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M KE' S HARD LEMONADE

GREG MERLI NO
7336 57th Ave NE
Seattle, WA 98115

10/ 06/ 03

M. WIIiam Foster

Chi ef

Regul ati ons and Procedures Division
AL1TN: ONoti ce No. 4

Al cohol and Tobacco Tax and Trade Bureau
Post O fice Box 50221

Washi ngton, D.C. 20091-0221

RE: TTB Notice No. 4
Dear M. Foster:
I work for m ke s hard | enobnade, the nunber one flavored malt beverage in the

Nort hwest | have been in the al coholic beverage business for over 10 years.
Because ny job and ny famlies well being depends on the future of this

beverage segment, | strongly disagree with TTB's proposal to limt the al coho
contribution fromflavoring materials in these products to 0.5% al cohol by vol une.
In order to establish a nore rational standard, | urge the TTB to adopt a najority

standard that would all ow | ess than 50% of the al cohol content in Flavored Malt
Beverages to cone from fl avorings

TTB | BATF has all owed brewers to produce and sell Flavored Malt Beverages

that derive a mpjority of their alcohol fromflavoring materials for years. Notice
No. 4 now clainms that a 0.5% standard is necessary to prevent consumner

confusion. In ny job as Northwest Chain Sales Manager, | amin daily contact

with a variety of Beverage Distributors, large and snmall Retailers, and many
consunmers. Over the past 2 years that | have been selling m ke s, not once have

| heard any conversation regarding the source of the al cohol in any Fl avored Malt
Beverage. People drink these products based on taste and cost, not on the

source of the al cohol

Notice No. 4 also notes that state al cohol authorities have urged TTB to establish
regulatory limts on the addition of alcohol to nmalt beverages fromflavors. Wile
a nationally uniformstandard could benefit both state regulators and the FMB

i ndustry, Notice No. 4 gives no reason why the proposed 0.5% standard is the

only way to acconplish this goal

| strongly urge TTB to adopt a rule that all brewers can neet. A mjority
standard that caps the al cohol contribution derived fromflavoring materials
contained in a Flavored Malt Beverage to | ess than 50% of the product’s al coho
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content. A mgjority standard of |ess than 50% woul d prevent the consuner

confusion that TTB is concerned with, establish a nationally uniform standard t hat
woul d assi st the federal government and the states in regulating FMBs, and
preserve both market stability and competition.

I encourage TTB to reject the proposed 0.5% standard for Fl avored Malt
Beverages and work with our Flavored Malt Beverage industry to achieve a nore
reasonabl e and workabl e set of rules that can preserve and pronote this

val uabl e product category. For the sake of ny job, and the many other fanilies
i npacted or that rely on the Flavored Malt Beverage industry, | urge you to
consider all that | have di scussed above. | appreciate your time taken to read
this letter.

Si ncerely,

Greg Marlino
M ke's hard | embnade



