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Ti m Hayes
3471 Stevenson Court
Nort h Tonawanda, NY |4120

Cct ober 5. 2003

M. WIIliam Foster

Chi ef

Regul ati ons and Procedures Division
AfI'N: Not ke No. 4

Al cohol and Tobacco Tax and Trade Bureau
Post O fice Box 50221

Washi ngton, D.C. 20091-0221

RE: TTB Notice No. 4

I work at Mark Anthony Brands, one of the |eading producers of flavored malt beverages, also referred
to as FMB's. Because ny job depends on the future viability of FMBs, | strongly oppose TTB' s

proposal to limt the alcohol contilbution frommaterials in these beverage products to 0.5% al cohol by
volume. In order to establish a nore rational standard, | urge TTB to adopt a majority standard that
woul d all ow | ess than 50% of the al cohol content in FMBS to come fromflavoring nsterials.

It seenms that notice No.4 dainms that the 0.5% standard is necessary to prevent consumer confusion. |
would like to say that, | have been in the al coholic beverage industry for over 20 years and | have never
had a consumer cone up to me and ask me how much al cohol comes from flavonng and how nuch

cones frommalts. The nornal reaction is how good they taste and how refreshing they are (FMBs). |

think that severe changes in this very strong and profitable category can be very detrinentalL

When maki ng your decision on Notice No. 4 please keep in mind the effect that this will have on

t housands of hard working Americans and our families. | would hope that there could be a happy

medi umto save this category.

Si ncerely,

Ti m Hayes



