

Thank you for taking our comments into consideration.

Yours Truly

P y
JJ’:"{“ - - L7
Ron Lopopolo
Ranch Manager
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= mat;” > 'The Wine School, Denver
_ I There has been so much written about California’s
. vine successes in the past few years that we now ‘take
* ¥xcellent Cabernet Sauvignon, Chardonnay and Zinfan-
- pel-for granted. The virtues of Napa are oft extolled, to
783y othing of Sonoma. But there are the malcontent,
¢ Who.wander from the now-established valley, and few
i pre.farther from the ‘mainstream than

"§-Consider that 1t is located In the hinterland of Mon-

b
A

g
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2

:i TO..BE SURE, there are other vineyards in the
: ‘Sounty, most notably the Monterey Vineyard and Paul

_'g:asson’s?innacles Vineyards. "But they, particularly
i the Tatter, bask in the relatively flat and easy valley
4 / P % i 1 N

land (7 '

- ¥ Chalone sits higher in the Gavilan mountain range,

above Soladad. Electricity and phone service stop miles

short of the vineyard. They generate their own power

4nd haul in their own water, which is used in a sparing

glx;ip’irrigation system to provide about 20 per cent of
minimum amount their grapes need to survive.

_+ Why then should they be where they are? The answer
sitnple limestone. Chalone Vineyards is planted on a

estone outcropping which makes it unique in

e.

Chalone Vine- .

»
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¢ ferey County, about 130 miles south of San Francisco, -~ -

Exhibit

Certainly, it was as classically French in style as any
‘California Pinot I have tasted.

THE 1973 PINOT NOIR may become an even better
wine, but shows, by its dark red color and purple edge,
that it has some distance to go. The nose of this wine is
full of grape, without the complexity the *71 has
acquired. It is a‘ bigger .wine, though, with more body
and good acidity. It is well balanced with-very full
flavor that is beginning to show oak. The finish is long,
and when the wine matures it will be nothing short of

The 1974 Pinot Noir is on the market at the moment,
‘and ‘I suggest you buy it and resist temptation for at
least three years. Put that corkscrew down.

Of course, Chardonnay is the other half of the Bur-
gundian equation, and at Chalone it is nurtured with
similar care. . Although. the 1974 Chateau Montelena
from Napa won the now famous Paris tasting last
year, when I reran the event for my own edification,

the Chalone 1974 came out on top, barely edging a 1970

Batard Montrachet.

THE PRECISE RESULTS are not as important as the |

fact that Chardonnay is made superbly at Chalone. _
They also make a most respectable and more obtain-
able wine'of Pinot Blanc, the other Burgundian white

 Galifeinia. But limestone is nothing new to the Burgun- grape. Also, a Chenin Blanc is made. While this is a
~dians: They attribute much of the greatness of their Loire Valley grape, at Chalone the Burgundian touch is
i Pinot Noir and Chardonnay wines to the soil. Little there. It is made dry, in contrast to most California or
' ¥nder the Pinot Noir and Chardonnay are the primary French Chenin Blanc, and the flavor of oak is present.
qoncerns of Chalone. In much greater production is a French Colombard,

'+* DICK GRAFF, formerly winemaker and now chair- made from grapes purchased by Chalone. It is a very
: ziran_ of the board of Chalone, is understandably proud soup(zalwine’e well balanced, and a good example of the
& so0il, he isa'% & ez 7 iq  varietal type.
@,:;;:ggn ?:S the if?letst ﬁesug?%ﬁoglﬁd?pressmg P Still, it is the Pinot Noir. which intrigues me. It took
““They are the standards of excellerice,” he asserts. decades for Napa to really assert the credibility of its
-30'11&' winemakers are more interested in developing Cabernet Sauvignon. For Dick Graff to pull thg same
g‘quue California style for the grape. Graff isn’t out . feat with Pinot Noir, in }st_ remote corner of Ca}xforma
for exact duplication of La Tache or Richebourg, but he -Seems a truly evangelical mission. But nothing v
goes to the trouble to adhere very strictly to Burgun- 'Iake a convert of you faster than a sip of his Wme/
gian-'winemaking technique. His barrels come from g . —
Sarugue in Nuits St. Georges. He doesn’t kill off- the
“wild yeasts on the grape. He allows the fermenting
Rinot Noir to seek its own temperature level. He
- erusbes dirctly into the fermentor, stems and all. In
short, he claims, “We utilize the methods that produce
the wines we admire.” La Tache, of course.
1 The Pinot Noir wines made at Chalone since 1969 are
becothing legends in the wine trade. Like all legends, few
dctually have met them face to face. This is because
;groduction is extremely limited. There are about 35
~acres of Pinot Noir now, but the annual production has
gbne from roughly 100 to more than 350 cases per year.
_I:is still increasing. And even though the wine is avail-
- ablefrom time to time in the significant wine markets
of the country, actually finding a bottle can be a trying,
though rewarding, ordeal. o

Chalone Vineyards Extolled
hikake - R v N T ,
n Key Factor: Limesfone

'’ By JOBN GILLESPIE JR. o
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Exhibit 9

FICTITIOUS BUSINESS NAME STATEMENT

The following person {persons) is {are) doing business as:
. Paul Masson Vineyords Pinnacles Estate

*)
' 13150 Saratosa Aver

-ﬁjé‘chTIOUS BUSINESS NAME]

at (Q.)
Suoratosa, Caliternin 95870
Poul Hossen, Inc.

(CC l) 1. ?4
PR AgMEFEELH Y L vonue (FULL NAME - TYPE/ERINT
prpsRma, Ca 53070 |ADORESS]
(c1vy) -7 {Crry}

3. 4.

(FULL NAME - TYPE/PRINT]

{FULL NAME STYPEZ/PRINTY

.

|ADDRESS)

(ADDRESS!

fciry}

(cryy)

A Colifornia Corgporation

This business is conducted by

— §>-.¢.)

(i) “an individuel,'’ (i) “a general partnership,” (i) *a limited partnership,” (iv) ’“an unin-
corporated association other fhana parinership,’’ (v) 2 corgoration,” {(vi) "'a tusiness trust

Signed .

“Signature Must Alss Be Typed or Printed

1

This staternent was fited with the County Clerk of

Attorney or Bank or Agent
Vopris H. Xaiz

Name

132150 Carcinra Avenue
Address

City

Telephone

8 > I T2 e o e - o e
Morris 4. Kotz, Assistent Scceeiory

County on
(Date)
’ Erimmymanmy : :
. !:., .,{_J;?,.*L;J) ey
el 8 e e
rend U He L:: o
M ror
< AUGZO
ISTARN ey
GEORCE £. FOYILES, (lerk
R. POLITZ
DEPUTY
CERTIFICATION

| hereby certity that the foregoing is a correct copy of the original on file in my office.

for FREE FOIMS—

PHONE (213) 625-2747

. County Clerk

CALIFORNIA

NEWSPAPER SERVICE BUREAU, Inc.

}:snnus;uup. (834
210 South Spring Street
Los Ang=ies, Caiif. 96012

Affioto with Tha Los Aancles Daily Journal
and the Sacramenio Dany Recorder
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H

i

. for FRE"‘ EORNMS— NEWSPAPER SERVICE BUREAU, Inc.

Ls‘muugniu 1934
210 South Sprina Street s,
] Los Ancqeles, Calhif. 0012 ' .
Agfitiated with The Los Angries Daily Journal

ae N Lt Y amanrrar

. PHONE  (213) 623-2141

*n < ] . ) . ) ) Exnibit lo
/ s !
*
:
. FICTITIOUS BUSINESS NAME STATEMENT . S o
Thé following person {persons) is (are) doing business as:
{*) P—‘L_,_Lljﬁrog Pirnocles Vineydr rd Tetate
| ICTlTIOUS UUSINLSS NAMC}
at (*°) 13150 Saratora Avenue ' -
o Saratoma, Loii 1 Farnia 95070
(**°) 1 .___.._.‘3";1._11"‘“:':?“_5'?1.. 2.
{(FULL NAME - TYPC/PRIRT] (FULL NAME - TYPLC/PRINT)
13150 Ssrptes Avewis
(A.DUR £5S} (kDDill‘.SS)
- Capntora ¢ GnG7n . '
. {Cyi vy} ' . . - { {(CITY)
3. : 4
{FULL NAME - TYPE/FRINT] {FULL NAMEL - TYPE/PRINT]
(ADDRESS) . LADDRESS]
- (c1vv) (CIT Y}
*%**}  This business is conducted by __A_0alifosnis-Cornopauisn
T~ . - (i) “an indivicual,”” (i) 2 ganeral '>ar.n=r<hm (i) 'a limited partrersnm 1 (iv) ‘‘an unin-
gorporated association other thana parn..nhap (v}’ acorporahon {vi} & businass trust
Signed
- Signature Must Also Be Typed or Printed .= Yool W Vnilz Agasigton Ceopoioly
.This statement was filed with the County Clerk of
. (Date)
. g’:”“*v : raX e
Attorney or Bank or Agent & atels
4 jos )
: ka
Name__ lnrpis M, Xob= T3 .
V s 2 U f .
DR Tt 3 '\ [l T v
_~Address 13250 Soeaforn Ivz, CEOha E. FCH'L'S, Clerk
cit e A R POLHL
- 1 ety ‘A E. .
My sroonss DEPUTY,
Telephone 23777519
P CERTIFICATION
{ hereby certify that the foregoing is a correct copy of the original on fite in my office.
’ : : County Clerk
— By , Deputy
CALIFORNIA



AME — A o . } Eé_—a Y VI
' ' ' | prug 1876

B N T s L
« h

.DDRESS

ITY . A .
- JOHN KAZUBOWSKI, Clerk
Ri.DER , SEE REVERSE Taf 77 Depuly

3 i e s1000, < SIDE FOR . — " |

:zi: Pro:lgds (r::tum .En.velopc, If matied. ] ‘NSTRUCT'ONS

FICTITIOUS BUSINESS NAME STATEMENT -

THE FOLLOWING PERSON(S) IS (ARE) DOING BUSINESS AS:

Fictitious Business Namels)
1. Pinnacle Vineyards
Street Address, City & State of Principal place of Business in California Zip Code
2.ee 13150 Saratoga Avenue, Saratoga, California 95070
Fu'll name of Registrant (if corporation - show state of incorporation)
3 Paul Masson, Inc. o
Residence Address City State _ Zip Code
13150 Saratoga Avenue, Saratoga, California 95070
Full name of Registrant {if corporation - show state of incorporation)
Residence Address . City State Zip Code
Full name of Registrant {if corporation - show state of incorporation)
Residence Address - City State Zip Code
Full name of Registrant {if corporation - show state of incorporation)
Residence Address City State , Zip Code
4 This business is conducted by { ) an individual { }a general parthership ( ) a timited partnership
. ; * { ) an unincorporated association other than a partnership ) a corporation { ) a2 business trust {(CHECK ONE ONLY)
5 if Registrant a corporation sign below:
Signed - . A Corporation Name _Paul )Masson , Inc.
Typed or Printed Signature & Title__ﬁﬁ—'/ / ' C 7 / el
@{gy{;}'ﬁla fhj{%? PrEsident

his statement was filed with the County Clerk of : - \

County on date indicated by file stamp above_;

{ HEREBRY CERTIFY THAT THIS COPY IS A CORRECT COPY

CALIFORNIA i ,
LN OF THE ORIGIN M : N o
NEWSPAPER SERVICE BUREAU, Ine. * . |- FTHE ORIGINAL STATEMENT ON FILE IN MY OFFICE
ESTABLISHED 1934 - " ‘.r'- F-(i;#\! r
i . . RO 07N M g Ta -l I
210 South Spnfmg Street e TS e _rab(“:““
Los Angeles, Calif. 90012 - . e
. : . av. .t 7 é QQ—"’—U‘EPUTY
Affiliated with The Las Angeles Daily Journal L U g : ﬁS"U q
and the Sacramenta Daily Recorder . fe_.. ’:“ .:.-""’i.__,b‘,;? : File No. 2, . Y
. TN R S !

......

G > = '
FOR BANK AND OTHER REQLRRED NEEDS:{CERTIFIED]



- Exhibit 12

HALVIT L7

€ ; - COUNTY CLERK'S Flw&.mm )
. ' o . R
ADDRESS ____ _ 4 s Y=

¢ | | DEC2 1376

HEMINDER . ‘ SEE REVERSE
1. Submit Original and 3 copies. SIDE FOR

" Flting Fee $10.00. UBOWSK], C!erk
§. Pr‘::vigce return E:vevope, i mailed. INSTRUCTIONS ) JOH%KAZ Deputy
Y

4, Remove Carbon before mailing.

FICTITIOUS BUSINESS NAME STATEMENT

THE FOLLOWING PERSON(S) IS (ARE) DOING BUSINESS AS:

Fictitious Business Name(s)

T.e Paul Masson Vineyards Pinnacles Estate CoL
Street Address, City & State of Principal place of Business in California ’ Zip Code .
2% 13150 Saratcga Avenue, Saratoga, California 95070
o Full name of Registrant : {if corporation - show state of incorporation)
L3 Paul Masson, Inc. . _
Residence Address_ City . State . Zip Code.

13150 Saratoga Avenue, Saratoga, California 95070

Full name of Registrant . : (if corporation - show state of incorporation)
Residence Address City State ) Zip Code
. -
Full name of Registrant . {if corporation - show state of incorporation)
Residence Address City State Zip Code
Full name of Registrant o {if corporation - show state of incorporation)
Residence Address City ; State Zip Code
4 This business is conducted by ( ) an individual { ) 2 genera artnership () a limited partnership
P { ) an unincorporated association other than a partnership ) a corporation { )} a business trust {CHECK ONE ONLY)
5 . If Registrant a corporation sign below:
Signed Corporation Name P PaulsMasson, Inc.
' A A
Typed or Printed . }..Gignature & Title 1
. LS 21531 Haif/ Vice President
. R I R LI
This statement was filed with the County Clerk of e T : County on’date indicated by file stamp abov
- » : e - | HEREBY CERTIFY THAT THIS COPY IS A CORRECT COPY
6 WNew Fictitious Business S 4l :  OF THE ORIGINAL STATEMENT ON FILE IN MY OFFICE.
ame Statement SRS | I s P
= o RS i - espeq wrp nSeSOANRICWTE
: T I W0 ~ T W T EQUNTY CLERK
s SRy “"
"._ 7. Refile — Statement expires 1 e T Tme e Qr couTy
December 31. rrmd IR ';‘ "."of.«, J = ~ =/
hTE R - V - - ~ 3> \
Fife No. 1 kLV ’./. File No.____
CALIFORNIA NEWSPAPER SERVICE BUREAU, Inc. ] _ ,
210 SOUTH SPRING STREET FOR BAN‘Y AND OTHER Affiliated with The Los Angeles Daily Jour
- REOUIRFED NEEDS ICERTIFIFDY mend tha Carvannn 4 PVaitor Dacardor_



COUNTY C F_Hk S EILING STAMPY

.DDRESS

\WMPy 7T
U e Eynipit 13

s

V 4 Wil
DEC 2 1976

iTY
?—E”‘N[i)tE:r inal and 3 ! SE REVERSE
. n ig coples, SIDE FOR

2. Fuing Fee $10.00.
3. Provide return Envelope, if mallea

4, Remove Carbon before matling,

INSTRUCTIONS

JOHN KAZUBOWSKI Clerk
N, Depufy

FICTITIOUS BUSINESS NAME STATEMENT

“THE FOLLOWING PERSON(S) 1S {ARE) DOING BUSINESS AS:

Fictitious Business ‘Name(s)
1. . .
* Paul Masson Pinnacles Vineyard Estate
Street Address, City & State of Principal place of Business in California Zip Code
2o . . ’
13150 Saratoga Avenue, Saratoga, California 95070
Full name of Registrant {if corporation - show state of incorporation)
3. . ; .
.w Paul Masson, Inc.. -
Residence Address City State Zip Code
13150 Saratoga Avenue, Saratoga, California 95070
Full name of Registrant o {if corporation - show state of incorporation)
Residence Address City State Zip Code -
. .o M - .
't name of Registrant - {if corporation - show state of incorporation)
" IResidence Address City State Zip Code
- T 3 em .
Full name of Registrant {if corporation - show state of incorporation)
Residence Address City State Zip Code
) This business is conducted by { ) an individual { ) a general partnership { ) a limited partnership
; & { ) an unincorporated association other than a partnership { X a corporation { ) a busmess trust (CHECK ONE ONLY)
[ ., ,Jf Registrant a corporation sign below:
: ) ’sﬁ.«.._{zﬁ staa i
- SEE R TR T
Signed . r’: i C‘orporatmn Name Paul rfésson, Inc.
‘f'—"é? o‘”-l i -. .
. & ;\r o Thos ~
Typed or Printed AL IR,
I P —
S :' e e . President
Foyray &IOS ¢
-statement was filed with the County Clerk of _ 3 *~ 5 ¢ -~y '3 hi County on date indicated by file stamp above.
" T
) % *;", & *<ITHEREBY'CERTIFY THAT THIS COPY IS A CORRECT COPY
. New Fictitious Business %, &1, o OF. THE ORIG!NAL STATEMENT ON FILE IN MY OFFICE.
P 4 ' ‘o. ape®” e
Narr= Statement ;LR LAy e 27 IRHA IZUBOWSKS
- “\k‘kswj COUNTY CLERK '
. Refile — Statement exp:res ay O\ v
December 31. v (T S Y | v
ile No. . File No Rodldsr -2

FORNIA NEWSPAPER SERVICE BUREAU, Inc.

ESTAULISHED 1934

210 SOUTH SPRING STREET
£ OS ANGELES. CA. 90012

FOR BANK AND OTHER
REQUIRED NEEDS (CERTIFIED)

Affiliated with The Los Angeles Daily Journal
and the Sacramento Daily Recorder
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DEPARTMENT OF THE TREASURY - INTERNAL REVENUE SERVICE ESTABLISHMENT 15 BONDED

WINE
CELLAR [xlwinery

APPLICATION BY PROPRIETOR OF B ey

698
(REv. SEPT. BONDED WINE CELLAR OR BONDED WINERY caelliT8
19701 SERIAL NO. 1/
{See instructions and footnotes on back) 12

Purpose for which filed {such as ''Original establishment,’’ ''Extension of premises,’’ 'Change in firm name'’ —describe briefly)

addition of bottling trade namess Paul Marson Vineyards Pinnacles Estate
Paul Hacson Plnnacles Vineyard Distate
Paul Masson Mountain Vineyards

TO: Assistont Regional Commissioner, Alcohol, Tobucco and Firearms, at DATE

San Franciscoy California ' - Aupust 27 1971

Application made by (If an individual owner, give full name, trade name, if any, and address; if a copartnership, give trade name, if
any, and the full name and address of each person interested in the operation; if.a corporation, give name of corporution, State under

laws of which incorporated, and address of principal office.)

Paul Masson, Inc.p, a California corporation

ADDRESS OF APPLICANT (Number and street, city, county, State, and ZIP code)

330 Jackson Street, San Francisco, Californda 94113
NAME OR TRADE NAME UNDER WHICH APPLICATION IS MADE

PAUL HASUON VITIYATTOS
Epplicaticn is made to operate {State whether " Bonded wine cellar’’ or ‘'Bonded winery’’ and whether the premises will be us
the production or storage of standard wine and other wine which may be made or stored on standard wine premises, or whether
not authorized on stendard wine premises will be produced or storad, for example, '/Bonded Winery for Standard Wine,’! ""Bended
Winery for Substandard Wine.'*)

N P y S e e >

Bonded 1irmcry for Sbendard Wine

[ ocation (State the exact location of the ponded premises. If Tocated within @ city, give street and number and city. If located elss-

3

where, give the name of the county, nearest post office with distance and direction therefrom, and name and number of road or highway
on which situated.)

13150 Saratoga Avemme, Saratoga, Californla 95070

NAME OF OWNER OF PREMISES . DATE OPERATIONS TO COMVENTE

e for

vin

Joseph B, Seagram & Scrsy Ince

PART A, -CAPACITY

APPROXIMATLE ESTIMATED Fatic ity o emivite e oo
STomneE cABACITY| ANNUAL PRODUC- 2a. Estimnated quantity of wine spirits o oo
withdrawn annuaily for addition to wine

ITEM {Galluns) TtonN (Gallons)
{proof gallons)
1la). Still wine (including distilling o .
terial and vineqar stock):
33 s 8 mnoer . By
Bt .
AT S . R
{27 over 140 ‘L."?:',) 2bh, Dstimated qu.ontity of wine spitits’ thao vl
Bed oy be used annuc!ly for preduction of spo~ 2l
“‘CE;& natural wins and effervescent wine (proa;y

1{b). Sprrkling vwine gallons)

,sarll e typed or care !y writton on letter
oroshe ot all B Do tfied with 1ee ceral o
cu by ar P @ oaro Ay cosoh wie o cnonid Lo

wraence o shown on the tornm.

PAKT E -DESCR'PTION OF PREMISES

T Phegorihe the lot o coct of land eonstituting the wine collar or winwr, premises, by directions und dislances, with sufficient

particularity to cnoil e rrady deteneins tion of the bounds o the boad 1 premises.

s o

FoRrM 698 (REV. 5-70

xﬂ,"_': o
R SR



Exnipit 14 p.2

ST TR PART C.-DESCRIPTION OF BUILDINGS

2. 1f the bonded premises consist of one or more entire buildings, describe each building by showing approximate size, material of
which constructed, purpose for which it will be used, means of egress and ingress, and manner of securing windows, doors, and
other openings. Buildings which will not be used in connection with operations authorized by 26 CFR Part 240 may be described
only as to size and the purpose for which used. If the premises consist of a part of a building, describe the building by showing
its approximate size, material of which constructed, precise location therein of the bonded premises, and means of egress from
dnd ingress to such premices; describe separately the rooms or floors constituting the bonded premises, giving the approximate
size of each room and the purpose for which it will be used; describe the walls and/or floors separating bonded premises from ad-
joining portions of the building, the activities to be conducted in adjoining and adjacent portions, and the manner of securing win-

dows, doors, and openings into the bonded premises.

oo, <o PRt

3. Describe the wine spixits_\s\tqrdge rcom or locker and the Government office in the same manner as required for rooms in item 2.

\\\{ ,"/ ‘1 \‘“;‘*/

PART D,~CESCRIPTION OF EQUIPMENT

List tanks by their intended use stating, for each use, the total number of tanks and their total capacity. Barrels or other readily

4.
portable containers under sixty gallons capacity need not be listed separately but the approximate number of such containers
used for storage of wine shall be shown. Attach a separate gauge sheet for each tank to be used for the addition of wine spirits,
showing serial number, maximum capacity, and capacity for each inch of depth from a specified point.

5. State whether wine spirits for use in wine production will be transferred to the wine cellar in original packages or by pipeline
from an adjacent distilled spirits plant. If by pipeline, give the name and reqgistry number of the distilled spirits plant from which
‘1o be received and state whether the wine spirits will be gauged in the distilled spirits plant or in the wine cellar.

6. Describe instruments and measures for testing and measuring wine.

7. Describe crushing and pressing equipment, and state where located.

PART E.~CORPORATE INFORMATION

w
.

If the proprietor is a corporation, state whether more than one plant or establishment is operated. If so, give the name and regis-

try number of the plant or establishment where complete corporate documents are filed.

PART F.~-TRADE NAMES

9

List trade names (other than the operating trade name) to be used for bottling or packaging wine.

All data, written statements, evidence, affidavits, and other documents submitted in support hereof shall be deemed to be a part

of this applicqtion.

Under penalties of perjury I declare that I have examined this application and, to the best of my knowledge and belief, it is true,
g

correct, and complete.

/

PROPRIETORS/

PAUL MASSOH, ICe

BY (Signature and titlé).

W)

L Abtorney in Mact

OFFICE OF THE ASSISTANT REGIONAL COMMISSIONER, ALCOHOL, TOBACCO AND FIRE7AMS

WESTERN REGICH

TE
SEP 10 197§

1 HEREBY CERTIFY that:

The statements and descriptions given

] oo

D are not

The said premises

D are not

in strict compliance with all requirements of law and requlations.

correct in every particular.

EFFECTIVE (Date)

SEP 10 197%

APPLICATION IS THEREFORE

Dis-
S;]_APPROVED L1 roven

SIGNATURE, ASSISTANQEG?ONAL COMMISSIONER

INSTRUCTIONS

If the proposed premises have a production capacity of less than
1,000 gallons, or storage capacity of less than 5,000 gallons,
the applicant shall, before filing this form, request approval of
the premises by the Director, Alcohol, Tobacco and Firearms
Division, as prcvided in 26 CFR 240.120. Execute applications
on this form in triplicate, and {ile all copies (with accompanying
plat, also in triplicate, and other documents required by the
regulations) with the assistant regional commissioner of the
region in which the premises are located.

An amended application is required whenever there is (1) a
change in proprietorship, (2) a change in the individual, firm,

trade, or corporate name-of the proprietor, (3) a change in loca~
tion, or (4) an extension or curtailment of the premises. Amended
and supplemental applications may be executed in skeleton form
except as to theitems amended or supplemented.

Applications which are not executed in accordance with instruc-
tions, or which do not contain all the information required to be
shown, will be returned to the applicant for correction.

No wine may be produced or received until the premises are ap-
proved by the assistant reqional commissioner and operations
have been authorized by him.

U.‘\ppllcqtlons on this farm shall be serfally numbered. The sequence
of the numbers shall be continued for all amended or supplemental
applications,

2/The name of the applicant, 1t an individual, shall ke typed or written,
preceded by the trade name, {f any, and foellowed by his signature
and the words ‘'Sole Owner,! or the above shall be typed or
written and signed by an empowered attorne * n.fact, followed

by his title as such. In case of a cepartnership, the trade name of the
fir shall be typed or written, followed by the word **Ly ! and the
signatures of all partners, or the signature of any partner duly author-
ized to sign in behalf of the firm, or by a duly empowered attorney.in-
fact, 1f a corporation, the form shall be executed in the corporate nane,
immediately followed by the signature and the title of the person duly
authorized to act In iis behalf.

Form 698 (REV. 9-70)

s et
R



PARTS A, ‘B, ¢, D and Es Mo change since f{iling Fomm 638,
&ﬁﬁl %0' ll

PART F.~--TRAIEG RaX3

9. See attached sheet.

. Plat: Sheet No. 1, dated May 20, 1969.

BW-CA-L)78 Porm €98, Borial Ke. 12

Exhibit 14

1.

s

el P



Exhibit 14 p,g4

PART F.--TRAIE HAMES

9. Poul Magsom | Penl Masson Vinsyards Pimnecles
. Fetate ’
Peul Hasson &@pm Collers . Hente Viste Vipeyard '

Penl Kasson Pinnacles Vinsyard Estate St. Regls Cellars
Paul Masson Mountain Vineyards

Plat: Shest No. 1, dated May 20, 1969

BY-CA-LLT78 Form 698, 8erial Mo. 12

i P,
Sewg Wismasn



o Exhibit 15 p.1
. Amended 17 0Ll o

&

Addition of trade names

DEPARTMENT OF THE TREASURY — BUREAU OF ALCOHOL, TOBACEO AND FIREARMS |1+ PERMIT NUMBER
WINE PRODUCER'S AND BLENDER’S BASIC PERMIT

{Under Federal Alcohol Administration Act)
2. DATE OF APPLICATION fOor amendment: : 3. DATE OF PERMIT

CA-W-340
(BW-CA~4478)

September 21, 1979 June 28, 1968

4. NAME AND ADDRESS OF PERMITTEE (Number and atreet, city'or town, state, ZIP Code)

[ Paul Masson, Inc. fW
(a California corporation), dba
PAUL MASSON VINEYARDS
13150 Saratoga Ave.
Saratoga, CA 95070

. . . 2o § ?'. = )
L . — o
See reverse for additional trade names . !
Pursuant to application of date indicated in item 2, you are authorized and permitted to engage, at the above address,
in the business of producing and blending wine, and while so engaged, to sell, offer or deliver for sale, contract to sell or ship,
in interstate and foreign commerce, at said address the wine so produced or blended. :
. »
This permit is conditioned upon your compliance with the Federal Alcohol Administration Act; the Twenty-first :

Amendmient and laws relating to its enforcement; all other Federal laws relating to distilled spirits, wine, and malt beverages,

including taxes with respect to them; the Federal Water Pollution ControlAct;and all applicable regulations made pursuant
to law which are now, or may hereafter be, in force.

THIS PERMIT WILL AUTOMATICALLY TERMINATE THIRTY DAYS AFTER ANY CHANGE IN PROPRIETORSHIP '
OR CONTROL OF THE BUSINESS, unless, an application for a new basic permit is made by the transferee or permittee .
within the thirty day period. If an application for a new basic permit is timely filed, the outstanding basic permit will .
continue in effect until the application is acted on by the Regional Regulatory Administrator, Burcau of Alcohol, Tobacco ‘
and Fircarms,

THIS PERMIT 1S NOT TRANSFERABLE. ANY CHANGE IN THE TRADE NAME, CORPORATE NAME,
MANAGEMENT OR ADDRESS OF THE BUSINESS COVERED BY THIS PERMIT, OR ANY -CHANGE IN STOCK

OWNERSHIP (MORE THAN 10%) MUST BE REPORTED TO- THE REGIONAL REGULATORY ADMINISTRATOR:
WITHOUT DELAY.

THIS IS AN JORIGINAL PERMIT [XAMENDED PERMIT
5, SIGNATURE OF REGIONAL REGULATORY ADMIN!STRATOR, BUREAU OF AQCOHOL, TOBACCO AND FIREARMS

%)Vu/% W ___BY: SUPERVISOR, TECHNICAL SECTION e -

ATF F 5120.18 (2.77) PREVIOUS EDITIONS ARE OBSOLETE }




- ey

Additional trade names

Paul Masson

Paul Masson Champagne Cellars
Monte Vista Vineyard

. St..Regis Cellars

Paul.Masson'Vingyards Pinnacles Estate
Paul Masson Pinnacles Vineyard Estate
Paul Masson Mountain Vineyards

Bon-Sol Vintners

*Summit Marketing Company

The San Francisco Wine Exchange

The San Francisco Bay Wine Company

The San Francisco Interrnational Wine Company
The Great San Francisco Wine Company
Paul Masson Sherry Cellars

Las Colinas Vineyards ,
The San Francisco Wine Merchants

Ivy Creek Farms ‘

Ivy Creek Vineyards

Ivy Creek Estates

Domaine Ivy Creek

Chateau Ivy Creek

%*Limited to account specified on Form 1643.

[N

Exhibit 15 p.2|



PAUL MASSON

Pinnacles Estate Selection
RARE VARIETAL WINES

The latest and proudest
addition to the
Paul Masson line
of varietal table wines

LXIILOLIT 1b Pl

The Pinnacles Estate Selection is the result of a
combination of talents, resources and circum-
stances, all vitally important to the development
of fine wine.

Of primary consideration was the land that pro-
duces varietal grapes. Acreage was purchased in
the Salinas Valley, southeast of Monterey Bay, after
years of intensive search and soil studies. The wine-
makers at Paul Masson were assisted in this project

MORGAN HILL

GILROY




by the foremost aunthorities on viticulture in the
United States from the University of California at
Davis. The first varietal plantings were made at the
new Pinnacles Vineyards in 1961.

The weather conditions in this area are such that
they might have been planned by nature specifi-
cally for the growth and harvesting of fine grapes.
Temperatures aré not excessively high nor is there
any record of killing frosts. Even man has not in-
truded with smog and urbanization. Finally, there
are the winds from Monterey Bay that cool the
warm valley in the late afternoons providing the
perfect climatic balance for these varietals — the
finest preminm grapes in California.

The blending of the wines for the Pinnacles Estate
Selection is the true test of the winemaster's artis-
try. The result of this meticulous process is a lim-
ited bottling of five superb wines:

— Pinot Chardonnay—rich and well-balanced
with a clean, soft taste.

— Pinot Blanc—pale, golden and elegant with
superb bouquet and flavor.

— Johannisberg Riesling— fine and dry with
a balance of freshness and bouguet.

— Pinot Noir—a big, robust California Bur-
gundy with exceptional character and
flavor.

— Cabernet Sauvignon—a wine with subtle
velvety characteristics and brilliant color.

The white wines are fermented under ideal cool
temperatures to preserve and enhance their inber-

Exhibit 16 p. 2

ent characteristics. The red wines are aged for years
— first in wooden casks and then in smaller oak
barrels. Finally, they are bottle aged under perfect
temperature control for two additional years before
they are ready for labeling.

The shoulder label for the Pinnacles Estate Selec-
tion proudly bears the cuvée number for each of
these wines. This is a series of winery code num-
bers designating the specific blends in each bottle.

Time, care and—above all—experience and skill
bave all united to present this line of superb wines.
They are available in limited quantity and only
from the finest wine merchants for the discriminat-
ing connoissenr who wants the ultimate in Califor-
nia table wines.

The Pinnacles Estate Selection from Paul Masson's
new Pinnacles Vineyards— significant names in the
constant and continuing search for perfection in
winemaking.

Produced & bottled by Paul Masson Vineyards

Saratoga, California

P.M. 048
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PAUL MASSON PINNACLES SELECTION

PINOT CHARDONNAY

Vintage 1975

Crushed - 17/18 Oct. '75
Brix 22.3

Cool-fermented @ 45 - 50°
Bottled - 24 Nov, '76

95% Varietal content
Estate-Bottled

Grown at Pinnacles Vineyard,
Monterey County

Well-rounded, yet complex
flavor due to Botrytis
cinerea

Limited Bottling:
cases

5,000

Paul Masson Vineyards, Saratoga, CA

JOHANNISBERG RIESLING

Vintage 1975

Crushed - 20 Oct., '75
Cool-fermented @ 45 - 50°
Bottled - 1 Oct. '76

95% Varietal content

Estate-Bottled

Grown at Pinnacles Vineyard,
Monterey County

Fruity, well-rounded, yet
complex taste

Botrytis cinerea present

Limited Bottling:
cases

5,000

CABERNET SAUVIGNON
Vintage 1973
Crushed - Nov, '73

Aged at least eight months
in white~-oak barrels

Bottled -~ 14 July '76

667% from Monterey County;
34% from Sonoma County

Fruity, robust bouquet

May be cellared to
advantage

7MX12025



1977
GEWURZTRAMINER

Estare Bottled. Gewdirz-
traminer grapes for the 1977
vintage were grown in 4
special 25-acve plot in onr
Pinnacles Vineyards, picked
at 22.4° Brix and crushed on
Seprember 29 and 30. After
a soft pressing, the must
remained in contact with the
skins to extract aroma and,
flavor and was then cold-
fermented at 55° F for three
weeks. The residual sugar in
this botiling i5s .18 gms/100
mls and total acidiry is .69%
by volume. Paul Masson 1977
Gewdiratraminer is agreeably
dry with exceprional spicy
character, full bostle bougner

and nice lingering undertones.

=

WINEMAKER

PAUL
MASSON

MONTEREY COUNTY

GEWURZTRAMINER
1977

ESTATE
BOTTLED

PRODUCED AND BOTTLED BY THE PAUL MASSON VINEYARDS
SARATOGA, CALIFORNIA, U.S.A. - ALCOHOL 11.5% BY VOLUME
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PAUL MASSON PINNACLES SELECTION

GEWURZTRAMINER

1976 Pinnacles Selection Gewlirztraminer
— our latest offering in this distinguished group
of wines.

This is an assertive, spicy white wine
produced from a sensitive, temperamental grape
requiring careful vinification which is well worth
the trouble. The grapes should be cultivated, as
they are at the Pinnacles Vineyards — in small
pockets of land in this choice, cool location.
This variety ripens early when temperatures are
high, and must be watched carefully so the ideal
ratio of sugar to acid is in balance when the
grapes are picked. Thus, picking becomes almost
a “‘tightrope’ operation — a matter of precise
timing in order to produce this fine wine.

The grapes for the *76 Pinnacles Selection
Gewiirztraminer were harvested at optimum
maturity in October 1976 and crushed immediately
after picking. The free-run juice was allowed to
settle overnight and fermented long and cool
(45-50°TF) for maximum fruitiness. To obtain a
smooth fermentation, our winemaker uses a
specially selected and propagated strain of yeast.
In addition, the wine spent a short time on the
skins to extract the desirable aromatics and
flavors. With the special strain of yeast, fermenta-
tion proceeds close to total dryness, and the
wine is free from any bitterness.

Held in vats to retain its natural fruitiness,
the wine was bottled on April 12,1977, aged and
then evaluated organoleptically before being
labelled as a “Pinnacles Selection” wine. It is
enjoyable now, but will benefit from additional
bottle aging if the consumer wishes. It should be
reaching full development and maximum
enjoyment within two years of the vintage.

Winemaker Joseph Stillman, whose
signature appears on the label, notes that this
76 Pinnacles Selection Gewlirztraminer offers
intense spicy fragrance together with a full,
floral aroma. Its flavors are assertive in fruit
with excellent acidity for backbone. The finish
is on the dry side with a long spicy aftertaste.

It is a wine that can be easily enjoyed as an
aperitif or served as a delightful complement
to spicy foods.

PINOT CHARDONNAY

Presenting the 1976 vintage of our
Pinnacles Selection Pinot Chardonnay...a
distinguished white wine, by any standards.

All the Pinot Chardonnay grapes for this
limited bottling — as with the 1975 Pinot
Chardonnay — were grown at our Pinnacles and

Greenfield Vineyards in northern Monterey
County. The classic varietal content is 95%, and
the grapes were picked at an average 21.4 Brix
(sugar content). As the grapes were picked
selectively — chosen for the optimum quality
necessary for this special wine — small-lot
crushing took place over a two-week period,
September 23 through October 6, 1976.

Only free-run juice was used — cold fermented
at 50°F. The 1976 Pinnacles Selection Pinot
Chardonnay was also aged in Limousin oak for a
judicious period and bottled for further bin
aging on May 24, 1977.

MONTEREY COUNTY

It would seem appropriate to review some
of the facts about this relatively new, yet
remarkable, wine-producing area of Monterey
County. Whereas even the most famous wine-
growing areas in the world have developed by
trial and error over the centuries, Monterey
County is the first area to have been studied
scientifically and found to have superior climate
and soils for the growth and development of fine
wine grapes — or Vitis vinifera. Paul Masson
Vineyards, one of the first two pioneers in the
area, made its first plantings of some 700 acres in
1962. Now — a short 15 years later —seven
wineries have some 34,000 acres planted in table
wine varieties.

Although it had long been one of the
finest agricultural areas in California, Monterey
County was never considered for the cultivation
of Vitis vinifera. However, from 1935-1944,

Drs. Amerine and Winkler (both in their time
chairmen of the Department of Viticulture and
Enology at the University of California at Davis)
classified all the valleys of California into five
viticultural Regions based on meticulous studies
of soils and microclimates. The Paul Masson
Pinnacles Vineyards in Soledad and the nearby
Greenfield Vineyards are in Regions I'and II —
cooler areas with the finest conditions for
growing Vitis vinifera. The soil is generally light,
granitic sandy loam, lying on gently sloping
benchlands which provide excellent drainage.
Although annual rainfall is generally inadequate,
the Salinas River supplies abundant water for
careful, studied irrigation. During the growing
season, the days are desirably hot and sunny,
alleviated by afternoon fogs and cool evening
breezes which allow fine wine varieties to mature
slowly and fully; there is little or no danger from
killing frosts. Fortunately, the Monterey area is
phylloxera free, so each variety develops its

full natural characteristics. This is also one of
the few areas in the world in which Botrytis
cinerea occurs spontaneously contributing a
richness and complexity of flavor to white wines.

Paul Masson Vineyards, Saratoga, CA 8MX90130

~—
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Gewiirztraminer

Johannisberg Riesling

PAUL MASSON

Estate-Bottled
Wines

Vintage 1977
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NEW RELEASE FROM PAUL MASSON

e Four distinguished white varietal wines.

e From Paul Masson’s Pinnacles Vineyards in Monterey County —
recognized as California’s premier region for white wine grapes.

e Carefully handcrafted by Joe Stillman, master winemaker.
® FEstate bottled, vintage dated.

® Labelled with complete viticultural and enological information
for the most sophisticated wine collector or consumer.

e Fully explained in attractive consumer brochures (9MX11182)
included with the back card (9MX11180) available from your Paul
Masson representative.

(- o WP "..big fruity bo L”|L tet...bright, clean,
RuihEllen Chuich, CHICAGO TRIBUNE i
Hank Rubin, SAN FRANCISCO CHRONICLE

“..fine wine, priced very reasonably for P
suchsuperb quality.”  \roiiandesman, y JL , 1ell-

Syndicated and CHICAGO SUN TIMES o % ":ﬁl with a cle ttaste,”
i e i N7 / g, : Rty 5, THE TIMES-PICAYUNE (New Orlecns)

| .. sh,clean varietal bouquet...
very good value indeed.”

ROBERT BALZER'S PRIVATE GUIDE TO FOOD & WINE

16”7 x 28”

Paul Masson Vineyards, Saratoga, CA 9MX11181
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PAUL MASSON

1976
MONTEREY COUNTY GEWURZTRAMINER

GE \*/ l .| RZTRAMINER Estate Bottled. All the Gewurztraminer grapes

were grown at the Pinnacles Vineyards in
1976 Monterey County and cold-fermented. Well-

defined varietal character and flavor that is in-
tensified by Botrytis cinerea enhance this bot-
tling.

A N

WINEMAKER

ESTATE
BOTTLED

PRODUCED AND BOTTLED BY THE PAUL MASSON VINEYARDS
SARATOGA, CALIFORNIA - ALCOHOL 11.5% BY VOLUME

P SO R ARDOMKAY

CHARDONNAY

Estate Bottled. Grapes for this Chardonnay 1976
were grown in parcels 21, 22, 3 and 8 of the
Baker Ranch section of our Pinnacles
Vineyards. Grapes from the first two blocks
were harvested and crushed on September
— 29 and 30 and from the second blocks on Oc-
tober 17 and 18, all at 22.2° Brix, and cold-
fermented at an average 54° F. Residual
sugar is .40 gms/100 mls and total acidity is
72% by volume. Aged in small Limousin oak
casks, this is a well-balanced wine possessing

distinctive varietal aroma and flavor. ESTATE
' BOTTLED
WINEMAKER

PRODUCED AND BOTTLED BY THE PAUL MASSON VINEYARDS
SARATOGA, CALIFORNIA, U.S.A. - ALCOHOL 12.1% BY VOLUME

monterevcounty  PAUL MASSON
CHARDONNAY 17

1977 CHARDONNAY

Estate Bottled. Grapes for this Chardonnay
were grown in parcels 21, 22, 3 and 8 of the
Baker Ranch section of our Pinnacles
Vineyards. Grapes from the first two blocks
were harvested and crushed on September
29 and 30 and from the second blocks on Oc-
tober 17 and 18, all at 22.2° Brix, and cold-
fermented at an average 54° F. Residual
sugar is .40 gms/100 mis and total acidity is

ESTATE .72% by volume. Aged in smail Limousin
oak casks, this is a well-balanced wine
BOTTLED possessing distinctive varietal aroma and
e flavor.
WA N
WINEMAKER

PRODUCED AND BOTTLED BY THE PAUL MASSON VINEYARDS
SARATOGA, CALIFORNIA, U.S.A. - ALCOHOL 12.1% BY VOLUME
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Paul Masson’s
Vintage-Dated

(14

Monterey
Estates”

Selected from the
Pinnacles
Vineyards

In Monterey County
California

Estate-Bottled
Vintage 1978




Eﬂ Masson Vineyards was founded in
1852 and is the oldest continuous wine-
producer in California. Paul Masson
emigrated from his native Burgundy
to California when he was 19. The
vineyards he inherited and
improved, together with his
own plantings at the “Vine-
yard in the Sky” in the Santa
Cruz Mountains, have grown
until they now encompass
4500 acres and four major pro-
duction and aging facilities.
| These are the Pinnacles
! Vineyardsin Monterey
County, also the site of the
Pinnacles Vineyards Winery; the Sherry Cellars in
Madera County; the Champagne and Wine Cellars in
Saratoga and the Wine Aging Cellars in San Jose. Paul
Masson Vineyards produces a full line of table wines;
sparkling and crackling wines, ports, sherries, Madeira,
vermouth and brandy.

The impressive success of Paul Masson Vineyards
is the result of a dedication to producing wines of
consistently fine quality. To quote Paul Masson,
“We will sell no wine before its time”

Gamay Rosé— this brilliantly colored rosé is delightful,
crisp and refreshing with a soft well-rounded finish.

Available in 375 ml, 750 ml and 1.5 liter.

Exhibit 26
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ESTATE BOTTLED WINES — from Paul Masson
Pinnacles Vineyards in Monterey County

Fumé Blanc '78—a big complex wine of distinctive
varietal taste. Aged in oak.

Chardonnay *78—a well-balanced rich textured wine
with a unique flinty taste and great varietal depth. Aged
in oak.

Jobannisberg Riesling '78 — elegant and fragrant, this
light, crisp wine is beautifully balanced.
Gewiirztraminer 78— dry and characteristically spicy,
this Gewiirztraminer is complex and well-rounded.
Johannisberg Riesling Champagne 76— a Paul Masson
classic, dry, crisp, delicate with refreshing varietal
character.

Available in 750 ml.
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GRAPELINE is published by the Public
Relations department of Paul Masson

Vineyards, 13150 Saratoga Avenue, Sara-

toga, Ca. 95070

VP; Director of
Public Relations: Jan Wells
Editor: Bruce Labadie

. Designer: Susan Loer

Printer: B & C Lithographers
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can match this panoramic helicopter
_view of The Pinnacles ... Paul Masson’s home.

R o
. £

:

““There are other great vineyards, but * . .like this vineyard: The Pinnacles.”
there’s no earth on earth .. . ”

S U

“Under this land, there are deep pools

R SR
Ol yvdietr o . .

“QOur wine grapes stay rich and = . in the afternoons by cool, moist “  breezes that come in right off the
flavorful because our valiey sunshine breezes...” Pacific, and down through our vailey
from-Monterey.”

is tempered . .. "

CHaRUs o CEMTIMV

- “For growing grapes for wine, this “Only Paul Masson can give you . .. " “ wines from The Pinnacles Vineyard.”

piece of earth is like no other place
on earth . . . and it’s Paul Masson's

hamo !’
SR T CIUOR CORP 11 RICHMOND © SLIFTOR X 2017
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505 Beach Street, San Francisco, Calzfomza 94133 « (415) 928~ 3600

Contact: Joyce Cole | . FOR TMMEDIATE RELEASE
: _ SAVL -
PAUL MASSON PINNACLES IN NEW AD CAMPAIGN »&nuuﬁ,

SAN FRANCISCO, CA, October 26...Paul Masson is getting
""down to earth" in the largest advertising campaign ever
mounted for its premium wines. With three separate four-

‘color advertisements appearing nationally in leading consumer
magézines, and a tie-in with television in twelve markets, thé
-campalgn hlghllghts the Pinnacles Vineyards in Monterey County—-
‘where "for wine, no earth on earth matches the Pinnacles."

"The scene is the '"mineral rich" Pinnacles Vineyards with
the Santa Lucié Mountains outlining the horizon which appears
in one and two-page spreads. In another one-page ad, a hearty
wine grower, portrayed by actor Ray Middleton, kneels on the
vineyard soil and tells us, "When you're good to the land, the -
land is good to you." The theme again is the importance of good
earth for good grapes. .

'An ideal area for grape growing--where climate is perfectly
moderate and the soil rich--the Pinnacles Vineyard is telling
its story in NEWSWEEK, ESQUIRE, COSMOPOLITAN and PSYCHOLOGY
TODAY with over 190 million exposures over a yeér—long period.

- These magazines reach an active, professional adult audience who

-more-—

Producers and Merchants of Fine Wines
100 Recycled Paper
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PAUL MASSON PINNACLES CAMPAIGN
Page 2

arc major consumers of Paul Masson wines. _

A 60-second and 30—second television spot runs concurrently
with the print campaign and features Ray Middleton as the vine-
vard wine grower who talks about the Pinnacles soil, sunshine,
cooling breezes and other good factors. Focusing ciosely on
Middleton, the camera slowly zooms out and tilts up,rand the
foreman becomes a dot in the field while his voice overlays
a vaét scéne: a full panoramic view of the Pinnacleg, the .
mountains, and even the Pacific Ocean.

This Fall the new Pinnacles ad will share the television
'spotlight with Very Dold Duck, but in the Spring only the Pinnacles
ads will be viewed.

The new campaign for Paul Masson was created by Doyle Dane

Bernbach, JLos Angeles.
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~ GET DOWN TO EARTH.
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European vintners have known it for centuries: great wines come
only from great vineyards.

Paul Masson proves it at the Pinnacles Vineyard. For growing
grapes for wine, this climate-blessed California valley is like no
other earth on earth.

And Paul Masson will be making the point to wine lovers
month after month in the biggest campaign ever mounted for these
premium wines.

With four-color spreads and pages in America’s top news-
weekly: Newsweek. The world’s most quoted newsweekly which
is as proud of its 13,600,000 readers as Paul Masson is of its land.
The most honored newsweekly which believes in enriching its
readers across the land, week after week, month after month with
enterprise journalism. And now, Newsweek is also Paul Masson’s
home. The same campaign also appears in other outstanding mag-
azines. In Esquire. In Cosmopolitan. In Psychology Today.

To the readers of these magazines there will be more than 190
million exposures of this down-to-earth, ecologically oriented story
that no other vintner can tell.

190 million. That’s almost the entire population of the United
States!

The magazine schedule will come home to you in the form of
exciting new store displays capitalizing on the Pinnacles theme.

Wine sales are on the rise all over America. If you want to
make it to the top, get down to earth.

With Paul Masson.
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FOR WINE,
NO EARTH ON EAR
MATCHES THE
PINNACLES.

Yes, there are other great vineyards.

But nowhere else do underground pools of water from the Santa Lucia Mountains lie under the same
deep, mineral-rich earth.

Nowhere else does just the right amount of cool, moist breeze come off the Pacific. Breeze that
gentles and softens as it flows down through our valley from Monterey.

Breeze that keeps our wine grapes rich, deep, flavorful. S
e the Pinnacles Vineyards. For growing grapes for Win@;mme of earth is like no other
ce on earth.
And it’s Paul Masson’s home.

CALIFORNIA CALIFORNIA

CBERNET SAUVIGNo: § ROSE SEC

LE PREMTUM WINES
RARE PREMIUM WINES W Sec s & varsetal wive with o i
" nd sex” om 281 mome. The Greonan
= of bewest elegance and wobilty - o iy e
= Corm coctl eimepads. Th 1 sy cnd g of it 1

el chilled. s deserves savssse
e of mae courie. B Produiri st
Setope, Calrfornia - Alsshel 115+

B . N

PAUL MASSON VINEYARDS, SARATOGA, CALIFORNIA ¢ 1972
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FOR WINE, NO
MATCHES

PAUL MASSON VINEYARDS, SARA
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EARTH ON EARTH
THE PINNACLES.

Yes, there are other great vineyards. ‘
But nowhere else do underground pools of water from the Santa Lucia Mountains
lie under the same deep, mineral-rich earth. |
Nowhere else does just the right amount of cool, moist breeze come off the Pacific.
Breeze that gentles and softens as it flows down through our valley from Monterey.
Breeze that keeps our wine grapes rich, deep, flavorful.
Remember the Pinnacles Vineyard. For growing grapes for wine, this piece of earth
is like no other place on earth.
And it’s Paul Masson’s home.

- = e

CALIFORNIA CALIFORNIA

(BERNET SAUVIGNO' ¥ ROSE SEC

L

PAUL MASSON pAUL, MASSON L MASSON

RARE PREMIUM WINES
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WHEN YOURE GOOD TO THE LAND
THE LAND IS GOOD TO YOU.

There is an ancient toast among winemakers—a toast to the fruition of the vineyard. > £
They pour the first glass of each batch of wine back into the earth from which it came. #

At the Pinnacles Vineyard, we do the same and more. Fach day during the harvest,
we take a goodly portion of the pressing — peels, seeds, stems —and sow it back into
our earth. We don’t believe in taking from the earth without, in turn,
enriching it.

And that earth —our Pinnacles Vineyard —is like no other. Land where
underground pools lie beneath the deep, mineral-rich earth. Where winds
flow down from Monterey, cool and moist, and keep our wine grapes rich
and flavorful.

No wonder we care for this land.
For growing grapes for wine, this
piece of earth is like no other
place on earth.

CALIFORN CALIFORNIA

1A
(ABERNET SAUVIGNO) N ROSE SEC

ON PAUL MASSON E‘&i&m

RARE PREMIUM WINES W Sec 15 4 verrecal wive with 4 s

o 30" i its mame, The Gronsie e
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Here's where your customers will read about
wines from the good earth of Paul Masson.

(‘a

Month Magazine Issue Date  Ad Color/Size
October Newsweek Oct. 9 “For wine, no earth”  4-color spread
Newsweek Oct. 23 “When you’re good”  4-color page
Psychology Today  Oct. “For wine, no earth”  4-color spread
November Newsweek Nov. 6 “For wine, no earth”  4-color page
Newsweek Nov. 20 “When you’re good”  4-color page
Esquire Nov. “For wine, no earth”  4-color page
Cosmopolitan Nov. “For wine, no earth”  4-color spread
Psychology Today  Nov. “When you’re good”  4-color page
December  Newsweek Dec. 4 “For wine, no earth”  4-color page
Newsweek Dec. 18 “When you're good”  4-color page
Esquire Dec. “For wine, no earth”  4-color spread
Cosmopolitan Dec. “When you’re good”  4-color page
February Newsweek Feb. 19 “For wine, no earth”  4-color page
March Newsweek Mar. 12 “When you're good”  4-color page
Cosmopolitan Mar. “For wine, no earth”  4-color page
Psychology Today  Mar. “When you’re good”  4-color page
April Newsweek Apr. 2 “For wine, no earth”  4-color page
Newsweek Apr. 23 “When you’re good”  4-color page
Esquire Apr. “For wine, no earth”  4-color page
Cosmopolitan Apr. “When you’re good”  4-color page
May Esquire May “When you’re good”  4-color page
Psychology Today May “For wine, no earth”  4-color page
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Paul Masson intfddes the premium
alf gallon with alistilctive new shape

_and the el@@anthew label.

CALIFORNIA

PREMIUM WINE

classic dry wine comes from vavietal geapes grown o slow mainy
it Paud Masson's coastal Vineyards, This is a wine of elegant simplicity
with soft texture, a rave bouguet and deep flavor. This Burgund
will render compliments to all hearty stews and casseroles
Made and Bottled by Paul Masson Vineyard
Saratoga, California - Alcokol 11.5% by Vol.
Contents One Half Gallon




Nothing good happens fast.

Exhibit 3(

Our new factory.

Prettier than most, we think you’ll
agree. Larger, too. Covering thousands
of acres in California’s Salinas Valley.

Few factories can be so pleasing to
stroll through. Few machines more
soothing to watch than a vine making
grapes.

But before you drop what you’'re
doing and rush into the wine business,
one word of caution.

Our new factory is already ten years
old. Yet it went into full production
only last Fall. So to join our profession
you're going to need a large slice of
patience (not to mention capital).

Unfortunately, if you're dedicated to

Paul Masson

Ad No. PM-0-108

4/c page bleed

General Magazines

1970

the making of fine wiW,,
to just good wines) th o short
cuts available.

Leo Berti, our philosophical produc-
tion head, sums it up: “In our business
patience pays rich rewards. Particu-
larly to our customers.”

Last year, the rewards were thou-
sands of tons of the finest wine grapes
ever grown on this continent.

As the wines they produce appear in
stores and restaurants, we hope you'll
put our claim to the test.

When you sip, one thing will be crys-
tal clear: why we named our new vine-
yard The Pinnacles.

PREPARED BY DOYLE DANE BERNBACH INC.
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Sohaunisbery @i@b‘ﬁiwg,
Paout Moasson
‘lfwifage ~ Estate Sdottied

G fimited bivion Pinnactes Vineyords
sebection. This is on elegont wine
with fragrant bouquel, Jull Hody,
oud great complexity . Hest with
se0food and Light meal dishes.

0, Hotte:
L Hats Bottles
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Exhibit 32

~ CASES OF WINE SHIPPED -
WITH PINNACLES OM LABEL (+000)

A

Pinnacles -
Year Selection Varietals Generics Proprietaries Total

FY'71 13 13
FY'72 6 300 - 510 816
FY'73 367 797 1,164
FY'74 348 1,440 274 2,062
FY'75 323 1,446 - 272 2,041
FY'76 & 421 1,708 276 2,405
FY'77 438 2,181 320 2,939
FY'78 9 - 9
FY'79 10 - 10
FY'80 19 19

TOTALS 57 2,197 8,082 1,142 11,478 cases .
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Exhibit 33

RE-CAP OF PINNACLES PUBLICITY

L]

WINES & VINES, June 1977 (circ: 5,500). . . "Paul Masson Vineyards of Saratoga, California,
unveiled the first two in what promises to be a series of vintage~dates, estate bottled wines it
considers "super prémium, " on par with the best."

BEVERA GE BULLETIN, May 1, 1977 (circ: 11,000)..."White wine sales have never been better,
particularly in California. And two newly-released wines from Browne Vintners Company are sure
to be big factors in furthering the sales explosion. They're the Paul Masson Pinot Chardonnay and
Paul Masson Johannisberg Riesling, Vintage 1975, both estate bottled and distinctive high quality
wines popularly priced.” '

William Clifford, Syndicated Wine Writer. .. "Pinnacles selections cost more than other Paul
Masson fable wines. ..and they are well worth the extra money."

Mary Lester, Syndicated Wine Writer ... "The 1975 super selection Pinot Chardonnay
is super. Alight, golden Color it has a beautiful nose and fine finish in bouquet.
Smooth and quite a mouthful . Good aftertaste with absolutely no bifterness. A
beautiful wine and one of the finest of its kind I've tasted in many years. |salute
Art Palombo, President of Paul Masson, and winemaker Stillman, for taking the time,
effort, and money to come out with their super varietals."

LOS ANGELES HERALD, April 27, 1977 (circulation: 400,000)..."(1975 wines, Pinot
Chardonnay and Johannisberg Riesling) Both are well-rounded, yet complex in taste
“with Johannisberg Rielsing acquiring a fruity characteristic.”

CH!CAGOU\ND WINE SCENE, May 1977..."The Riesiing shows excellent varietal
character and body, good fruit and has a touch of residual sweetness. The Chardonnay
is surprisingly fresh and fruity..."

Hank Rubin, SAN FRANCISCO CHRONICLE, June 1, 1977 (circulation: 460,000). ..
“This light golden wine (Pinot Chardonnay, [975) has a big fruity clean bouquet. The
dominant reaction in the mouth was of a bright, clean, fresh taste. The intense flavors
remained in the mouth long after swallowing. The Johannisberg Rielsing has a big,
clean, intense aroma typical of Monterey. The taste, while fruity, does not have the
sweel-sour perfumey quality that | associate with the Mose!l or Rhine. Well-balanced, it
has & piquant bite under the slight sweetness and a slightly bitter counterpoint. The
excellent balance of flavors stays in the mouth for a long time.

Jim Van Rensselaer, LA GUNA NEWS POST, April 20, 1977 (circulation: 28,560)...
] found them first class. The Johannisberg Riesling has a beautiful, flowery aroma in
the nose and the delightful fruitiness of the Riesling in the taste. Almost bone dry, a
good acid balance gives it well-rounded finish, with a tourch of Botrytis to add a
pleasant complexity. The Pinot Chardonnay is equally well-rounded with a distinct

Chardonnay character to which Botrytis has added a touch of complexity.
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Gene Benfon, SAN JOSE MERCURY NEWS, (circulation: 225,000)..."Stillman. . . has
come up with three brand new wines which are a Paul Masson attempt to interest more
serious wine drinkers. The '75 Johannisberg Rielsing, and '76 Gewurztraminer are both
straightforward, clean fruity young wines. Both are pleasant and go down smoothly. The
. Riesling has just the right amount of residual sugar to emulate a German kabinett or

good tafelwein. It has a charming appealing aroma. Very nice. The Gewurztraminer
exhibits light but good and true spicy varietal character. It is quite dry and finishes very
well, almost crisply...a highly drinkable wine with no faults to mar it. Very nice. Best
of the three is the 1975 Pinof Chardonnay... A very clean, young, light California
Chardonnay that has never been in wood. Very pleasant, well balanced charming wine
with very good savor. All of which goes to show once again that its what is in the bottle
that counts. The size of the winery has very little or nothing to do with the quality of

the wines,"

Don Lewis, THE TIMES-PICAYUNE (New Orleans), June 22, 1977 (circulation: 205,000)...
"The Pinot Chardonnay, 1975, proved to be a rich, well~balanced wine with a clean soft
taste. It was complemented by the Johannisberg Riesling, 1975, which has a fruity,
well-rounded and complex taste. . ‘

John Casey, SAN ANTONIO EXPRESS, June 16, 1977 (circulation: 77,000). .."Special
American Offering - Paul Masson has brought out two beautiful white wines = a Pinot
Chardonnay, 1975, and Johannisberg Riesling of the same year. They are well worth
trying at their modest price.” :

Patrick Craig, THE JOPLIN GLOBE, June 15, 1977 {(circulation: 40,000) ... "I

(Johannisberg Reisling, 1975) was light and lovely, with a good balance between

sweetness and acidity. The bouquet had a flowery freshness. | was quite taken with
it and found it to be one of the best California rieslings | have ever tried. The Pinot
Chardonnay was also a distinguished wine. It was not as "oaky " as some wines of this
variety, but | think this was to its advantage. The wine was light and fruity, with a
pleasant acidity, and low residual sugar. : ‘

CALIFORNIA WINELETTER, April, 1977...".. .both are delicious. The Chardonnay,
surprisingly, has had no time in wood but tastes as though it had. It has a big nose -
and a long, rich finish. The Johannisberg Riesling is fruity and distinctively varietal . "

Jerry Mead, BALTIMORE MAGAZINE, Auvgust, 1977 (circ: 15,500)..."...Paul Masson-has
finally entered the market with two vintage~date wines (others will follow...). Of the two,
I give the nod to the Riesling. There is touch of sulphur to the nose, but this will disappear
with a few more weeks or months in the bottle, perhaps by the time you get around to making
your purchase, and the wine is possessed of that pleasant appley character that Rieslings are
so famous for. A pleasant touch of sweetness is well-balanced to tangy fruit tariness.

Robert Miskimon, POST-NEWS SENTINEL, August, 1977 (circ: 14,900). .. "After a delicious

meal, Paul Masson poured what one of its spokesmen described as 'the best California champagne

_ ever produced' . It's hard to say whether it was the 'best California champagne ever produced, *
but most everyone agreed it was the best champagne they'd ever put in their mouth."
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Fred Russell, ORANGE COUNTY ILLUSTRATED, August, 1977 (circ: 26,000)..."Paul Masson
1975 "Sinnacles Selection" Monterey County Johannisberg Rielsing. A new venture for Paul
Masson into vintage-dated, estate~bottled wines. A splendid offering, fruity, well-rounded,
with a complex taste derived, no doubt, from the presence of some botrytis cinerea, "

Ruth Ellen Church, CHICAGO TRIBUNE, August 25, 1977 (circ: 750,707).. ."The latest in a
parade of new wines from California's productive Monterey County are 1975 and 1976 Pinot
Chardonnay, 1975 Johannisberg Riesling, and 1976 Gewurztraminer from Paul Masson's Pinnacle
Vineyards. | had an opportunity to taste them recently and scored them high... All have the -
intense Monterey taste. All are limited in production.. .But these are special wines."

Robert Balzer, Syr{dicaréd Winewriter. . . "Paul Masson 1976 Monterey County Gewurztraminer.
Alsatian in style, wholly dry, cold-fermented, without any bitterness. It was spicy, with a
floral finish, delightfully made by Joseph Stillman, winemaster."

ROBERT BALZER'S PRIVATE GUIDE TC WINE & FOOD, November, 1977 ... Paul Masson's
Johannisberg Riesling Champagne. ..it's wholly unique, very dry, sans dosage, but with a
residual berryness riding on the palate once the effervescent wine has slipped down the throat.
. ..should make new excitement for this legendary winery with a champagne tradition as part
of its heritage. The wine has its own style, its own complexity, a kind of diamond-brilliance
plus packaging qualities earning it immediate consideration for the champagne time on your
calendar. " :

CONNOISSEUR'S GUIDE TO CALIFORNIA WINES, December, 1977..."Handsome labels hera
(Paul Masson's) adventure into the premium priced vintaged wine market. 1976 Gewurztraminer
is a pleasant, dry and mildly spiced wine while the Johannisberg Riesling Champagne is a
unique entry to the sparkling wine market. Apparently the first California Champagne to be ma
entirely of Riesling cuvee, it may also be the first in the world."

David McDaniel, ASHBURY PARK EVENING PRESS, January 15, 1978 (circ: 90,493).." Unique
new sparkling wine (Johannisberg Riesling Champagne) has just been released by Paul Masson
Vineyards. The wine is extremely dry and robust and has a unique varietal character. It is cris
and fruity, has a high bubble activity and an appealing yeastiness. "

William Clifford, Syndicated Winewriter. .. "lhave just tasted one of the best sparkling wines
ever to come out of California. It's the new Estate Bottled 1974 Vintage.. . Johannisberg
Riesling Champagne. This is a completely dry champagne dnd thus a wine for connoisseurs. It
has a fine bouquet, plenty of fruit, a clean crisp taste, and a good long aftertaste, lingering
and complex. "

Ron Fonte, THE FRIENDS OF WINE, November, 1977..." One Chardonnay | have found to be
quite good, generally available and low-priced is Paul Masson Chardonnay 1975..."

The Expert's Notebook, BEVERAGE BEACON, January, 1978.."Paul Masson 1976 Monterey
County Gewurztraminer.. .from the Pinnacles Vineyards has a striking, even powerful, spicy,
floral nose; it is remarkably smooth for a young wine with distinct varietal character.”
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Arnold Landesman, Syndicated and CHICAGO SUN TIMES (circ: 554,334)..."The (1976)
Gewurziraminer. . . had good varietal character in the nose, generous amounts of spice in the
cross between fine bordeaux and zinfande! and a soft blend of wood and tanning. This wine
needs time to develop, but should pay great dividends in laying away for a few years. A really
fine wine, priced very reasonably for such superb quality "

Bob Merendino, THE FLORIDA TIMES-UNION, February 2, 1978 (circ: 141,502)..."Masson ha
only three offerings at the moment, They are Pinnot Chardonnay, Johannisberg Riesling and

Gewurztraminer. The chardonnay is well-rounded with a clean aftertaste. The Johannisberg is
fruity and fresh, with the taste of a German kabinett. The Gewurztraminer is a soft white wine
medium dry, with a rather spicy taste. Gewurz, in fact, means spicy and traminer is the grape
variety. Most of this type wine comes from Alsace but this one may prove to be some competitic

Jerry Mead, Syndicated, i.e. SACRAMENTO BEE, April 2, 1978 (circ: 170,030)..."Paul
Masson 1976 Gewurztraminer provided a most pleasant surprise. There is no question about the
spicy aromatic quality of Gewurz here, and that same quality is pronounced in the flavor. The
style is "bone" dry, light and delicate, and quite reminiscent of the wines of Alsace. A very
pleasant springtime wine, and a good value."

ROBERT BALZER'S PRIVATE GUIDE TO FOOD & WINE, January, 1978...(California Wines of
the Chardonnay Grape ~ A comparative Critique) ... "Paul Masson 1975 Monterey County

Pinot Chardonnay. ..Fine wine of fresh, clean varietal bouquet, good balance in taste ... Very
good value indeed. Handsome new styling.
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Chicago Tribune, Thursday, August 25, 1977

THE LATEST IN A parade of new wines from Califor-
nia's productive Monterey County are 1975 and 1976
Pinot Chardonnay, 1975 Johannisberg Riesling, and 1976

Gewurztraminer from Paul Masson’s Pinnacles

Vineyards. -~ . <

1 had an opportunity to taste them recently and scored
them high, the 76 chardonnay several points above the
’7§, perhaps because [ liked the taste of wood in it; the
wine had spent several months in oak. I also liked the
gewurztraminer very much; it had spent 3 months in
oak barrels. :

All of these wines are 85 to 95 per cent varietal. That

is, they’re made 85 to 95 per cent from chardonnay,

riesling, or gewurztraminer grapes.
All have ihe intense Monterey taste, All are limited in
production to 5,000 cases or less; there are only 2,500

rases of the gewurztraminer. That’s not many for a big -

winery like Masson. But these are special wines. (Mas-
son’s. competition, Almaden Vineyards, is also “into” a
iop line of vintage-dated varietal wines.) :

MONTEREY COUNTY wines are new in the Califor-
da picture. The area was “discovered” in the 1960s as
m especially favorable territory for fine wine grapes. It
ad been overlooked because it was a famous lettuce
rowing district, south of Soledad, and it still is. The
versight was fortunate, in a way, -because when Cali-
ornia wineries were pressed for more land, due mostly.
o the pressures of urban development, they could be |
mided by modern technology. _ :

They weren’t forced to experiment with grape
arieties; they knmew which to plant. And the grapes
ianted were all premium varietal grapes. The land is
hylloxera-free (the phylloxera root louse destroyed the
ineyards of the world in the 19th Century), so they can
e planted on their own roots. ’ :

The climate is kind to grapes: winters are mild, frosts
sw and far between. Warm, moist coastal air brings the
noble mold,” so rich, unusual wines can be made. The
wble  mold; or. botrytis cinerea is-not an unmixed-
dessing, of course. It' must appear at the right time.

When it afflicts grapes too early, it is just rot. But
then it. comes late in the season, marvelous things
appen to such wines as johannisberg riesling. The rich
wslesen, berrenauslesen and trockenbeeren auslesen of
jermany owe their great stature to the noble rot, which
1 German is spelled edelfaule. Once it was said that
oble rot didn’t exist in Galifornia. Now winemakers say

Léz"s learn

about wines
By Ruth Ellen.Church

sic wipe grapes are old enough to bear now, and from
the wines now arriving in the market, we can assume
that some realiy great wines are in-the future picture of.

the area. As vines mature, the grapes are better and
-make better wines. -

" Paul Massen’s original (1962) acreage has grown boA'

5.000 acres. Mirassou’s 300 to 1,200 acres; Wente Bros.!
first parcel of 300 acres now has expanded {o 500 acres.

In addition, The Monterey Vineyard, San Martin

nere is sometimes too much of it! S

WARM DAYS, COOL nights, and a long growing
ason help the premium grapes to make premium
vines in the skilled hands of some of California’s best
vinemakers.

Mirassou and Wente were pioneers in Monterey
‘ounty along with Paul Masson. The three companies .
ined forces to provide underground sprinklers in a’
ast growing territory when it was ‘discovered that the |
nly element lacking in this ideal winegrowing area was |
-ater. The entire valley is now equipped with perma-
ent-sel sprinklers for {rost control as well as irrigation.
The intensity of flavor which Monterey grapes pass
long to their wines is characteristic. It 15 said that
mfandel grown in Monterey County “tastes like a whole
asketful of raspberrics.” Gewurztraminer is spicier
ere than anywhere else. It is wine which can cope with
picy food, possibly even with a light curry.

MOST OF MONTEREY- County’s 33,000 acres of clas

oG el R - e e e

L

Jineyards, Chalone, Greenfield Vineyards, and others
are making fine wines in this new-old coastal California
wine district. As early as 1935 the viticultural experts at
the University of California, Davis, were pointing out
the possibilities in Monterey County, but nobody paid
_attention before the *60s; the wine boom of the earl_y *0s
brought the further development. )
“That Monterey label is well worth-watching for, frpm
whatever vinevard. The wines are different—fruitier,
stronger in varietal flavors than their counterparts from
-Nana, Sonoma, or Mendocino. . . : )
- COCA COLA STRIKES AGAIN: Current news is
Coca Cola of Atlanta's purchase of beautiful Sterilng
Vineyards in Napa Valley. Sterling is the “monastery en
a.mountain,” ~mectacular to see, reached by cable car.
The wines a, .xcellent. Coca Cola also owns Taylor
Wine Company”and its subsidiary, Great Western (The
Pleasant Valley Wine Co.) of New York. '

i



PINNACLE

LIGHT RED WINE

Sl Massen

MADE AND BOTTLED BY
PAUL MASSON VINEYARDS
SARATOGA, CALIFORNIA
CONTENTS 4/5 QT. ALCOHOL 12% BY VOLUME

“WEG.U.S.PAT.OFF,

BEXnipit 35 P,



Form 1649 .

’ (REVISED SEPT, 1969)
DEPARTMENT OF THE TREASURY
(NTERNAL REVENUE SERVICE

SEePLICATION FOR AND CERTIFICA™E
UNDEP FEDERAL ALCOHOL ADAMIN!STRATlON ACT

N OF LABEL APPROVAL

Part 1. APPLICATION

Exhibit 35 p. 2

For IRS Use Only
. £RSAL NUMERIC CODE

2. The following permittee applies for a certificate of label approval for an
alcoholic beverage to be introduced into commerce in containers bearing
the labels affixed below.

CLASS AND TYPE f/ 0 /
5508

PAUL MASSON

vEMOOR

fIDENTIFICATION
(s) BRARD NAME

(b} CLASS AND TYPE

CALIFORNIA GEWURZTRAMINER (White)

tey PLANT REG. NO. OR BASIC PERMIT NO.

-
AUL MASSCON, INC,
a Paul Masson Vineyards

13150 Saratoga Avenue
P. 0. Box 97
LSaratoga, California 95070

J

»

CALIF-W-340

T 37 ATE ANY WORDING, EXCEPT REQUIRED INDICIA ON CONTAINE
eic.) IF OPTIONAL SO INDICATE.
NET CONTENTS

NOT SHOWN ON LABELS. (Cops, celoseals,

/N_INTO BOTTLE

4. APPLICANT’S SERIAL NO.
(If any)
T=41

Trae gpplicant hereby declares, under the penalties of perjury, th
applization, including representations on labels and in supple
contents of the containers to which such labels will be cpphe&/

to the best of his knowledge and belief all statements appearing in this

documents, are true and correct, and truly and correctly represent the

$. DATE OF APPLICATION

2/18/71

| SIGNATURE OF APPL;W}WURE AND TITLE OF AUTHORIZED AGENT
Morris H. Katz, Assistant Secretary

Port 2. CER

IFICATE /b ABEL APPROVAL

This certificate of label approval is issued subject to the f Hg\a ualiffcations and fo the conditions on the back of this page.

2. DATE ISSUED

DIRECTOR ALCOHOL TOBACCQAND FlREARMS’Q}

Vs

pAR 1 1977 “Fe S /(/-
For Use of lmernclfRevenue Service Only
- QUALIFICATIONS
AFFIX LABELS BELOW
FRONT BACK

PURE CALIFORNIA

GEWU RZTRAMINER

ETY, FAL

AT

AORANT, DRY WHITE WINE

] -~
~ ‘i&&éf%é

FRODUCED AND BOTTLED BY PAUL MASSON VINEYARDS
SARATOGA. CALIF —ALC. 11'2% BY VOL.

o

-

-
-

o i e

SER 2

I
v ;oA
. Lo s

e R

£ Hmlgnumm
\\r
® . C}$
) Q% PURE CALIFOAN!A }-‘N’Q
& IR

GEWURZTR_AMINER

In this wonderfully fragrant and delicious dry white wine

you taste the spicy, delicate flavor of the rare Gewdrz-

traminer (“spicy Traminer”) grape, which grows to per-

: fection in the ideal climate of our Paul Masson Pinnacles

] Vineyards. Gewdrziramineris a luxury wine, produced in

only small quantily. It is superb served as an apéritif and
/s ideal with all seafood, poultry and ham dishes.

“' A ?auic)n(mm A @erdmgo@ Quaﬂlg

ul 9“(1&& on. \

_SINCE 1852 R

_ﬂ,ﬂev"_“a‘&'

SEE INSTRUCTIONS AND CONDITIONS ON BACK

rorwM 1649 (REV, g-g3:



Form 1649 APPLICATION FOR AND CERTIFICAY..wN OF LABEL APPROVAL
“{REVISED JULY 1970)

.PARTMENT OF THE TREASURY UNDER FEDERAL ALCOHOL ADMINISTRATIOM ACT

INTERNAL REVENUE SERVICE

Part 1. APPLICATION Exhibit 25 p. 3
___ For IRS Use Only 2. The following permittee applies for a certificate of label approval for an
UNIVERSAL NUMERIC CODE alcoholic beverage to he introduced into commerce in containers bearing

CLASS AND TYPE the labels affixed below.

fﬁ&/
S 0? ~ -1

PUL MASSON, INC.

VENDOR

1. IDENTIFICATION

(a) BRAND NAME dba Poul Mosson Vinovards
. PAUL MASSON 13150 Saratowra Avernue
YNy Saratosa, California 85270
\LIFORNIA PINGT NOIR (Red) L -

(¢) PLANT REG. NO. OR BASIC PERMIT NO.
CATLIE U-340
3. STATE ANY WORDING, EXCEPT REQUIRED INDICIA ON CONTAINER, NOT SHOWN ON LABELS. (Caps, celoseals, |4, APPLICANT’S SERIAL NO,
etc.) IF OPTIONAL SO INDICATE. (1f any)

NET CONTENTS BLOWN I/ﬁ‘O BOTTL:. - T-51

The upplicant hereby declares, under the penalties of perjury, that to th of his knowledge and belief all statements appearing in this
application, including representations on labels and in supplementary doc ents, are true and correct, and truly and correctly represent the
contents of the containers to which such labels will be applied. /

5. DATE OF APPLICATION SIGNATURE OF APPLICANT OR AND TITLE OF AUTHORIZED AGENT
11/22/71 Jorris H. Katz, Asgsistont Scerefary
Part 2, CERTIFICATE OF L@ APPROVAL

This certificate of label approval is issued subject to the follding qualifi

and to the conditions on the back of this page.

6. DATE 1SSUEG { NOV B ‘DIRECTOR, ALCOHOL, TOBACCO AND FIREARMS DIVISIO!

For Use of Internal Revenue Service Only
— QUALIFICATIORS

AFFIX LABELS BELOW

CALIFORNIA

PINOT NOIR

THE PINNACLES VINEYARDS

In the Salinas Valley— southeast of Monterey Bay,
Paul Masson bas planted the choirest of Varietal

grapes. This portion of the northern coastal region

of California is unhampered by dangerous frosts,

7 ’ excessively bigh temperatures, smog or urbanization,

P AUL M ASS . [ \.! all of which are barmful 10 the growth and harvest
) ' of fine grapes. Warm mornings, and afternoons

RARE PREMIUM WINES cooled by breezes from the Pacific create climatic

conditions that are ideal for the unburried maturing

The Pinot Noir is the noble grape of Burgundy which grows to full- of fine Varietal grapes. Our vineyards are called
bodied perfection in California coastal vineyards. The wine has an The Pinnacles—a significant name in onr constant
unabashed gusto, is big and bountiful in flavor and bonguet yet polished and continuing search for perfection in winemaking.
i taste. It is a product of great magnitude. It will pay tribute to meals of
steaks and roasis and is quite accepiable with game dishes and cheese.
& Fine California premium wines since 1852. Made and Botiled by

Panl Masson Vineyards, Saratoga, California - Alcobol 11.5% by Volume.
IIONT BACK

e

SEE INSTRUCTIONS AND CONDITIONS ON BACK

ForM 1649 (rev. 7-70)



Form 1649

b | (REVISED JULY 1870)
DEPARTMENT OF THE TREASURY
INTERNAL REVENUE SERVICE

@PLICATION FOR AND CERT!FICA"%{ OF LABEL APPROVAL
UNDER FEDERAL ALCOHOL ADMINISTRATION ACT

_ Part 1. APPLICATION

Exhibit 35 p. 4

For IRS Use Only
YERSAL NUMERIC CODE

7. The following permittee applies for a certificate of label approval for an
alcoholic beverage to be introduced into commerce in containers bearing
the labels affixed below. . ‘

"CLASS AND TYPE
Clof

vENDOOR 5 5 08

~

S IDENTIFICATION
(a) BRAND NAME

PAUL MASSON
(b) CLASS AND TYPE
CALIFORNIA PINOT BLANC (WHITE)

©) PLANT REG. NO. OR BASIC PERMIT NO.
CALIF W 340

L

-

PAUL MASSON, INC,
dba Paul Masson Vineyards
13150 Saratoga Avenue

Saratoga, California 95070

_l

~

3. STATE ANY WORDING,
etc.) |F OPTIONAL SO INDICATE.,

CXCEPT REQUIRED INDICIA ON CONTAINER, NOT SHOWN ON LABELS. (Caps, celoseals,
NET CONTENTS BLOWN INTO BOTTLE

4, APPLICANT’S SERIAL NO.
(If WW) T"58

The applicant hereby declares, under the penalties of perjury,

application,
contents of the containers to which sa;ch 1 abels will be appnegi’. vop

that to the best of his knowledge and belief all statements appearing in this
including representations/on labels and in supplemfhtqry documents, are true and correct, and truly and correctly represent the

S, DATE OF APPLICATION 'S|GNATURE "o,r-'}a
YA |

December 16, 1971 ( .

ALY

PPLICANT ORISIGNATURE AND TITLE OF AUTHORIZED AGENT
§
_;"i

hﬁJLA\/\/ﬁaﬂd R. Sicherman, Attorney-In-Fact

Part 2. CER'/HFICATE OF LABEL APPROVAL

This centificate of label approval is

issued subject to the following qualifications and to the conditions on the back of this page.

€. DATE ISSUED

DIRECTOR, ALCOHOL, TOBACCO AND FIREARMS DIVISION

DA £y - ¢

REG 23 1971 Ity 4G LT s
For Use of Internal Revenue Service Only * T e e e

- QUALIFICATIONS
AEFIX LABELS BELOV
CALIFORNIA
PINOT BLANC O
THE PINNACLES VINEYARDS

RARE PREMIUM WINES

The Pinot Blanc is a grape of great versatility. From this fruit comes both
fine Champagnes and great white Burgundies of France. 4 shy-bearing
varietal, its juices are of sound character and yield a light golden wine
that is agreeably dry and pleasing 1o the palate. Serve Pinot Blanc at
formal dinners with fish and veal or as a friendly companion to fruits
- and cheeses. It is best when well chilled. & Produced and Bottled by
Puul Masson Vineyards, Saratoga, California - Alcobol 11.5% by Volume.

g

Front

In the Salinas Valley—sontheast of Monterey Bay,
Paul Musson has planted the choicest of Vasietal
grapes. This portion of the northern coastal region
of California is unbampered by dangerons frosis,
excessively high temperatsres, smog or srbanization,
all of which are harmful to the growth and barvest
of fine grapes. Warm mornings, and afternoons
cooled by breezes from the Pacific create climatic
conditions that are ideal for the unhurried maturing
of fine Varietal grapes. Our vineyards are called
The Pinnacles— a significant name in oxr constant

and continuing search for perfection in winemaking.

Back

SEE INSTRUCTIONS AND CONDITIONS ON BACK

rForm 1849 (rev. 7.7



T . Foml16d PLICATION FOR AND CERTIFICATG OF LABEL APPROVAL
s (mgviSED JULY 1970) *  UNDER FEDERAL ALCOHOL ADMINISTRATION ACT

TAEASURY
pEPARTMENT OF THE
afEANAL REVENUE SERVICE

— » Part 1. APPLICATION Exhibit 35 p. 5

7. The following permittee applies for a certificate of label approval for an
alcoholic beverage to be introduced into commerce in containers bearing
the labels affixed below.

y F e 1RS Use Only

I Taeesy momt®IC coot

'“u/ntao:;*!vﬂl 3/0/
Caeges 5508 | — . -

Ay PAUL MASSON, INC.
v poeadniet dba Paul lasson Vireyards
PAUL HASSQR 13150 Saratoga Avenue .
Y ia 838 ABD TYPE (HITE) Saratoga, California 95070
cALIrRiIA JOGHAMISBERG RIESLEIG L _.l

S AT #EG MO, OR BASIC PERMIT NO.

“1 ® ! E o140
"i""“{’f’.‘:.‘ any €OMOING, EXCEPT REQUIRED INDICIA ON CONTAINER, NOT SHOWN ON LABELS. (Caps, celoseals, 4. APPLICANT®S SERIAL NO.

e i 18 OPTIOHAL $0 INDICATE. (If any)

| VET COTENTS BLORL FUTO BOTTLE 72

[ =g spplicant heredby declares, under the penalties of perjury, that t:y’it%\é best of his knowledge and belief cll statements appearing in this
s oatien, including representations O els and in §upplementqry,«8ccuments, are true oand correct, and truly and correctly represent the
umrents of 1he contginers to which suqz/lkc?:els wil}‘bgf applied. f /" > ;’
$. catg OF APPLICATION s(;NAl;r})BE pFi‘g'ffucmT OR s;;g«erruna AND TITLE OF AUTHORIZED AGENT

Part 2. CERTIFICATE OF LABEL APPROVAL

This gortificore of lobel approval is issued subject to the following qualifications and to the conditions on the b°€‘$.°fg*hi‘ page.

%, OATE ISSUED 2 DTRECTOR, ALCOHOL, TOBACCO AND FIREARMS DIVISION: ./ W
97 P A A
F F R 9 1 AR /(/'Zﬂ : Z

— ' For Use of Internal Revenpe Setvice Only {(_t/ﬂ\mwb K & L/~
QUALIFICATIONS Ve poting

AFFIX LABELS BELOW

e e e S S e

CALIFORNIA . THE PINNACLES VINEYARDS '

' JOH ANNISBERG RIESLING | In the Salinas Valley— southeast of Monserey Bay,

Paul Masson bas planied the choicest of Varieral

grapes. This portion of the northern coastal region
of California is unbampered by dangerous frosis,
excessively high temperatures, smog or urbanization,
) all of which are barmful to the growth and harvest
of fine grapes. Warm mornings, and afternoons
: cooled by breezes from the Pacific create climatic

conditions that are ideal for the unburried maturing

{

of fine Varietal grapes. Oxr vineyards are called

The Pinnacles—a significant name in our constant

RARE VARI E:I‘AL WINES . and continuing search for perfection.in winemaking.

Y M - I3 -

T8¢ teapes for this Jobannisberg Riesling are grown only at the Pinnacles

ioery ; . . .
wesards. This small, sturdy and aromatic fruit produces a fine, dry

L ; /] ; ; ] 3 ;
bt vetains all the intrigning bouquet of the grape in a beantiful -

dasese of freshness and flower. The cuvée number on this label signifies K
pe Sme: . . .
v tweit blend of California white varietal grapes — produced only at
b0 Prawse: . . ) .
?w?‘ wacles Vineyards in California. & Produced and Bottled by i Solecti
s Mason Vineyards, Saratoga, California - Alcobol 11.5% by Volume. ' Pinnacks Ffiﬂ.te :e.e;if:(zn..
Cuvie No.ogote & o*°
eg® e ©29
FROUT
SHOULDER

SEE INSTRUCTIONS AND CONDITIONS ON BACK

rorm 1649 (rEV. 7,



APPLICATIC FOR AND CERTIFICATION OF LAB APPROVAL Exhibit 35 p,
UNDER FEDERAL ALCOHOL ADMINISTRATION ACT 1

(See Instruction and Conditions on Reverse)
PART | — APPLICATION

FOR AFT USE ONLY 3. THE FOLLOWING PERMITTEE APPLIES FOR A CERTIFICATE OF LABEL APPROVAL
Y FOR AN ALCOHOLIC BEVERAGE TO BE INTRODUCED INTO COMMERCE {N CON-
mTCUMENT SERIAL NO. : TAINERS BEARING THE LABELS AFFIXED BELOW:

UNIVERSAL NUMERIC CODE, Cfg AND TYPE

Paul lass:>n, Inc
VENDOR CODE o L4 °

o @f : dba Paul lasson Vineyards
13150 Saratoga Avenue
Saratosa, Celifsrnia 95070

1. IDENTIFICATION
a. BRAND NAME

Taul Hasson

4, STATE ANY WORDING, EXCEPT REQUIRED INDICIA ON CONTAINER, NOT SHOWN

p. CLASS AND TYPE
ON LABELS (Caps, celoseals, etc. If optional, so indicate)

———Cabhernet ;duvibéuuu .
¢. PLANT REG. NO.OR BASIC ERMIT NO. (B, Ror O) .

2. APPLICANT'S SERIAL NO. (Required)

Calif-1i-340 Net con'ce7ts blown into bottle.

P = U A1 Al Do &

THE APPLICANT HEREBY DECLARES, UNDER THE PENALTIES OF PERJURY , THAK TO THE BEST OF HIS KNOWLEDGE AND BELIEF ALL
STATEMENTS APPEARING IN THIS APPLICATION, JNCLUDING REPRESENTATIONS ON LABELS AND IN SUPPLEMENTARY DOCUMENTS, ARE
TRUE AND CORRECT, AND TRULY AND CORRECTLY REPR?SENJ’;FWONTE/}/TS OF THE CONTAINERS TO WHICH SUCH LABELS WILL BE

APPLIED.

/ 2
5. DATE OF APPLICATION 6. SlGl(ATU RE OE(‘APPL\ic T OR syTURE AND TITLE OF AUTHORIZED AGENT
3 /7711 A L/\ A ' Carl Storch, Attorney-In-Fact

PART 2 — CER?‘EICATE OF LABEL APPROVAL

THIS CERTIFICATE OF LABEL APPROVAL 1S ISSUED SUBJECW THE FOLLOWING QUALIFICATIONS AND TO THE CONDITIONS ON THE
~=VERSE.

.. DATE ISS -~ _.;(i-“: 8. S'GNmRE OF,QLREGTWF ALCOHOL, TOBACCO AND FIREARMS
, N YRR 7 g AU AT

FOR AFT USE ONLY

QUALIFICATIONS

AFFIX LABELS BELOW

CALIFORNIA 1973

CABERNET
SAUVIGNON

97% Cabernet Sanvignon, r¥25% Merlot and 1125 Ruby
Cabernet in a limited bortling. Tiwo thirds of the grapes
‘ grown in Monterey County, one third in Sonoma County.
: Bottled in July 1976 and may be cellared to advantage.

CELLARED AND BOTTLED BY THE PAUL MASSON VINEYARDS
SARATOGA, CALIFORNIA - ALCOHOL 12¢5 BY VOLUME

FRONT

ATF FORM 1649 (2-76) EDITION OF 2-73 MAY BE USED



A LNA I MedS e Ytk NI F B g

e oo Deps . ntof the Treasury - Bursau of Alcohol, Tobacco an " earms : EXhlblt 35 p 7

Application for and Certification of Label Approval
Under Federal Alcohol Administration Act

l .

Part 1. APPLICATION

-

For Bureau Use Only

. 2. The following permittee applies for a certificate of label approval for an alcoholic
Document Serial No. beverage to be introduced into commerce in containers bearing the labels affixed

below,

Universal Numeric Code

Class and Type QZ OD (

Vendor Code NSV ' i r T
T ~ veud massen, Inc.
Paul Masson o R dba Paul Masson Vineyards
{b) Ciass and Type A ' : 13150 Saratoga Avenus ;
) , California Red Wine o L Baratoga, Californias 95070 I
{c) Plant Reg. No. or Basic Permit No. (B, R or O) ) °

—alif-%-340

3. State any wording, except required indicia on container, not shown on labels. {Caps, celoseats, etc.)

¥ optional so indicate. Het contents blown into bottle.

4, Applicant's Serial No. (Required)
T332

including representations on labels and in sufplémentary documents
which such labels will be applied.

The applicant hereby declares, under the penaljties of prejury, that to %}est of his knowledge and belief all statements appearing in this application,

“

/d correct, and truly and correctly represent the contents of the containers to

5. Date of Application ign t or and Title of Authorized Agent

March 20, 1974

R. Sichermen, Attorney In Pact

Part 2. %TlFiCATE OF LABEL APPROVAL

This certificate of label approval is issued subject to the following qualifications and to the conditions on the back of this page.

6. Date issued Director, Bureau of Al bacco and Figdarinse A= _» " @ >
. _25 MAR1974 7 S o
— .  8For Bureau Use Only
QUALIFICATIONS
.
AFFIX LABELS BELOW
FRONT

Swe Instructions and Conditions on Back




s Deps  nt of the Treasury - Bureau of Alcohol, Tobaccoan sarms EXhlbﬁlgéLpugb o7 Fe

Apphcatlon for and Certification of Label Approval
Under Federal Alcohol Administration Act

Part 1. APPLICATION

o For Bureau Use Only - " | 2. The following permittee applies for a certificate of label approval for an alcoholic
Document Serial No. . beverage to be introduced into commerce in containers bearing the labels affixed
below.
Universal Numeric Code
Class and Type YOC) / :
Vendor Code 5 5, /) K : ' r a
1. identification Paul Masson, Inc.
() Brand Nama ' dba Paul Masson Vineyards
__Panl Masson ’ ‘. 13150 Saxatoga Avenus
{b) Class and Type o Saratoga, california 95070
£ Red Wine ’ : L _ : A
{¢) Plant Reg. No. or Basic Permit No. (B, R or O) o : . R
Calif-w-340 o
3. State any wording, except required indicia on container, not shown on {abels. (Caps, celoseals, etc.) 4, Applicant’s Serial No. (Required}

If optional so indicate.  Net contents blown into bottle.

including representations on labels and in sugpleinentary documents, arg/1 e and correct, and truiy and correctly represent the contents of the containers to

The applicant hereby declares, under the penajties of prejury, that to the edt of his knowledge and belief all statements appearing in this application,
which such labels will be applied. .
4.z

5. Date of Application ignat or Sidngtur dTntle of Authorized Agent
March 20, 1974 R. 8icherman, Attomy In Fact.

Part 2. C RT!FICATE OF LABEL APPROVAL

This certificate of label approval is issued subject to the followmg qualifications and to the conditions on the back of this page.

6. Date % ]\/1 A R 1 974 Director, Bur.eau : hal, Tebac‘cb/?:c’iiireamg — .‘."

Vi S L -
) - B e e
QUALIFICATIONS
AFFIX LABELS BELOW

Sae Instruct}um and Conditions on Back

o
Y

w



——————— e e i A B

APPLICATIt FOR ANDCE R}W!CATION OF LAB APPROVAL _
UNDER FEDERAL ALCOHOL ADMINISTRATION ACT  Exhibit35p.9 :

{See Instructt™; and C nditions on Reverse)

PART | — APPLICATION

FOR AFT USE ONLY 3. THE FOLLOWING PERMITTEE APPLJIES FOR A CERTIFICATE OF LABEL APPROVAL
CUMENT SERIAL NO FOR AN ALCOHOL.IC BEVERAGE TO BE INTRODUCED INTO COMMERCE IN CON-
‘ TAINERS BEARING THE LABELS AFFIXED BELOW:
UNIVERSAL NUMERIC CODE, CLASS AND TYPE
g2/
VENDOR CODE 5 5 0 o _ Paul Masson, Inc,
O _ dba Paul Masson Vineyards

1. IDENTIFICATION 13150 Saratoga Avenue
a. BRAND NAME Saratoga, California 95070

‘Paul Marsom
b. CLASS AND TYPE 4, STATE ANY WORDING, EXCEPT REQUIRED INDICIA ON CONTAINER, NOT SHOWN

JOhannisberg Riesling ON LABELS (Caps, celoseals, etc. If optional, so indicate)
¢c. PLANT REG. NO. OR BASIC PERMIT NO. (B, Ror O) . ’

. Net contents blown into bottle

Calif-W-3un °
2. APPLICANT’'S SERIAL NO. (Required)

§-63-JR-750 4

THE APPLICANT HEREBY DECLARES, UNDER THE PENALTIES OF PERJURY, THAT TO THE BEST OF HIS KNOWLEDGE AND BELIEF ALL
STATEMENTS APPEARING IN THIS APPLICATION, INCLUDING REPRESENTATIONS ON LABELS AND IN SUPPLEMENTARY DOCUMENTS, ARE
TRUE AND CORRECT, AND TRULY AND CORRECTLY REPRESENT THE CONTENTS OF THE CONTAINERS TO WHICH SUCH LABELS WILL BE

APPLIED, /

i

.
5. DATE OF APPLICATION 6. SIC?Q%R?@F{AWIGNATU RE AND TITLE OF AUTHORIZED AGENT
- 1/7/77 AL \ /T /. Carl Storch, Attorney-In-Fact

PART 2 - CERTIFICATE OF LABEL APPROVAL

THIS CERTIFICATE OF LABEL APPROVAL IS ISSUED SUEJéCT TO THE FOLLOWING QUALIFICATIONS AND TO THE CONDITIONS ON THE
‘/ERSE.

7. DATE ISSUED 8. SIGNATURE ©Ff DIRECTOR, BUI}EAU OF ALCOHOL, TOBACCO AND FIREARMS
- L' o

JAN 1 I ]977 o D /:; P ,1,//1,4/

FOR AFT USE ONLY

QUALIFICATIONS

WOT 7255 THAN $5% OF THE VCLUME OF THIS WINE MUST BE DERIVED FROM
GRAPTS GACWN IN THE PINJACLES VINZYARDS. :

AFFIX LABELS BELOW

MONTEREY COUNTY I 97 5

JOHANNISBERG
RIESLING

Estate Bottled. All the Riesling grapes were grown at onr
— - Pinnacles Vineyards, harvested at an average 21.7 Brix and
cold-fermented. Distinctive varietal character with flavor
enhanced by Botrytis cinerea typify this vintage botsling.

PRODUCED AND BOTTLED BY THE PAUL MASSON VINEYARDS
SARATOGA, CALIFORNIA + ALCOHOL 11.553 BY VOLUME

FRONT

ATF FORM 1649 (2-76) EDITION OF 2-73 MAY BE USED



BXN1pit 35 P11
Exhibit 35 p. 10

Application for and Cerurication of Label Approval
Under Federal Alcohol Administration Act

Part 1. APPLICATION

Dep! ent of the Treasury - Bur Alcohol, Tobaceo a

For Bureau Use Only 2. The following permittee applies for a certificate of label approval for an alcoholic
Document Serial No. ge;/erage to be introduced into commerce in containers bearing the labels affixed
elow,
{niversal Numeric Code
Class and Type : Z/ d /
Vendor Code r ' 1
1. identification Paul Masson, Inc.
(s) Brand Name ~ Paul Masson Vinevards (dba)
Paul Masson 13150 Saratoga Avenue
o) C_Lm, and Type . Saratoga, California 95070
Johannish Wotaling L. |
{c) Plant Reg. No. or Basic Permit No. T'B, R or O) . 3
Calif, W-340
3. State any worc.jing, except required indicia on container, not shown on labels. {Caps, celoseals, etc.) 4. Applicant's Serial No. (Required}
if optional so indicate. wardontents blown inte bottle T=200

L4
The applicant hereby declares, under the penalties of prejury, that to the best of his knowiledge and belief all statements appearing in this application,

including representations on labels and in supplementary documents, are true and ct,gand truly and correctly represent the contents of the containers to
which such labels will be applied. l / /
Al f e /] Pa)

nt or f#nﬁd Tit éfﬁgﬂ@lzrized Agent Attomey In
» P iston C, Pugh IIT Fact
Part 2. CERTIFICATE OF LABEL APPROVAL

8. Date of Application

6/12/75

This certificate of label approval is issued subject to the following gualifications and to the conditions on the back of this page.

~ Datelssved JUN 2 0 1975 | Directar, Bureau of Alcohol, Tabacco and Firedrfi® /&/ /&/ N
= ;) AL A

For Buraau Use Only
QUALIFICATIONS

AFFIX LABELS BELOW

CALIFORNIA

JOHANNISBERG RIESLING

This great varietal grape thrives in the cool climate of Northern
California vineyards. The light golden color of the Paul Masson
e Jobannisberg Riesling is an invitation 10 its subtly crisp quality
and taste of elegant freshness. Serve chilled. Alc. 11.5% by Vol.

PAUL MASSON,

RareVarietal C(l[lfO rinia Wines

Produced and Bottled by Paul Masson Vineyards, Saratoga, California

THE PINNACLES VINEYARDS

1 the Salinas Valley—southzast of Monterey Bay,
Paul Masson has planted the choicest of Varieral
grapes. This portion of the northern coastal region
of California is unhampered by dangerous frosts,
excessively high temperatures, smog or urbanization,
all of which are karmful to the growth and barvest
of fine grapes. Warm mornings, and afternoons
cooled by breezes from the Pacific credte elimatic
conditions that are ideal for the unhurried maturing
of fine Varietal grapes. Owxr vineyards are called
The Pinpacles —a significant name in our constant

and continuing search for perfection in winemaking.

See Instructions and Conditions on Back




HAILLV LW 5D P lL

Dep went of the Treasury - Bureau of Alcohol, Tobacco at . irearms

Application for and Certification of Label Approval
Under Federal Alcohol Administration Act

Part 1. APPLICATION

For Bureau Use Only

2. The following permittee applies for a certificate of label approval for an alcoholic
Docurent Serial No. beverage to be introduced into commerce in containers bearing the labels affixed
below, '

Universal Numeric Code

Class and Type gﬁd ,/

Vendor flf}de‘ E r-Paul Masson, Inc. ' 1
1. Identification . dba Paul Masson Vineyards
(a) Brand Name : 13150 Saratoga A
Paul Masson : B forta

' Saratoga, California 95070
(b) - Class and Type

Zinfandel L r

{c}) Plant Reg. No. or Basic Permit No. (B, R or O)
Califf W-340

3. State any wording, except required indicia on container, not shown on labels, (Caps, celoseals, etc.}
If optional so indicate.

4. Applicant’s Serial No. (Reguired)
Net contents blown into bottle ' T--202
The applicant hereby declares, under the penalties of prejury, that to the best of his knowledge and belief all statements appearing in this application,

including representations on labels and in supfllementary documents, are true and gorregs, and truly and correctly represent the contents of the containers to
which such labels will be applied. : -

Sontn Y

thorized Agent Attorney In
6/12/75 () . 11iston C. Pubh III Pact

Part 2. CERTIFICATE gF LABEL APPROVAL

5. Date of Application ignafurdioff Athlieant or Sig re and Tj

This certificate of labe! approval is issued subject to the following qualifications and to the conditions on the back of this page.

6. Date Issued JUN 2 G 1975 Director, Bureau of Alcohol, Tobacco and Firearms _ e @™

B ,m‘»‘"”s_‘ P 4 /Q/' /% ‘ff‘lw

ForBureauUse Onlly -, . .7 7 = £ /e
QUALIFICATIONS

AFFIX LABELS BELOW

CALIFORNIA

ZINFANDEL

Here is a fine, fruity wine unique to California. Zinfandel, with
its intriguing color, inviting taste, and subile bouquet is a truly
distinctive and pleasing wine. A versatile red wine, Paul Massow’s
Zinfandel accompanies most entrees perfectly. Ale. 12% by Vol.

PAUL MASSON.
RareVarietal California Wines

Made and Bottled by Paul Masson Vineyards, Saratoga, California

THE PINNACLES VINEYARDS -

In the Salinas Valley—sontheast of Monterey Bay,
Panl Masson has planted 1he choicest of Varietal
grapes. This partion of the northern coastal region
of California is unbampered by dangerous frosts,
excessively high temperatures, smog or urbanization,
all of which are harmful to the growth and harvest
of fine grapes. Warm mornings, and afternoons
cooled by breezes from the Pacific create climatic
conditions that are ideal for the unburried maturing
of fne Varietal grapes. Ounr vineyards are called
The Pinnacles — a significant name in our consiant

and contizning search for perfection in winemaking.

See Instructions and Conditions on Back

ATF Form 164% {Rev. 2-73} Dispose of all Prior Issues



. APPLICALIL FOR AND CERIIFICATL N UF LAB, nT RUVAL oo ,
UNDER FEDERAL ALCOHOL ADMINISTRATIUN ACT Exhibit 35 p. 12

‘ {See Instructio:: end Conditions on Reverse)
it sy

PART | — APPLICATION

FOR AFT USE ONLY 3, THE FOLLOWING PERMITTEE APPLIES FOR A CERTIFICATE OF LABEL APPROVAL
FOR AN ALCOHOLIC BEVERAGE TO BE INTRODUCED INTO COMMERCE (N CON-
DOCUMENT SERIAL NO. TAINERS BEAR ING THE LABELS AFFIXED BELOW:

IVERSAL NUMERIC CODE, CLASS AND TYPE

:ENDOR — Zio/ ‘ Paul Masson, Inc.
5 5 @ 8 ' dba Paul Masson Vineyards
13150 Saratoga Avenue
1. IDENTIFICATION
Saratoga, California 95070
3. BRAND NAME
Paul Masson
b. CLASS AND TYPE 4, STATE ANY WORDING, EXCEPT REQUIRED INDICIA ON CONTAINER, NOT SHOWN
Gewurztraminer ON LABELS (Caps, celoseals, etc, If optional, so indicate) -

¢. PLANT REG. NO. OR BASIC PERMIT NO. (B, R or O)

Calif-W-3u0

2. APP iA.\\él"S ERIAL NO. (Required)

S~ =750 . /

Net contents blown into bottle.

THE APPLICANT HEREBY DECLARES, UNDER THE PENALTIES OF PERJURY, THAT TO THE BEST OF HIS KNOWLEDGE AND BELIEF ALL
STATEMENTS APPEARING IN THIS APPLICATION, JNCLUDING REPRESENTATIONS ON LABELS AND IN SUPPLEMENTARY DOCUMENTS, ARE
TRUE AND CORRECT, AND TRULY AND CORREGALY REPR /u}nm CONTENTS OF THE CONTAINERS TO WHICH SUCH LABELS WILL BE
APPLIED., / 2/ ]

5. DATE OF APPLICATION 6. Si ?AT RE " A ICANT QR-SIGNATURE AND TITLE OF AUTHORIZED AGENT
1/6/77 / Carl Storch, Attorney-In-Fact

PART 2 /CJE RTIFICATE OF LABEL APPROVAL

THIS CERTIFICATE OF LABEL APPROVAL IS ISSUED SUéJEéT TO THE FOLLOWING QUALIFICATIONS AND TO THE CONDITIONS ON THE
REVERSE.

7. DATE ISSUED 8. SIGNATURE (?’f} DIRECTOR, BUREAU OF ALCOHOL, TOBACCO AND FIREARMS

JIN11 1977 e B, LT

FOR AFT USE ONLY

QUALIFICATIONS

q5%
NOT LESS THAN €89 OF THE VOI.UME OF THIS WIWE MUST BE DERIVED FROM
GRAPES OROMI! IN ZHE PIWCLES VIEZTAADS .

" IAFFIX LABELS BELOW

 MONTEREY COUN 1976

GEWURZTRAMINER ‘

Estate Bostled. All the Gewiirziraminer grapes were grown
at the Pinnacles Vineyards in Monterey C ounty and cold-
fermented. Well-defined varietal character and flavor that
#s intensified by Botrytis cinerea enbance this bottling.

: PRODUCED AND BOTTLED BY THE PAUL MASSON VINE
. h YARDS
sy SARATOGA, CALIFORNIA - ALCOHOL 11.5 €5 BY VOLUME

FRONT

ATF FORM 1649 (2-76) EDITION OF 2-73 MAY BE USED



APPLICATIC.. FOR AND CERTIFICATION OF LABL . APPROVAL A
UNDER FEDERAL ALCOHOL ADMINISTRATION ACT Exhibit 35 p. 13

(See Instruction ard Canditions on Reverse)

LDARILALI L L D Eedd

PART | — APPLICATION .

FOR ATF USE ONLY 3. THE FOLLOWING PERMITTEE APPLIES FOR A CERTIFICATE OF LABEL APPROVAL
FOR AN ALCOHOLIC BEVERAGE TO BE INTRODUCED INTO COMMERCE IN CON-
DOCUMENT SERIAL NO. TAINERS BEARING THE LABELS AFFIXED BELOW:

1
X0 | Paul Masson, Inc.
VENDOR CODE (‘ g ) dba Paul vasson Vi nevards
S 13154 Saratoga Avenue

1. IDENTIFICATION Saratoga, California 985070
3, BRAND NAME

Paul Masson
b. CLASS AND TYPE 4. STATE ANY WORGING, EXCEPT REQUIRED INDICIA ON CONTAINER, NOT SHOWN

Coytrztraminer ON LABELS {Caps, celoseals, etc. If optional, so indicate)

13

€. PLANT REG. NO, OR BASIC PERMIT NO.

Calif-W-340 :
Hlet contents blown ints bottile.

2. APPLI;_:ANT'S SERIAL NO. (Required)
I 2N

T-171=" 750

THE APPLICAM™ (EREBY DECLARES, UNDER THE PENALTIES OF PERJURY, THAT TO THE BEST OF HIS KNOWLEDGE AND BELIEF ALL.
STATEMENTS APPEARING IN THIS APPLICATION, INCLUDING REPRESENTATIQNS ON LABELS AND IN SUPPLEMENTARY DOCUMENTS, ARE
TRUE AND CORRECT, AND TRULY AND CORR E/.’TLY REPRESENT T}‘IE CCydT TS OF THE CONTAINERS TO WHICH SUCH LABELS WILL BE
APPLIED, 4

- 5, Dt\}'ﬁr()}’ PLICATION 6. SIGNATURKQF f CANT OR {GNATU E AND TITLE OF AUTHORIZED AGENT
- e ) ' Cusan D, Maller, fitornaveIn.Fort

""" PART 2~ CERTIFICATE OF LABEL APPROVAL

THIS CERTIFICATE OF LABEL APPROVAL IS ISSUED SUBJECT TO THE FOLLOWING QUALIFICATIONS AND TO THE CONDITIONS ON THE
REVERSE.

ATE ISSUED . /1. SIGNATURE OF D1REC‘FOR_{BQR!_EAU OF ALCOHOL, TOBACCO AND FIREARMS
- RISl ik o BRI P N R it I Lot L

| ~ FOR ATF USE ONLY

QUALIFICATIONS

AFFIX LABELS BELOW

1977
GEWURZTRAMINER

Estate Bottled. Gewiirz-

traminer grapes for the 1977 '
vintage were grownin a )
special 25-acre plot in our ’

Pinnacles Viﬂeyardx, piﬂéed MONTEREY COUNTY
at 22.4° Brix and crushed on

- Seprember 29 and 30. After GEWURZTRAMINE R

a soft pressing, the must
remaifed in contact with the ]_977
skins to extract aroma and
favor and was then cold-
fermented at 55° F for three
weeks, The residual sugar.in
this bortling is .18 gms/100
 mls and roral acidiry is 69
by volume. Panl Masson 1977
Gewiirztraminer is agreeably
dry with exceprional spicy
character, full botile bougnet

and nice lingering undertones. ESTATE
BOTTLED
% PRODUCED AND BOTTLED BY THE PAUL MASSON VINEYARDS
WINEMAKER SARATOGA, CALIFORNIA, US.A. - ALCOHOL 11.5¢% BY VOEUME

FRONT ¢ 3ack

ATF F1849 (5100.14) {5-27) EDITION OF 2/75 MAY BE USED
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Form 1649

{REVISED JUNE 1968}
U.S. TREASURY DEPARTMENT
INTERNAL REVENUE SERVICE

APPLICATION FOR AND CERTIFICATION OF LABEL APPROVAL
UNDER FEDERAL ALCOHOL ADMINISTRATION ACT

Part 1. APPLICATION

For IRS Uso Only

2. The following permittee applies for a certificate of label opproval for an

UNIVERSAL NUMERIC CODE
CLASS AND TYPE

Poo r

alcoholic beverage to be introduced into commerce in containers beunnq
the labels affixed below.

VENDOR 5‘ 6‘, é} g/

r‘PAUL MASSON, INC.

1. IDENTIFICATION
(#) BRAND NAME

PAUL MASSON

dba Paul Masson Vineyards
13150 Saratoga Avenue
Saratoga, Califormia 95070

(b) CLASS AND TYPE

Light Red Wine - Pinnacle

L _J

{c) PLART REG. NQ. OR BASIC PERMIT NO.

CALIFE-Y-3,0

3. STATE ANY WORDING, EXCEPT REQWRED
eic.) IF OPTIONAL 50 INDICATE.

NET COLTENTS BLOWN_INTO

INDICIA ON CONTAINER, NOT SHOWN ON LABELS. (Cops, celoseals, 4, APPLICANT'S SERIAL NO.

TTLE {If any) T_21

- The opplicant hereby declares, under the penalties of perjury, that to the best
application, including representations on labels and in supplementary docu v

f his knowledge and belief all stotements oppearing in this
.', are true and correct, and truly and correctly represent the

contents of the containers to which such labels will be applied.

5. DATE OF APPLICATION
g
e - 1 L

ey

SIGNATURE OF APPLICANT OR 51 "’ S
/j@ﬂ 1s H. Katz,

TITLE OF AUTHORIZED AGENT
Assistant Secretary

Part 2, CERT{FICATE OF LABEL

PPROVAL

This certificate of label opproval is issved subject to the (o”ewl)ng quuhhcaf ons ogd 1o the conditions on ths reverse of this page.

6, DATE iSSUED

FEB 121970

DIRECTOR,

9’ TOBACCO T

RUET TR e

For Uu of Tnternal Revenve sm.u Only

QUALIFICATIONS

AFFIX LABELS BELOW

PINNACLE
LIGHT RED WINE

Gy
J CEEOT

<UL

MADE anp BATTLED BY
PAUL MASSON VINEYARDS

Eg
-t

N\

CaLIFoRNIA
ALCOHDL 2% BY VOLUME /

SARATOGA.
CONTENTS 4/5 OT.

Wew U5 PATGIT

SEE INSTRUCTTIOHS AND CONDITIONS ON REVERSE

Fouu 164 tmLY ooar



Exhibit 36

Int. CL.: 33

Prior U.S. Cl.: 47
Reg. No. 997,378

United Sta.tes Patent Oﬂ'ice Registered Nov. 5, 1974

TRADEMARK

Principal Register

PINNACLE
Paul Masson, Inc. (California corporation), doing busi- For: WINE, in CLASS 33 (U.S. CL. 47).
ness as Paul Masson Vineyards First use May 12, 1971; in commerce May 12, 1971.
13150 Saratoga Ave.
Saratoga, Calif. 95070 Ser. No. 6,890, filed Nov. 20, 1973,

L. STRICKMAN, Examiner

REGISTERED FOR A TERM OF 20 YEARS FROM Nov. 5, 1974

Qenified to be a true copy of the registration
gssyed by Fhe United States Patent & Trademark
Office, which registration is in fuli force _—

Attest: and if&t. Record title is iR gegistrant
\ . 'p
FEB 27 198@ \J !ac’g(f/!/{,:{m)\, /4‘ A/‘ A ) o~ /S
> S 74 / ”
b ”/j ,_ic.g,it.i_/'zb(,_, i; dr

Attesting Officer COMMISSICNER OF PATENTS
‘ AND TRADEMARKS



United Sta-tes Patent O Pce Registered Feb. 82§,5,10936§

)

PRINCIPAL REGISTER Exhibit 37
Trademark

Ser. No. 239,920, filed Mar. 1, 1966

PINNACLE
Paul Masson, Inc. (California corporation), doing busi- For: LIGHT RED WINE, in CLASS 47.
ness as Paul Masson, and Paul Masson Vineyards First use Dec. 29, 1965; in commerce Dec. 29, 1965.
330 Jackson St.
San Francisco, Calif. L. STRICKMAN, Examiner.

REGISTERED FOR A TERM OF 20 YEARS FROM Feb. 28, 1967

Cancelled, Sec. 8

Certified to be a true copy of the registration

issued by the United States Patent & Trademark
Attest: Office and subsequently canceled. Record title is in

Registrang

FEB 27 1960 ﬁf(wwd / 3 Y o

‘/ / 1_/« t/t_,
~ fiesting Officer /
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NEW MASSON
CRUSH PLANT

Paul ‘Masson Vineyards, -
Inec., - announced it will
build a grape crushing
plant with a capacity of 2.5 -
million gallons at Soledad.

Masson President Otto
| Meyer said that the compa- -
' ny has to build up very
: large inveniories in order
- to ensure quality”’ control
' and proper aging. He:said
. the anticipated - increased |
. production in the next few
! years of the San Ysidro and
. New Pinnacles vineyards
made it imperative to build
the large mew crushing
i pl%nt‘- . v B

e b s e e
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New ¥ olodad Operation Is

Promc Of ucC Research Job

By Leo.Dollar
“Country Ife Editer -+ - -
SOLEDAD, Monterey Co.—*Wow” is the only word for it
Would you believe the Paul Masson Vineyards, sober in the

tradmons of 114 years of W@:ﬂ(mg, has gone “Mod." That is

‘mod,” not “mad.” .

.. Judging by its new Pinnacles vmeyard and wmery at the
. ‘southeast edge of this little Salinas Valley town, the venerable wine

. firm of Saratoga is putting the
, Tuture look into California’s wine

! mdustry today
‘Not only is the vineyard ‘the
-first “in  California planted
- strictly according to research
" scientist’s climate determina-
. tions for location, but the winery
plant shows no signs of old-
‘. style ways, Stainless steel re-
". places most of the traditional
. wooden cooperage; colored fib-
_erglass and bright, natural-
- finish pine reflect light where
dark redwood walls are usually
- seen, and ultra-modern architec-
tural ideas in downtown bank-
er’s style distinguish the outside
lines from the old factory look.

Starting Day

. The occasion of this show-and
tell performance was the start
of Masson’s first harvest from
the 425,000 vines planted four
years ago here on the advice of
the University of California
grape scientists and a fervently
expressed “‘thank-you” to the
-Davis experts from the Masson
management. It also gave
proof on the vine of the work
started by UC 30 years ago to
determine new planting areas
for California vineyards from
scientific evaluation of growing
season temperatures for such
“premium  table wine grapes.
People are crowding out grapes

_in many places.
. Fourteen such high class wine
varieties are represented in the
31 blocks comprising the 1,000

that
nia developments from Drs. Ar-

KITCHEN CLEAN--Visitors at the dedication ceremonies line

.- acre vineyard now brightening

the valley floor just east of El
Camino Real and climbing up
the lower slopes of the Gavilan
hills. Among them are the fla-
vorsome Flora™ and - Emerald
Riesling, relativé youngsters
are . distinctly - Califor-

thur Winkler and H, P. Olmo at
Davis, as well as the ancient

-. traditionals such as Pinot Char-

donnay and Gewurztraminer. It
is intended mostly as a. white
variety vineyard, but there are
also such “‘purple robe” varie-
ties as Gamay Beaujolais, Pin-
ot Noir and Cabernet Sauvig-
non. - N
: Three Make Move
Thls new development, incor-
porating the new overhead ap-
proach to grape irrigation as
well as the stylish new winery
embellishments, goes back to
1955 when Paul Masson Vine-
yards began looking- for new
vineyard sites. With the Miras-
sou Brothers, who were facing

the satne problems, the com- -

pany searched the state from
the Sierra to the Coast Range.
Their findings ended up point-
ing to Monterey County, agree-

. ing meatly with the UC research

findings on practically all
counts: temperature, soil char-
acter, humidity, frost-sate and

" free of sunburn danger.

Accordingly, Masson, in 1960,
acquired this site on the road

the shiny new stainless steel crusher-receiver machinery to see fresh
loads of Emerald Riesling grapes cascade into the auger from the
pickers’ gendolas, This is the first harvest from the new vines.

L JOF

o Sunday, November 6, 1966
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ds Unvells SCIehﬁcVIhéyard

arket - in the 1970s and ior
decades to come.” - &

. Accepting the Masson plaud-
its at the gourmet luncheon
segsion, UC president Clark

<. Kerr, said he sees no reason
--to expect California to lose any"

of its agricultural eminence, in
either production or research.

* Growing population will be at
..the base of the demands for

increases in both, and the uni-
“yersity will be called on for
plenty of help.

" He recalléd from his Euro-
peari travels the many compli-
ments on the reputation held
"By UC and its grape and wine
scientists from the muost emi-

: Tient of wine experts in the Old

‘World’s highly respected wine
centers. He added in an aside
“that he often got an even great-
er response when he intro-
duced himself as a friend and
co-worker of Dr. Maynard Am-

"~ .erine (Cal's famed enologist-

THANKS, UC—Otto E. Meyer, right, president of Paul Masson
Vineyards, expresses his firm’s appreciation for the University of
. California’s nearly 100 years of grape research in his welcome to UC
" scientists at the dedication of venerable wine company’s new Pin-

nacles Vineyards and Winery at Soledad, Monterey County. He is

. flanked by Harry Baccigaluppi, left, former president and current
-, secretary of the Wine Institute, who was master of ceremonies, -

Ieading to the Pinnacles Nation-
» al Mpnument, while the Miras-
7. sous bought sites across U.S.
< Highway 101 to the west. Plant-
.-ing began two years later, at
~ the same time the Wente Broth-
‘ers of Livermore, another one
of California’s leading premi-
. um - wine producing firms,
- bought and planted land a few
. miles south at Greenfield, ..
" .. Man-Made Rain
o MlleS of overhead spnnkler
system, ‘most of it in under-
ground lines but some using
pipés above. ground at the
height of the vines' cordons,
" have offset the skimpy .10-inch
rainfall which kept this area
out ‘of the runhing as a wine
district ‘moré "than a century.
It was obvious in the lush clus-

STYLING—Rehef -sfyled arches in deep adobe
brown, echoing the Mission era past of the country
surrounding the new vineyard, accent the lighter

SAVE - LLGTORICAL VALUE

ters being cut on the dedxca-
tion day that they have paxd
off in a prime crop. A
“Qur company’s multi-million
dollar investrnent in planting
this vineyard depended entirely

on whether the university’s find--

ings would turn out right by
this year,” declared Otto E. Me-
yer, Masson president, at the

~ welcoming luncheon in the new
- winery, “Now, after four anx-
ious years -— this first harvest -
of perfect grapes shows in tests’

the same flavor and high acid-

ity in balance with sugar con- |

tent that we get in our Santa
Clara vineyards. - It more than
justifies our highest hopes and
assures us a -continuing supply
of premium table and sparkling
wines for the growing world

[ ——

“discoveries,

.gourmet - scientist) rather than

> as merely the UC president.

Unending Pressures

;" Concerning the population ar
UC’s future work, he pointed

out that the need for food and

" fiber will continue to increase

in both natural and synthetics
and that the problem of supply
* will be made more complex by
.the fact the state loses about
375 acres of land out of produc-
tion each day while the popula-
tion gains about 1,000 er more.
Many allied sciences will have

Jto be called on to aid agricul-

ture and industry to meet these
needs, he observed.

* Dr. Emil M. Mrak, Davis
chancellor, said in his remarks
before Kerr’s address that wine
making can be expected to re-
-tain its character as an art as
well as a science, in spite of the
inroads made by mechaniza-
tion and computers.

. Wears Twe Hats -

" “Wine-making is an art, and
science is proving that many of
our traditions have sound ba-

- sis for existing through the ages.

I think the future winemaker
will be part scientist to be able
to take advantage of the many
but he will still
Jhave to be an artist to know
how to get the best from his
"vines. He will still have to rely
on his experience and judgment
and know his particular
~grapes and their origin, He will

: sand-colored concrete brick walls of the new win-
ery which is surrounded by vineyards. Wayne
# Taul, Fresto, was designer and engineer,

R g e
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GLITTER — Gleaming stainless steel ferment-

ing and aging tanks line the walls inside the spot-
less new winery building. Ceilings are natural-

Coast Vineyard Proves

From Page 10-F

still have to detect early if the

wine will develop, and when to
proceed to the next step in the

process.” .

He recalled the UC Depart-

. ment of Viticulture and Enology
was the only one to be formed

by an act of the state legisla-

ture ‘and told how the 1880 act

the responsibility _ for
studying and improving the
state’s grape and wine indus-
try. He also told how it -be-

came the parent of the depart-

ment of entomology in 1894 and
" the department of plant path-
ology in 1903 as necessary off-
shoots to its legislature»as_si‘gned

- 0

PASTORAL TOUCH —

nia tradition seen in the new vineyqrds which lie
barely a mile from El Camino Real is the number
bz eaks leit standing in the land replanted to

duties to Golden State viticultur-

ists.

He explained that the findings
which pin-pointed this vineyard
location went back actually te
environment studies in those
first decades when quality was
refated to sugar-acid ratios and
climatic effects on the vines.

This work was heightened in
‘the 1950s. © ° e .
" Quality still is” thé keynote "%

of UC’s grape research, he said,
This is carried into the ultra-
modern studies in accelerated

‘wine aging by scientific control

as well as the mechanical stud-
ies working to refine the UC

‘engineer’s ideas being tested in
rape harv-

current prototype

finished pine and the walls are fiberglass sheeting,
Fresno's Valley Foundry
built and installed tanks, pumps and one crusher.

& Machine Works, Inc,

UC System

esting machines. e

Meyer, in describing the op-
erations of this new plant, point-
ed out the juice currently be-
ing crushed will go on to the
home plant at Saratoga for finish
aging, blending, bottling and
binning and reach retail shelves
no earlier than 1969 and proba-
bly 1970 in ‘most cases. This
plant will have a total capacity
of 2,600,000 gallons of wine: so
that section and a half will be
under a strain to keep up. But
that should be no problem
when this part of the coast
country, which has been known
for years as “the salad bowl of

the West,” can add parentheti-_

cally: “wine vat, too.”

table wine grape varieties on former grain and

right,

vegetable acreage. Note, too, the overhead sprin-
kler head silhouetted against the foliage at the

- Bee Phntos
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Perhaps the viticulturists of Paul Masson Vineyards should be classified as
the luckiest in the world. Or the smartest. Or a combination of both. Because
not until a complexity of events had occurred — not excluding the
establishment of the predecessor vineyards in 1852 and the subsequent
advent of Paul Masson’s own arrival in California in 1878 — was the Salinas
Valley remotely considered as a possibility for winegrowing. It was great for
lettuce.

But in 1935, two experts from the University of California’s famous
Department of Enology and Viticulture, Drs. Maynard A. Amerine and A. |.
Winkler, set out to develop a method for classifying California’s viticultural
areas into regions of climate-suitability. When the work of these two
remarkable wine scholars was published in 1944, the upper Salinas Valley,
known as the “Salad Bowl” of California, emerged as virtually ideal for the
growing of wine grapes. But there was a war going on, and for the time being,
that interesting shred of information was temporarily filed for future
reference.

Fortunately for winebibbers, there was more than just an agreeable
climate. The soil of the area tested out to be a deep, coarse, sandy loam,
consisting chiefly of decomposed granite that had washed down into the
valley from the crags of the Gavilan Range. Low in lime. And comparable in
many ways to the ancient and honorable soils that grace the slopes of the
Medoc and Graves districts of Bordeaux and the vineyards in Germany’s
Palatinate.

These two factors, then, should have been enough, But there was one
additional touch of purest — possibly coincidental — magic. The Winds of
< '»dad. If that sounds unnecessarily melodramatic, it may be forgiven on the

___nds of down-to-earth and certainly non-dramatic factuality. Because in
the upper Salinas Valley; a cool, beneficial wind begins to blow across the

- valley every afternoon, clearing away the heat of the day, cooling the earth
and its fruits, and — for grapes — promoting slow growth, high acidity and
amplifying the flavor level to optimum.

"".. By 1955, Paul Masson Vineyards had done some research-of its own. And

Page 7
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had undertaken a search for fcl'growing district with a view toward expansion.
The United States — and the rest of the world — were showing obvious signs
that a bigger, broader, more discriminating wine market was building. The
pendulum of their hunt swung and stopped — to point out a thousand acre
plot east of U. S. Highway 101 near Soledad. Quite evidently, Paul Masson’s
rescarch agreed with the University’s findings. Another well-known wine-
grower, Mirassou, bought acreage on the west side of the highway.

In honor of the Pinnacles National Monument in the Gavilan Range, the
new Paul Masson holdings were appropriately named ““The Pinnacles,” and by
1962, the slopes were ready for planting. To pile miracle upon miracle, the
district was discovered to be phylloxera-free. To the uninitiated, phylloxera
may be merely a fancy-dan word, but it’s a word with the punch of a
bulldozer to a winegrower. In case you didn't know, phylloxera is the
insidious plant louse that virtually decimated the vines of southern France in
the 1880’s and literally ruined vintners whose winemaking traditions
extended back into dim history. The total absence of this vicious creature
made it possible — a rather rare phenomenon — for some of the finest grapes
in the world to be planted and grown on their own root stock.

In other words, the historically-skilled, quality-oriented and enormously
fortunate Paul Masson growers had acquired — and were actually developing
— vine acreage upon which could be grown a great many varieties — some of
the noblest grapes in the world.

Among the plantings — which have now been extended to some 1,800
acres — are included 13 classic varieties: Pinot Chardonnay, Johannisberg
Riesling, Emerald Riesling, Sylvaner, Semillon, Sauvignon Blanc, Chenin
Blanc, Gewurztraminer, French Colombard, Cabernet Sauvignon, Pinot Noir,
and Gamay Beaujolais. A fourteenth variety, Flora, also growing at The
Pinnacles, is a fairly recent development of the University of California’s
Department of Viticulture. This new grape demonstrates a delightful white
table wine potential. And another 1300 acres are being planted this spring
with noble varieties.

To a connoisseur of fine wines, that list should stand out in letters of
purest gold, inasmuch as here are represented the most treasured wines of the
Rhine and its tributaries, Bordeaux, Burgundy, Sauternes, the Loire,
Champagne, Alsace . . . and California. .

Engineering technology, too, plays a great role in the performance of this
almost-incredible vineyard. Consider this: those noble vines may have
artificial rain whenever necessary . . . thanks to a dozen miles of underground
plastic and transite piping, 125 plastic lateral pipelines, and 13,500 overhead
sprinkler heads. The water is pumped up from 100 feet below — from the
astonishing submerged Salinas River.

The enological technology developed at The Pinnacles — from crushing
facilities (separate for white and red wines) to the storage containers which
can accommodate up to 2,600,000 gallons — should easily provide enough
material to fill a full length book.

The Pinnacles should be regarded as an epic chapter in the history of
winemaking. It is, once again, the story of an ancient art touched by the
sorcery of modern science, and visited upon a new and hyperfertile
environment. A long-lasting toast to Paul Masson Vineyards.

Page 8
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Following the busy avtumn of harvesting and crushing grapes, workers at Paul Masson’s Pinnacles Vineyards prune vines.
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Text by
 lee Quarnstrom .

Photos by =
Sam Vestal .

' : s Lo inemaking firm has
. The autumn rush of harvesting and Tecently to assign ‘one of his top g:‘:lal;fp:;;l‘;eg Yge;;;atgm in the.—
., - crushing Is over at Paul Massan's ., y -assistants” to lead a- tour of, Ny tinas Valley. . - . :
** . Pinnacles Vineyard and winery near -7y Xivineyards and the winery itself, " -+ 7 ‘According to Carrari, Paul Masson
Soledad. Workers are involved in the * Howard Tugel is Carrari's Irrigation " s 9200 seres In vineyards in the
unhectic business of pruning vines and engineer. He also serves in other valley' including about 760 acres which
making cuttings which will be planted capacities as needed, Including are présently producing grapes. A total
in a year, after they’ve developed root working nights at the crushers during W 7 BB

. Chenin blanc wine ages here.
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“.recently to assign one of his top
" assistants to lead  a tour of the
. vineyards and the winery itself. ks
Howard Tugel is Carrari’s irrigation
engineer. He also serves in other
capacities as needed, including
working nights at the crushers during
the harvest season, K
Tugel, who commutes over the
mountain each day from his Carmel
Valley quarter horse ranch, eriginally
went to work for Paul Masson as a
chemist. But his background in
irrigation engineering has proved

. Gt en g ey
valuable ag the winémaking fifm has
% been expanding its operations in the .
« - Salinas Valley. v Co
According to Carrarl; Paul Masson -
has 3,200 acres in vineyards in the
vailey, including about 760 acres which
are presently producing grapes. A total
4 of 6,600 acres in the valley-are heing:
. used for raising wine grapes, Carrari %
says. .
Paul Masson buys grapes from other
. Balinas Valley vineyards. ’
But only grapes grown on the firm’s -
own vineyards and made into wine at
" the Soledad winery can go into so-called ./
- [\ uEgtate Bottled” wines, The bulk of the -
+% wine produced at the winery is shipped
- to Paul Masson’s Saratoga winery for -/
boitling. :
Howard Tugel sayshe likes good wine
and enjoys working on the produection
‘> ling when Estate Bottled wines are
being bottled. He al 1s “the
real art of winemaking is in the final
blending.” N
A Paul Masson employe at Saratega
is the master blender for the firm,
i 'Tugel says, although several of the
o Hrm’s top executives are qualified to
perform the taste tests necessary to ¢
blend various wines.

The autumn rush of harvesting and
. crushing is over at Paul Masson's
Pinnacles Vineyard and winery near
Soledad. Workers are involved in the
unhectic business of pruning vines and
making cuttings which will be planted
in a year, after they've developed root
systems. -
“We're kind of catching our breath
now,” Joe Carrari, vineyard manager,
says, “but you should have been here
two or three months age.”
But, because the harvest. and
crushing is over, Carrarl was able

.«
i
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14 Salinas Valley, Carrari says conditions
+ 4in the valley are great for grape-
3 growing, . k
5 “We believe this is a fine place for
grapes,” Carrari says, “That's why
we're planting so rapidly.” ’
. Pauyl Masson employs about 180
workers in the vineyard and about 35 .
» in the winery. Some of the work is =

seasonal but Tuge says the workloadis -
balanced out through the year in order .
to keep as many of the workers on the
job as is possible. . B

Not many workers are needed for the - .
filtering and aging which is geingonin .
the winery now but the pruning and
gathering of cuttings is going on in the
fields.

Temperatures in the Soledad reglon
are almost perfect for grapes, Tugel
says. The warm days and cool nights

" the stainless steel containers. R
How much wine does the firm’ .

Wines to be blended are kept in huge -

tanks—made either of redwood er
stainless steel—at the Soledad winery.

Reds, generally, are kept in the red- .
wood tanks at a higher temperature
than the white wines, which are kept in

produce at Soledad each year?
Carrari estimates Paul Masson

, turned out 20 million gatlons at the

winery last year but Tugel thinks his

boss’ estimate is a little high. Tugel . ) 2
says, however, that over 22,000 tons of © j ,as well as at the winery. By turning on

4
i

keep acid and sugar content of the fruit
at a perfect level, The soil on the valley |
floor is also of prime quality, although
¢ Tugel says grapes will grow even in
4

higher on the good soil.

Vineyards in some other areas are
being pushed out by suburbia, Tuge!
says, pointing to Livermore as a good™
example of this process.

Tugel says he likes good wine and ha:
Jbeen imparting some of his knowledge
to the firm’s employes in the vineyards

the -employes to the pleasures of fine;

poor soil, But, of course, the yeld is ~~

- grapes were crushed in the modern, ‘-z
: stainless steel crushers this past ¥
¢ autumn. : i
Everything is expanding at the =,
winery. More storage space is being

wine, Tugel says, “I'm trying to get
them to appreciate what it is we're
doing here.”

Otto Meyer, president of Paul

' _built and more redwood tanks will be '+,

built in February. The firm is con-
stantly looking at more land to either
purchase or lease, Tugel says. And, he

says, “someday we'll be doing a lot '

- more estate bottling here when we have .
. more grapes.” )

There's no doubt that Paul Masson is

v " going to get bigger, at least in the

Masson, has his office in San Francisce. -
When he learned of our proposed tour
through his Soledad fields and winery
he said something Tugel would surely
agree with, even if Meyer weren’t his
- employer:

“T hope you'll mention that we make
some really outstanding wines there,”
Meyer said.
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| Chalone, shé-lon’, cha-lon’ Mountain, Creek

i

[San Benito, Monterey]. According to Henry
Henshaw (in Hodge), Chalone was the name
of a division: of the Costanoan family which
lived east of Soledad Mission. La lengua Cha-
{ona (the Chalone language) is mentioned in
a letter of January 13, 1816 (Arch. Arz. SF,
Vol 111, Pt. 1, p- 6). On a disefio of the San
Lorenzo grant the mountain is shown as
Cierro Chalon. The Parke-Custer map (1855)
places a Mount Chelone farther south, ap-
proximately in latitude $6° 20’. Goddard
(1860) likewise misspells the name, but he
has it in the right position. Hoffmann estab-
lished the modern spelling for the name of
mountain and creek.

Exhibit 40



O CHALONE
~ VINEYARD

PINNACLES VITICULTURAL AREA

BATF Notice No. 338

655 Sutter Street

PETITIONER'S RESPONSE TO THE ;smﬁmmwpmhmm%ng

PRESENTATION OF

JOSEPH E. SEAGRAMS & SONS AND PAUL MASSON VINEYARDS

We should begin by saying we were very impressed
with the testimony presented on behalf of the Paul Masson
Winery and by its claim to have such a substantial invest-
ment in the trade name (or mark) "Pinnacles." As the under-
signed stated in his summary remarks, we had no idea they
set so much store in the name. Why didn't they come to us a
year ago and talk the whole thing over? We have genuine
feelings of kindness and generosity toward Paul Masson. It
was not our purpose in filing for the viticultural area to
deprive them of something which they considered valuable to
them and into which they have honestly and in good faith
invested time, effort, and money. We were however, under
the impression that, under the Bureau's new regulations,
they might well have to stop using the name "Pinnacles" on
their label and in their advertising anyway, for the simple
reason that their vineyards are not anywhere near the
Pinnacles National Monument (even though by a cursory glance
at a map they might appear to be). In the undersigned's

closing remarks, we stated that (1) if the name "Pinnacles"




was all that important to Paul Masson and (2) if the Bureau
could, under its new regulations, allow them to continue to
call their wines after the name of a place from which, in
our opinion, they don't actually come, then (3) we should be
willing to relinguish the name to Paul Masson, notwith-
standing our own mental reservations as to the propriety and
accuracy of their use of it, and (4) we would attempt to
come up with another name for the proposed viticultural
area, e.g., "Chalone Peak," as being the other prominent
geographical feature of the area.

On further reflection, we do not believe this is a
proper way either for ourselves or for the Bureau to proceed.
It should be made absolutely clear at the outset that we
consider ourselves and Paul Masson to be friends. We like
and respect their staff, and we admire what their company
has done in promoting California wine. Moreover, they have
never failed to respond generously when we have had occasion
to ask for their help.

Notwithstanding all this, we do not believe either
the Bureau or we should fall into a "apples and oranges" con-
fusion of quite distinct and different legal concepts. Nor
do we believe the Bureau should abdicate the responsibilities
assigned to it (administering the F.A.A. Act and regulations

issued pursuant to it, including designation of viticultural




areas), out of deference to quite a different set of laws
(trademark) which may or may not even apply.

We very sincerely doubt that Paul'Masson Or anyone
else could claim exclusive (trademark) rights to a geo-
graphical area it shared in common with others (-- let
alone, an area it does not even geographically fall into).
Could one winery, for example, claim exclusive, trademark
right to "Napa Valley?" Moreover, the fact is that Paul
Masson has not obtained either state or federal trademark
registration for such claim of exclusivity. The most it has
would be a common-law trademark claim. And, as must by now
be apparent to the Bureau, there is certainly dispute between
them and us as to which -- if either -- has legitimate
trademark priority.i/

Our point here however is that all such consider-
ations are really irrelevant to the purpose of this proceeding.
Although later in this submission we respond to some of Paul
Masson's claims made at the May 2 hearing, basically our
position is that the Bureau should not get into such matters

at all. This is not a hearing to determine trademark validity

1/ While, as Mr. Altschuh correctly pointed out, Chalone
Vineyard has not sought to use the word "Pinnacles" as
a trademark, it has, since the 1960 vintage, used the
silhouette of the Pinnacles as such a mark -- and that
mark has been federally registered; see Exhibit 3,
attached hereto.




or priority. ©Nor is it a proceeding to determine whether,
consonant with the Bureau's new regulations, Paul Masson

may, after January 1, 1983, continue to use the name "Pinnacles"
as a brand or mark. Conceivably it may, under either sub-
section (i) or subsection (j) of 27 C.F.R. §4.39 -- in

either case, with the further qualification, "brand" (cf.

also §4.33(b)). But the presence or absence of "The Pinnacles"
as an approved viticultural area does not necessarily have

any relevance on that later-to-be~decided issue.g/

Our proposition is very simple: If (as we believe
has been made entirely clear, and which indeed Paul Masson does
not oppose) the area we have sought to have accorded separate
viticultural-area status is entitled to such designation, and
if the most logical and proper name for such distinct area

is "The Pinnacles,"

3/

including the name~ -- simply and solely as an FAA Act matter,

then the Bureau should grant the petition,

2/ Paul Masson may have felt otherwise, in opposing our
petition, since under subsection (i) the approval of a
"Pinnacles" viticultural area would automatically have
required the use of the word "brand." However, if this
proceeding has proved anything it is that the area
sought to be designated as "The Pinnacles" viticultural
area has "geographical significance," within the

meaning of subsection (j), apart from the Salinas

Valley floor -- whether or not it is accorded approved
viticultural-area status. That being so, the necessity
of the word "brand" would arise anyway -- assuming the

continued usage by Paul Masson were permitted by the
Director at all.

3/ It was established at the May 2 hearing that neither
Paul Masson nor, insofar as any one is aware, anyone
else seeks to establish any other viticultural area
under the "Pinnacles" name.

4.




and without regard for (possible) trademark considerations,
or speculation on another FAA Act issue (Paul Masson's con-
tinued use) which has not been briefed and is not now
before the Bureau.

We reiterate what we said at the hearing, that the
most important issue, to us, is the separate viticultural
area, itself, and the name secondary. But "secondary" does

not, as we develop below, mean "unimportant.”
p

Before turning to the Seagrams-Masson presentation,
and our response thereto, it is appropriate to supplement
our Exhibits presented at the hearing with three additional
ones.

Trademark Registration (No. 3).

Already referred to in footnote 1, earlier herein,
this exhibit (seguentially no. 3, after the two offered by
petitioner at the hearing itself) shows that, while Paul
Masson has only managed to register the obviously irrelevant,
and faintly silly, word "PINNACLE," Chalone Vineyard, which
has used a stylized silhouette of the Pinnacles as its logo
and trade mark (on labels and elsewhere) since the 1960
vintage, and has had that mark successfully registered.

This graphic representation is unquestionably the Pinnacles
silhouette (emphasized by the three references to the

Pinnacles, elsewhere on the front and back labels, which




Mr. Altschuh pointed out at the hearing). It is, as a visual
representation, a form of communication for more ancient
then writing -- indeed, a "universal” communication.

Robert Balzar Photograph (No. 4).

Exhibit No. 4 is a photograph which appeared in
the Los Angeles Times "Home" section on October 24, 1971. A
dramatic presentation of the Pinnacles looming over fore-
ground vines, it is a view looking northeast from a point
near the center of the southern boundary of Section 8, T 17
S, R 7 E, on the Chalone Vineyard property. It was taken
with a telephoto lens, which makes the Pinnacles seem much
closer to the vineyard than they really are. It is never-
theless an actual view from Chalone's "Lower Vineyard." A
copy of the magazine is submitted herewith as petitioner’'s
Exhibit 3; the photograph itself appears (along with a
smaller picture of Paul Masson's "vineyards in Soledad")
at pages 14-15.

Calcite Crystals (No. 5).

Although somewhat difficult to discern, a close
inspection of the Geologic Map of Monterey County (submitted
with our original petition) reveals, within the boundaries
of the proposed viticultural area, some small, elongated

patches, light green in color, marked "ls." These are




the limestone deposits referred to in our petition. (In the
map's legend, this formation is shown down at the bottom of

the left-hand column, labeled "Sedimentary and Metasedimen-

tary Rocks.")

When a concentrated deposit of limestone (calcium
carbonate) is subjected to great pressure during its geologic
history, it forms a rhomboid crystalline structure known as
"Iceland Spar," or calcite, which is more or less trans-
parent, depending upon its purity. Exhibit 5 consists of
two examples of such calcite crystals from a deposit which
is located on the Chalone Vineyard property.

The presence of limestone in the proposed viticul-
tural area is significant from two standpoints. First, it
is one of the geologic features which sharply distinguishes
the proposed area from the Salinas Valley, and, second, it
has an important effect upon the quality of the grapes pro-
duced in the area, and in the wines made from them. Al?
though as stated in the hearing the effect of limestone, as
it appears in wine produced from grapes growing in it, is
not something which can be measured in the laboratory, it
has to do with the depth and complexity of the wine as
perceived by the human palate, including what is called in

French the "goat de terroir," literally "the taste of the

soil," that is, the special characteristics, discernible to
the sensitive palate, which are unique to a particular plot

of ground.




Response to Seagrams and Paul Masson Presentation.

Although as stated earlier we believe the Bureau
should not get itself mixed up in possible trademark dis-
putes, we do not wish to leave the Seagrams/Paul Masson
claims unanswered.

We have already mentioned the one Paul Masson
federal trademark, the single word "PINNACLE" -- i.e., "a
lofty peak." This obviously connotes something entirely
different from The Pinnacles National Monument, and cannot
have been seriously advanced as an objection to use of the
name "The Pinnacles" for the proposed viticultural area.

The three fictitious business name statements,
filed in December 1976, in Santa Clara County, have about as
little relevance. A "d.b.a." connotes nothing about loca~-
tion (Paul Masson could as easily have filed a d.b.a. for
the name "Mount Rushmore Vineyard"); yet location is what
viticultural-area designations are all about.

As to the heavy use of the trade name "Pinnacles,"
in the wave of exhibits of Paul Masson's promotional materi-
als, a little bit more should perhaps be said.

Mr. Wells certainly made a strong case that Paul
Masson had spent a lot of money advertising and promoting --
however fancifully -- the "Pinnacles Vineyard" and "Pinna-
cles Selection"” wines. It was not clear, however, how much

of the money went to the "Pinnacles" aspect, and how much




to the wines generally. In any event, apparently all this
money was well spent, because the wines are selling and the
company is obviously making a profit. Paul Masson also seems
to have a very creative advertising staff. For instance, it
was a nice touch, we thought, to take the original Paul
Masson seal (see the front of the 3" X 5" brochure Paul
Masson submitted, which unfolds into a long strip showing
their complete line of wines) and substitute "A PINNACLES
SELECTION" for the original words, "SARATOGA, CALIFORNIA,"
on the lower part of the seal. (One might add that the seal
would look just as nice with the words "MONTEREY COUNTY"
substituted for "SARATOGA, CALIFORNIA.") The point is, the
seal was not designed for the "Pinnacles Selection" wines,
and as far as we can see neither its artistic merit nor its
promotional efficacy would be impaired one bit by changing
the lower words.

When one turns to Paul Masson's little color
booklet with the fold-out cover which depicts their full
1978 Estate-Bottled line, an even more interesting develop-
ment appears. The prominent words appearing on the cover
are not "Pinnacles Selection" or "Pinnacles Vineyards," but

rather "Monterey Estates," as the designation of the vine-

yards in question. Whether this reflects an anticipation

on the part of Paul Masson that, effective 1983, it may




no longer be able to use the "Pinnacles" name, or not, it
certainly reflects a move away from an advertising campaign
focussed on that name.

In contrast, the Pinnacles are extremely signi-
ficant to Chalone Vineyard, and visually identified with it
(by the silhouette) on every bottle, every brochure, every
packing-box of Estate-Bottled wine which Chalone sells. It
is also, as we have stated, the most logical and natural
name for the proposed viticultural area which spartanly
nestles almost literally in the shadow of the dramatic rock
formation.

The alternate possibility we thought of at the
hearing, "Chalone Peak" (as the other prominent geographical
feature in the immediate area), is not as clear and accurate
as "The Pinnacles." Not entirely incidentally, it would
also be somewhat redundantly awkward on our label. Since
the name of the viticultural area must be in type the same
size as the varietal designation, our label would read:

CHALONE VINEYARD
CHALONE PEAK
CHARDONNAY
At least equally awkward, both to ourselves and to any
future wineries which might settle in the viticultural area,

would be the confusion caused by their resultant use of

10.




what would seem to be, in only slightly modified form, our
trade name on their wines. We wouldn't like it; and pro-
bably they wouldn't like it. And the public might not
understand it.

Another possibility, known in some geographical
parlance but not appearing on any map, insofar as we have
found, "Chalone Bench," suffers from the same infirmities.

"Gavilan," which does appear on the maps, might be
used, but it is even less accurate, referring as it does to
the entire range of mountains. "Shirttail Gulch," "Stone-
wall Canyon," and "Bryant Canyon," quite apart from the
obvious inelegances, are also somewhat misnomers, because
the proposed viticultural area lies at the top of those
geological features -- not, as is connoted, down in their
bowels.

We reiterate, however, because it is important --
not simply to us, but to the wine-buying public: We do not
want the viticultural area to fail for lack of a name. It
is not haughty aloofness from all our winemaking friends
on the Salinas Valley floor which prompted our filing of
the petition. We are certainly "in" Monterey County,
and have participated in numerous tastings and other events
designed to promote Monterey County wines. We are a member
of both the Monterey County Winegrowers Council and the

Monterey County Grapegrowers Association.

11.




But the plain fact is, our vineyards are not "of" the rest
of Monterey County, in any sense relevant under the Bureau's
wine~labeling regulations. And failure to give recognition
to that fact, thus forcing us to join in their apparently-
soon-to-be-filed viticultural area designation (or, to con-
tinue our present practice, of using simply "California"),
flies in the face of the purpose of the regulation -- to
give meaningful, differentiating, discriminating information

to the wine-buying public.

One final point remains to be covered. Mr. Katz
submitted several letters from vineyard people in the area,
uniformly stating their association of the word "Pinnacles"
with Paul Masson. Since nothing was said of how these
people were approached, or what they were told when the
(obvious) request for such support was made, the objectivity --
and certainly the spontaneity —-- of the letters is at least
suspect. Nevertheless, if that represented perception, that

"the Pinnacles" meant "Paul Masson," were in fact the
widespread one, one could argue that that fact, alone, could
be fatal to our requested use of the name -- for, by denoting

"Paul Masson," on the Valley floor, the name would be de-

noting precisely where our proposed viticultural area was not.

12.




So we decided to conduct a little informal survey
of our own. The ten questionnaires which we enclose here-
with as our Exhibit 6 were submitted to merchants and business-
men who live and work in Soledad. ~Soledad is a very small
town with many old-timers, and many of the responding parties
are invdlved in a business which is the only one of its
kind in town;’i.e., there is only one pharmacy, one hard-
ware and building supply store, one tire shop, one realtor,
one shoe store.

Everyone who was asked to fill out the gquestionnaire
willingly complied; no one declined; and each and every
questionnaire filled out is submitted herewith. Those who
asked the purpose of the questionnaire were told that the
BATF was interested in knowing what the local residents
thought of as "The Pinnacles;" that a viticultural area by
that name was being proposed; and that Paul Masson was
opposing the use of the name for the viticultural area
because they had named their Soledad vineyards after the
Pinnacles.

Two points should be emphasized: First, Paul Masson
and the Paul Masson staff deal with all these local merchants
just as does Chalone Vineyard and the Chalone Vineyard staff,
and, second, the respondents are all long time residents of

the Salinas Valley: there is not a Johnny-come-lately among

13.




them. Second, it is important to bear in mind that the
letters submitted by Mr. Katz in support of the Paul Masson
position were all from people relatively new to the Salinas
Valley, and, as noted, the writers of them are all in the
vineyard business in the neighborhood of the Paul Masson
vineyards. Further, Paul Masson's were the first major
vineyard plantings in the Salinas Valley (having been
planted for them under contract by the Mirassous). In other
words, none of the writers of the letters which Mr. Katz
read at the hearing were involved in viticulture in the
Salinas Valley in any way before Paul Masson's entrance onto
the scene.

What the enclosed questionnaires clearly show is
that, contrary to the impression sought to be conveyed by
Mr. Katz's letters, Paul Masson has not at all "captured"
the "Pinnacles" name. Paul Masson has been there for some
fifteen years. Yet, as far as the long-time residents of
the Salinas Valley are concerned, Paul Masson's selection of
the name "Pinnacles" for its Soledad plantings has no
particular relevance or significance whatsoever. These
people obviously do not include the Paul Masson "Pinnacles

Vineyard" in their mental construct of "The Pinnacles.”

14.




It should be added that we did not feel it would
be appropriate to ask any of the persons approached to
respond to any questions specifically referring either to
Paul Masson or Chalone Vineyard, because we did not want to
suggest that they take sides on the present issues,

The area they uniformly described, however, is the
area of the proposed viticultural area -- not the Valley
floor.

Those responding to the questionnaire were the
following:

Reno Preschini, Realtor

Al DeCarli, Owner, Soledad Appliance & Stereo

Jack Franscini, Owner, Soledad Pharmacy

Glenn Gilliam, Owner and operator, Glen's
Shell Service

Frank Johnson, Manager, Lacey's Auto Parts
Dennis Peverini, Owner, together with his
family, Soledad Tire Service and Valley Liquors

and Delicatessen (Dennis is 28 years old)

Emil Peverini, Father of Dennis and founder
of the family business.

Al Pura, Barber

15.




Dick Tankersly, Owner, together with his family,
Soledad Hardware and Building Supply. (Dick
is 34 years old)
Lester Zanetta, Owner, Zanetta Shoe Store.
May 16, 1980
Respectfully submitted,
GAVILAN VINEYARDS, INC.

d.b.a.
CHALONE VINEYARD

By !EW {,‘%( /(/L/7 -\

Richard H. Graff g \\
Chairman of the Board.
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CHALONE
VINEYARD

November 10, 1981

655 Sutter Street
I San Francisco, California 94102 |

Chief, Regulations and Procedures Division
Bureau of Alcohol, Tobacco and Firearms
P.0O. Box 385

Washington, D.C. 20044

Re: Pinnacles Viticultural Area/
Proposed Rulemaking --
BATF Notice No. 386

Dear Sir:

Pursuant to Notice No. 386, published in the
Federal Register of October 7, 1981, and reopening the
record for Notice No. 338, the following is submitted on
behalf of the Applicant for the subject Viticultural Area,
GAVILAN VINEYARDS, INC., d.b.a. CHALONE VINEYARD.

In light of the Bureau's determination, we will
not further press for the "Pinnacles" name for the Viticul-
tural Area. With that name eliminated, Applicant believes
that the most satisfactory and most proper designation for
the Viticultural Area would be the simple and unadorned word
"Chalone."

That name is, of course, the name of our winery

itself. It is also the name of the two most distinctive



Chief, Regulations and Procedures Division
Bureau of Alcohol, Tobacco and Firearms
Page Two

November 10, 1981

geographical features of the area (outside of the Pinnacles
Monument itself) -- and hence the origin of our Company's
name =-- North Chalone Peak and South Chalone Peak. Re-
levantly, it may be noted that one of the four U.S.G.S. 7.5-
minute series topographic maps which were submitted with
the initial application in this matter, of March 26, 1979,
is called "North Chalone Peak."

In earlier testimony in this matter, we did in
fact suggest the alternate name "Chalone Peak," but now
believe that the word "Peak" should not be used. It implies
that the Viticultural Area is situated at the top of a
mountain, which it is not (it is on a benchland area, approxi-
mately 2,000 feet up from the Salinas Valley floor).
Consequently, we believe use of the word "Peak" would be
misleading. In contradistinction, the unadorned name
"Chalone" bears no such misleading topographical connota-
tion; at the same time, however, it is sufficiently closely
related to those geographical features (the Peaks bearing
the same name) as, we submit, to be a designation fully
meeting the intendment of the Bureau's rules, namely, that
the name be "locally and/or nationally known as referring to

the area specified....”



Chief, Regulations and Procedures Division
Bureau of Alcohol, Tobacco and Firearms
Page Three

November 10, 1981

Certainly we know of no other area bearing the
name "Chalone," so that no confusion in the public mind
could arise. By the same token; no other winery, to éur
knowledge, in any way uses the name "Chalonej" as was, of
course, not the case with respect to the proéosed "Pinnacles"
designation.

—

In our post-hearing response of May 16, 1980, we
indicated reluctahce to use "Chalone" (or "Chalone Peak")
as the name of the Viticultural Area, out of reasons of
redundancy and the risk of possible "appropriation" of "our
name" by other, future wineries, should such in time be
established within the Viticultural Area. On reflection,
however, and particularly in light of the Bureau's ruling on
our originally—pioposed name, we believe our initial reticence
was not well founded. 1In fact, as the Bureau is of course
aware, what we are now proposing is not at all uncommon in
certain areas of France, where the name of one winery is the
same as the wine-growing area while other wineries in the
same area use the name as a location, alone.

In our May 1980 response we considered and re-

jected the alternate name proposed by the current rulemaking



Chief, Regulations and Procedures Division
Bureau of Alcohol, Tobacco and Firearms
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November 10, 1981

proceeding, "Galivan," as being less accurate than "Chalone"
in pinpointing the location of the Viticultural Area, re-
ferring as it does to an entire range of mountains, extend-
ing well beyond the Viticultural Area, both north and south.
Additionally, it has recently come to our attention that --
rather in the same manner as with "Pinnacles" -- the designa-
tion "Gavilan" has stirred some opposition, this time from a
certain producer of Tequila, which apparently uses that name
as a part of its brand name. For both of these reasons, we
believe the choice of "Gavilan" would be significantly
inferior to that of "Chalone."

In summary, our position, presented previously in
these hearings and herewith, may be stated thus: (1) The
area in which Chalone Vineyard is located is unmistakeably
distinct and different from the Valley floor from which it
rises. We believe the record in this matter thoroughly
establishes this fact, and that, indeed, no one disputes it.
(2) The apparent intent of the Bureau's regulations res-
pecting the establishment of viticultural areas is to make
American appellations of origin more discretely and dis-

criminately informative to the wine-buying public, much in



Chief, Regulations and Procedures Division
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the manner of the French model. Recognizing the uniqueness
of the Viticultural Area proposed here would foster this
purpose of greater information-flow to the public; con-
versely, denying it a distinct and distinctive name (and
thus forcing the continued use of the quite undescriptive
appellation "California" -- Chalone Vineyard's current
practice) would defeat that purpose. (3) As a consequence
of the foregoing, the Viticultural Area should not fail for
a want of a name. (4) The name "Chalone" is identified with
the two geographical features which with reasonable proximity
mark the benchland area included in the Viticultural Area;
additionally, at least locally the benchland area itself is
known as the "Chalone Bench." Thus, although it is cer-
tainly not as nationally known as, for example, "Napa
Valley," nevertheless, the name "Chalone" does, with reason-
able exactitude, identify the area in question; correla-
tively, it does not pertain to or identify any other known

area.
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Accordingly, it is respectfully urged that the
Bureau recognize and establish the Viticultural Area herein
proposed, pursuant to 27 CFR §4.25a, bearing the name "Chalone."
Respectfully submitted,

GAVILAN VINEYARDS, INC.
d.b.a. CHALONE VINEYARD

R. H. Graff
Chairman of the Board

Executed at San Francisco, California this /IZH'

day of November, 1981.
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November 16, 1981

Bureau of Alcohol, Tobacco and Firearms
Research and Regulation Branch

1200 Pennsylvania Avenue NW

Washington, D.C. 20226

Re: Notice No. 386 and 338
"Pinnacles" Viticultural
Area

Gentlemen:

We are informed that AFT finds that ''The Pinnacles'' would
not be an appropriate name for this proposed viticultural
area. We understand that two alternative names have been
suggested: ''Chalone" and ''Gavilan'.

In the writer's opinion the name '"Chalone' is by far the
most appropriate name for the viticultural area. ''Gavilan"
is used to identify a number of geographical features and
locations in California. There is a ''Gavilan Creek' which
flows from northeast of the city of Salinas, 25 miles

north of the proposed viticultural area. The "Gavilan"
Range' of mountains defines the eastern boundary of the
Salinas Valley, stretching from the city of Salinas to the
city of King City, a distance of more than 40 miles. There
is a "Gavilan Peak'" and 'Gavilan Mountain' in Riverside
County, southeast of the city of Los Angeles.

The use of the name ''Chalone'', however, is limited to a
small area closely identified with the proposed viticultural
area. ''Chalone Creek', '"Chalone Peak'" and ''Chalone Bench"
are all in the vicinity of the viticultural area. It is
also of interest that the Pinnacles in the National Monu-
ment adjoining the viticultural area were formerly called
'""Chalone Peaks'.
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We urge that the name ''Chalone' be approved for the
proposed viticultural area. We are enclosing excerpts
from the book "California Place Names' which we believe
support the opinions expressed herein.

Yours very truly,
PARAGON VINEYARD CO., INC.

A\ ﬂ""” ‘&m

" J. R. Niven
President

JRN:mh
Enclosures



Chalone, shd-lon’, chéd-16n’: Mountain, Creek
{San Benito, Monterey]. According to Henry
Henshaw (in Hodge), Chalone was the name
of 8 division of the Costanoan family which
lived east of Soledad Mission. La lengua Cha-
lona (the Chalone language) is mentioned in
a letter of January 13, 1816 (Arch. Arz. SF.
Vol. III, Pt. 1, p. 6). On a diseflo of the San
Lorenzo grant the mountain is shown as
Cierro Chalon. The Parke-Custer map (1855)
places a Mount Chelone farther south, ap-
proximately in latitude 36° 20’. Goddard

" (1860) likewise misspells the name, but he
has it in the right position. Hoffmann estab-
lished the medern spelling for the name of
mountain and creek. There is probably no
connection with the rancheria Cholam or
Cholan, which was in Salinan territory. See
Cholame. Chalone Peaks are now called
The Pinnacles. See Pinnacles and Metz,

Pingacles. The name is applied to pillar-like

Gabilan. The Spanish word for ‘sparrow hawk’
(gavildn) was repeatedly used for names of
mountains in Spanish times. Gabilan, gib’1-
lin: Peak, Creek, Range [Monterey, San
Benito], Un gran cerro llamado del “Gau.
lan” (a high hill called [hill] of the hawk)
iz mentioned in :828 (Registre, p. 14). The
creek is shown as Arroyo del Gavilan on a
disefio of San Miguelito (1841). A land grant,
Cienega del Gabilan, was granted October 36,
1843. The range was called Sierra de Gavilan
in the 1840’ (Castro Docs., 11, 44), is men-
tioned as San Juan or Gavilan or Salinas
Range by Blake in 1857 (Pac. R.R. Reports,
Vol. V, Pt. 2, p. 189), and is shown as Sierra
Gabilan on Goddard's map. The three geo-
graphic features now called Gabilan and a
town of that name appear on the maps of the
Whitney Survey. See Fremont. Riverside
County has both a Gavilan Peak and Moun.
tain. The letters “b” and “v” are often inter-
changed in Spanish, ‘

formations created by erosion. The most not-
able are the Pinnacle Rocks [San Benito),
mentioned by Vancouver in 1794 and in-
cluded, since 1go8, in Pinnacies National
Monument, and the Pinnacles in Yosemite
National Park. With the exception of Pilot
Pinnacte [Lassen National Park] the word
does not seem to have been used as a generic
term. Pinnacle Point is the madern name of
the rocky promontory of Point Lobos near
Monterey. In 1878 the Coast Survey recorded
the name Pyramid Point for the projecting
rock. The Pinnacles in the National Monu-
ment in San Benito County were formerly
valled Chalone Peaks. See Chalore,
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Chief, Regulations and Proceduresg Divisgion,
Bureau of Alcchol, Tobacco and Firearms

P. 0. Box 385
Washington, D. C. 20044-0385

Re: Notice No. 386
Dear Sir:
On behalf of our client Foreign
are writing in response to the above

Proposed Rulemaking. The purpose of
the Bureau on notice that our client

Vintages,

Inc.,

@//

OF COUNSEL
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R C A TELEX: 248516
W. U. TELEX: 89-2542
TELEPHONE & TELECOPIER
293-2010
AREA CODE 202

VIRGINIA OFFICE
SUITE 308
2304 WILSON BOULEVARD
ARLINGTON, VIRGINIA 22201

we

referenced Notice of
this letter is to put:
objects strenuously to
the adoption of "Gavilan" or a derivation of "Gavilan" as the
name for the proposed viticultural area.

Our client's objection is based on the following:

1. Foreign Vintages, Inc. has established common law and
statutory rights as owner of the trademark "Gavilan" for tequila.

2. Under established principles of trademark law Foreign
Vintages' exclusive rights in GAVILAN extend not only to tequila
but to related alcoholic beverages including wine.

3. The use of the name "Gavilan" to designate such an
area would substantially diminish the value of the goodwill and
reputation which Foreign Vintages has built around the trademark

"Gavilan".

4., Use of "Gavilan" as the name of the area in question
would confuse and mislead consumers who have been purchasing
Foreign Vintages' "Gavilan" tequila for many years.

5. Officially designating the viticultural area under the
name "Gavilan" would dilute the distinctiveness of Foreign

Vintages' established trademark.
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6. Petitioner, Chalone Vineyard, is aware of the
trademark rights of Foreign Vintages in "Gavilan" and it is
understood that Petitioner has informed the Bureau that it
is not interested in having the name "Gavilan" selected but
prefers Chalone.

7. Foreign Vintages, Inc. is a wholly owned subsidiary
of Glenmore Distilleries Company who has recently acquired
the Lawrence Winery in San Luis Obispo, California. Adoption
of the name "Gavilan" to designate the viticultural area
would effectively bar Glenmore and its subsidiary Foreign
Vintages, Inc. from extending the use of its registered
trademark "Gavilan" to wines.

From the foregoing, it should be evident to the Bureau
that Foreign Vintages, Inc. in objecting to the use of
"Gavilan" is in a position similar to that of Paul Masson
Vineyards, Inc. and Joseph E. Seagram & Sons, Inc. who
objected to the use of the name "The Pinnacles" because they
had statutory and common law trademark rights in the proposed
name. For the reasons advanced by the Bureau in Notice No.
386, the Bureau should decline to allow the use of the name
"Gavilan" for the proposed viticultural area.

I. NATURE OF FOREIGN VINTAGES' RIGHTS IN GAVILAN

Foreign Vintages, Inc. commenced using "Gavilan" as a
trademark for tequila in 1955 and on September 26, 1961 the
U.S. Patent and Trademark Office issued Registration No. 722,067
to Foreign Vintages for its "Gavilan" trademark (See Exhibit A).
A renewal petition is now pending in the Patent and Trademark
Office. The "Gavilan" mark has been continuously used since
1955 and for the year ended June 30, 1981 sales of "Gavilan"
tequila exceeded 19,000 cases.

Foreign Vintages' "Gavilan" trademark has been advertised
in newspapers and magazines (See Exhibits B1, B2, B3, B4, B5, B6,
B7, B8, B9 and B1l0).

Foreign Vintages' "Gavilan" trademark is registered on the
Principal Register under the Trademark Act of 1946. The regis-—
tration confers substantial benefits to Foreign Vintages. §7(b)
of the Act [15 U.S.C. 1057(b)] provides:

A certificate of registration of a mark upon

the principal register provided by this Act shall
be prima facie evidence of the validity of the
registration, registrant's ownership of the mark,
and of registrant's exclusive right to use the mark
in commerce in connection with the goods or services
specified in the certificate, subject to any con-
ditions and limitations stated therein.
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Between the fifth and sixth years after registration of
"Gavilan" on the Principal Register Foreign Vintages filed a
Declaration under §15 of the Act (15 U.S.C. 1065) stating that
the mark had been in continuous use for five consecutive years
and was still in use in commerce. The filing of this Declaration
resulted in the registration becoming incontestable. Under §33(b)
of the Act [15 U.S.C. 1115(b)] registrations which have become
incontestable are conclusive evidence of the registrant's
exclusive right to use the registered mark in commerce.

Use of the registered trademark "Gavilan" by Foreign Vintages
serves three disgstinct purposes:

1. Identification of tequila;
2, Guarantee of the quality of the product; and

3. Advertisements for the products.

IT. THE USE OF GAVILAN ON WINES WOULD CONFUSE
AND MISLEAD CONSUMERS FAMILIAR WITH
GAVILAN TEQUILA

Although the "Gavilan" trademark is registered for tequila it
is well settled in trademark law that a trademark will be protected
not only for the specific products for which it is registered but
for those products which are sufficiently related to the regis-
trant's product that confusion is likely to result if the same mark
is used on both products. Wine and tequila are clearly closely
related products since they are both alcoholic beverages sold
through the same channels of trade to the same class of purchasers.

The courts and the tribunals of the Patent and Trademark
Office have consistently held that there is a likelihood of con-
fusion if the same trademark is used upon different alcoholic
beverages. The following cases are illustrative:

1. Blanchard Importing and Distributing Co. v. Charles Gilman
and Son, Inc., 353 F.2d 400: held that Blanchard's as used
on liquor infringed Blanchard as used upon wine.

2. Coca-Cola Bottling Co. of Memphis, Tennessee v. Joseph
E. Seagram & Sons, Inc., 526 F.2d 556: holding that Bengal
Lancer as used upon non-alcoholic beverages was confusing
with Bengal as used upon gin.

3. Castle and Cooke, Inc. v. Joseph E. Seagrams & Sons, Inc.
346 F.2d 621: holding that Royal Hawaiian was not registrable
for liqueurs in view of prior use of Royal Hawaiian on
Macadamia Nuts.
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4, The Fleischmann Distilling Corp. v. Maier Brewing Co.
314 F.2d 149: holding use of Black and White on beer to
infringe Black and White as used on scotch whiskey.

The foregoing authorities clearly support the position of
Foreign Vintages that the use of "Gavilan" on wines will cause
confusion and deception of consumers.

III. THE SELECTION OF GAVILAN BY THE BUREAU
WOULD EFFECTIVELY BAR FOREIGN VINTAGES
FROM EXTENDING THE USE OF ITS GAVILAN
TRADEMARK TO WINES

In addition to the marketing of tequila under the "Gavilan"
trademark, Foreign Vintages, as its name suggests, distributes
wines. Its parent company, Glenmore Distilleries Company,
also distributes wines and recently acquired Lawrence Winery
in San Luis Obispo, California. It is not unusual for the
owner of a trademark to extend the use of the mark to related
products. Adoption of "Gavilan" as a name of the viticultural
area would effectively bar Glenmore and its subsidiary
Foreign Vintages from using "Gavilan" as a trademark for
wine.

IVv. CONCLUSION

It is submitted that we have established that Foreign Vintages
has a property right in the trademark "Gavilan" which would be
seriously impaired if "Gavilan" is selected as the name of the
viticultural area proposed in Notice of Rulemaking No. 386.

Such action would constitute a taking of property without due
process.

Under the cirsumstances and since the Petitioner has indicated
that it prefers the name Chalone it is urged that the Bureau
select a name other than "Gavilan".

Very truly yours,
MASON, FENWICK & LAWRENCE

Encl.
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Chief, Regulations and Procedures Division
Bureau of Alcohol, Tobacco and Firearms
P. 0. Box 385

Washington, D. C. 2004k Re: Notice No. 386
Dear Sir:
As the record will show, | have hitherto made no comments to you on the

proposal made to the BATF by Mr. Richard Graff that there be a BATF-recog-
nized viticultural area known as ''The Pinnacles,'" with boundaries proposed
by Mr. Graff.

| have finally decided to break my silence

1) in order to congratulate the Bureau for not allowing the use of the
name ""The Pinnacles' for the proposed viticultural area and

2) to make some brief comments on the situation.

The area specified by the proposed boundaries is neither locally nor nationally
known as "The Pinnacles.'" The name that is associated with it is that of a
single, small vineyard, Chalone Vineyard, which is surely not itself a viticul-
tural area. And the name Chalone Vineyard, itself, has not, as a matter of
demonstrable record, necessarily always signified wines made from grapes

grown in the area! Indeed, wines made from grapes grown ca. 150 miles away
from the area have been labeled and sold to the public as Chalone Vineyard.

The boundaries proposed by Mr. Graff are so restrictive that they preclude

the practicality of calling the area "Gavilan (or Gabilan) Mountains,' for
example. Under these circumstances it would seem most prudent to deny entirely
to petitioner formal recognition of his proposed boundaries as a viticultural
area, and to suggest to him that Chalone Vineyard may continue to use the

the label indication of origin that it has always preferred to use on its
labels, namely California.

Several years ago | happen to have carried on a correspondence with Mr. Graff
concerning the significance of wine labels. During this correspondence Mr.
Graff consistently maintained that

1) wine labels need not be honest, and

2) place names in brand names have no significance.
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Considering these unshakeable beliefs of Mr. Graff | am surprised that he
should now be coming to you begging you to recognize some specific bounda-
ries that he has put together, as a place«name viticultural area, a viti-
cultural area that no one else in the country recognizes as such. Frankly,
I do not know if you will want to weigh such factors in your deliberations,
but it is my considered opinion that the petitioner has come to you with
unclean hands.

Yours sincerely,

(Edward J. Wawszkiewicz, Ph. D., Associate Professor)

EJW:rs
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